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Van Brook is #1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Vending Token Industry. No other supplier can offer you: 


e Immediate, same day shipment on Stock Tokens and 
Accessory Items. 

¢ Buy-Back Agreement 100% on Stock Tokens. 

¢ Special-Sized Token Wrappers. 

© Wide array of all necessary Signs and Stickers. 

¢ Accessory Items in stock for immediate shipment. 


* Token Mechs (Metal & Plastic, 48 different sizes 
and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 
Double-Token). 

Replacement Slides for Push Chutes. 

English #515 Roll-Down Acceptors. 

English 4 x 4 Replacement Cradles. 

Klopp Token Counters. 

Kwik Koin Token Dispensers. 


* * * * * 


e Expert Technical Advice & Assistance, based on 
many years of experience. 

¢ Professional Artwork & Design Service at no charge. 

e Hundreds of attractive Stock Dies . 

e NOTES & QUOTES Promotion Booklet (up-dated 
and revised periodically). 

e Exporting Expertise -- We know the Export Market, 
and how to solve its complex problems. 

e Product Exellence -- Van Brook Standards of 
Precision and Quality Control are the highest in 
the Token Industry. 


Phone or write for catalog & samples 
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UP FRONT/Guest Editorial 


Videos and Violence—A Defense 


By Louis Boasberg 


NOTE: Having read C. A. Calderon’s excellent 
guest editorial on videos and violence (See Play Meter, 
January 1, pg. 6.), | would like to further comment on 
the subject; therefore, | am borrowing from a former 
editorial | wrote for Play Meter under the title ‘Death 
Race—A Defense.” (See Play Meter, February 1977, 
pg. 8.) 


* * * eK Ke Kk * 


There is hardly any man alive today who, in his 
childhood, did not play with lead soldiers, tin soldiers, 
plastic soldiers, toy forts, cowboys, Indians, guns, cops 
& robbers, pirates, etc. 

There was nothing wrong in our youth in playing at 
war games. There was nothing wrong reading war 
books and war stories. That is, the moralists told us 
there was nothing wrong as long as the good people 
always won, namely the cowboys beating the Indians, 
the American Army beating the Germans, Japanese, 
British, Spanish, North Koreans, Italians, Turks, or 
whomever the bad people happened to be at that 
particular time. 

None of us were considered sick by playing all 
these games. However, today there is a criticism by 
certain people and by the media that video games that 
simulate war and violence are a bad influence on 
youngsters and should be banned. 

Why confine this ban to video games? Why not 
ban “Star Wars,” “The Empire Strikes Back,” “Raiders 
of the Lost Ark,” and thousands of other movies, stories, 
and books that have war or violence for a theme. 

Even the driving games have been criticized. | 
don't think a single person who ever played a driving 
game has any thought of immediately going out and 
running over a pedestrian, no more than any person 
who plays coin-operated video war games or shoots 


electronic guns has any thought of starting a war. 

The people who would run over pedestrians and 
the people who would like to war against races, 
religions, and all of mankind are sick before they ever 
play video games, and believe me, video games cannot 
make them any worse. 

It is strange indeed that TV networks that foster 
violence, sex, torture, and cruelty and newspapers that 
publish stories about same should in any manner, 
shape, or form criticize video games.But then again, | 
guess they also have to make a living. 

| wonder if anyone thinks that, when you shoot 
down a plane or destroy a tank on one of the coin- 
operated video games, you may be sick because there 
is allegedly a pilot in the plane. 

And what about all the wrecks in the auto race 
games? Will a sick person imagine there is a driver in 
the race car and that in the wreck said driver has been 
killed or maimed for life? 

Reformers never know when to stop reforming. It 
is their feeling that anyone exposed to something they 
disapprove of has the potential of becoming an 
addict, and it is their responsibility and theirs alone to 
eradicate it completely, whether it be a video game, a 
flipper game, or a corner bookie. 

These good and noble people who make up the 
ranks of reformers approach their subject too ill 
equipped to attain their objective. They have anidea as 
to what their destination is, but they do not have logic 
and reason to guide them to fulfillment of their ideas. 

The publicity given to video games naturally has 
increased the objectors to the games. However, for 
every objector, there has sprung up a thousand new 
players.Are all these players sick people, or are they 
merely seeking fun, entertainment, or escape from the 
woes of this life? « 


PLAY METER, February 1, 1983 


ACRS depreciation 


Concerning your articles related to 
the depreciation of video games, I 
would like to advise your readers that 
we contacted Houston IRS personnel 
in December 1981 concerning their 
Publication No. 534 dealing with 
ACRS depreciation. 

We stated that this publication did 
not specifically cover video games, and 
we did not feel that video games could 
realistically be considered anything 
Other than three-year property for 
ACRS purposes. 

We then received verbal (and I want 
to stress verbal) approval to depreciate 
our video games on the three-year 
basis. 

Your CPA contributors, Irving L. 
Blackman and James L. Harfield, 
have repeatedly referred to video 
games as five-year property according 
to ACRS, and I certainly cannot 
question them. (Play Meter, October 
15, p. 41; November I, p. 52.) You can 
however, imagine the can of worms 
this may open for us. 

Regardless of our particular situ- 
ation, we all know that the three-year 
basis is far more realistic than the five- 
year basis, and I would like to knowif 
any other operators have received IRS 
assistance(?) concerning the depreci- 
ation of video games. 

Your Letters to the Editor column 
would be a good place to hear from 


a D.L.B. 
Houston, Texas 


[Ed. Note: “When the IRS gives you a 
verbal opinion, it counts absolutely 
nothing,” said Irving Blackman, a 
senior tax partner of Blackman, 
Kallick and Co. Ltd., Certified Public 
Accountants. To clarify the verbal 
opinion, he said you would have to get 
a ruling from the IRS. It can rule 
favorably, unfavorably, or refuse to 
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rule at all. Yet a real taxpayer, some- 
one who is actually affected by the 
confusion over the three-year or five- 
year property, only can ask for a 
ruling. 

An association on the request of an 
affected member, however, can ask the 
IRS for a ruling. 

Blackman strongly recommends 
that such a member (a “hero” to be) 
step forward, with the backing of an 
interested association, to resolve the 
problem for the industry by the ruling 
request. | 


Convention 
chaos, costs 


I have just returned from the 
AMOA convention. Having attended 
previous AMOA and AOE conven- 
tions, I can appreciate the time 
involved in organizing such an event. 
However, I feel that a certain amount 
of organization was lost on this con- 
vention, and | think it was primarily 
the Hyatt’s fault. 


Audio Visual 
Amusements 


Offering the finest 


new and used 
equipment 


REPRESENTING LEADING FACTORIES 
@ SALES, PARTS, SERVICE @ 


ARCADE PLANNING 
SPECIALISTS 


Every new and used video 
in stock at all times 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 


WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missouri 63103 


(314) 421-5100 


For further information, call Pete Entringer 
(collect) 


College & University Tokens 


Copyright © 1982 


Van Brook of Lexington, Inc. 


P. O. Box 5044 ¢ Lexington, Ky. 40555 
Area Code 606 ¢ 231-7100 


Phone or write for catalog & samples 


Do you have a 
cabinet and monitor? 


‘Mr. Do!’ complete game conversion. 
So simple you plug it into your monitor, and it works. 


See our ad on page 43. 


$750.0 


After arriving at the exact time of 
my confirmed reservation, I had to 
wait three hours for a room. Since I 
had to wait anyway, this would be a 
perfect time for lunch, right? Wrong!! 
Of the Hyatt’s many overpriced restau- 
rants, only one was open and you 
couldn’t get near it. Okay. I’ll have a 
drink or two to kill time. Wrong 
again!! I couldn’t get near the two 
lounges that were open. A person 
could not even find an empty seat in 
the lobby areas to just sit and wait. I 
was told by Hyatt personnel that they 
had three conventions this weekend 
and that their facilities were simply 
overtaxed. How the hell can you over- 
tax a hotel facility that is not open?? 

So much for organization. How 
about the costs? 

These are times when all operators 
must closely watch costs. While I agree 
that it is difficult to secure a location 
that can handle an event of this magni- 
tude, I feel the costs involved at the 
Hyatt are unreasonable. The best 
example is meal expense. At the low 
end of the scale, for two persons, you 
can expect to pay: Breakfast $20, 
Lunch $40, Dinner $60. 

Concerning the present economic 
conditions, when already “hungry” 
operators are wondering where they’re 
going to be in six months, I’m sure 
attendance was down. And I predict 
lower attendance at future conven- 
tions, primarily because a lot of opera- 
tors will simply not be able to justify 
the costs vs. benefits. All operators are 
not millionaires. Did someone forget 
to tell the associations? 


Donald J.Frusher 
Wizard Video Games Company 
Toledo, Ohio 


[Ed. Note: Yours is just one of the 
many horror stories we heard about 
people trying to check in at the Hyatt 
Regency during the AMOA conven- 
tion. Actually, you should consider 
yourself lucky. A number of people 
holding confirmed room reservations 
were turned away. 

As for your concern over the costs, 
the AMOA has no control over the 
price of food at the Hyatt Regency. 
With a little effort, you could have 
gone outside the hotel for your meals if 
you felt the Hyatt’s prices were too 
high. 

By the way, the upcoming AOE 
show has been moved to the Hyatt 
Regency O’Hare near O’Hare airport. 
Not only are the meals less 
expensive,but the room and parking 


_ rates are lower also. ] 
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8,000 SQ. FT. SHOWROOM DISPLAYS. 
ALL CURRENT EQUIPMENT FROM LEADING FACTORIES. 


WHEN YOU CAN'T FIND WHAT YOU'RE LOOKING FOR, 
YOU HAVEN'T CALLED BENSAR. 


P.O. Box 47 Toll Free (Outside Ohio): 
200 Market Street 1-800-543-0368 

New Richmond, Ohio 45157 International TWX: 

(513) 553-2672 (810) 460-2875 
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LEADERS SERVING OPERATORS IN THE INDUSTRY 
FOR NEW & USED EQUIPMENT. 
FULL LINE DISTRIBUTORS: SALES e SERVICE e PARTS 


REE RRRRRRRKRKRKRRERESE 


ALSO A FULL ARCADE COORDINATING DEPARTMENT 


Helps in all areas of game selection, room decor and management & technical training. 
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A CALIFORNIA 
STORY 


States and municipalities searching 
for ways to cash in on what they believe 
to be massive profits made by video 
game operators are looking to state- 
wide tax issues. State officials believe 
they can solve some of their budgetary 
problems with revenues from opera- 
tors while eliminating the vast differ- 
ences in the way communities tax 
video games. 

Pennsylvania has been considering 
a statewide tax for several months. The 
issue has gained some support there 
from operators who must pay up to 
$500 per game to place theirmachines 
in some communities. 

But in California, where a measure 
calling for 6 to 10 percent of operator 
revenues has been introduced to state 
legislators, the proposed tax is more 
demanding than most ordinances 
within the state, and operators there 
are trying to gather steam for a battle 
against such legislation. (See related 
story, pg. 70.) 

The tax “idea” (no formal bill has 
been submitted as of this writing) was 
introduced by Senate Finance Com- 
mittee Chairman Alfred Alquist of San 
Jose November 8 and is being con- 
sidered by the state’s tax collecting 
agency, the Board of Equalization. 

The board estimated the income 
from video games will be $832 million 
in California this year, meaning a 6 
percent tax would raise more than $50 
million. The projected deficit for the 
state for 1983 is $1 billion. 

The California Coin Machine Asso- 
ciation (CCMA)—which until Novem- 
ber 10 was known as the California 
Music Merchants Association— 
responded to the issue by calling a 
December 10 board meeting in San 


10 


Francisco. The association decided to 
appoint the lobbying firm of Wendt 
and Loper to keep an eye on its inter- 
ests in the statehouse. In fact, the assoc- 
itation appointed John Wendt and 
Dennis Loper its executive directors. 

“We decided we should fight this 
tax, oppose it,”” said long time CCMA 
President Ben Murillo. He indicated 
the association does not object to some 
form of a sales tax but that the 6 to 10 
percent the state wants is too much. 

Larry Powell, who heads an associa- 
tion of Sacramento operators formed 
last April to wage a war against pro- 
posed legislation that, Powell said, 
would have wiped out 60 percent of 
the games in Sacramento County, 
doesn't want to see any kind of state 
video game tax become law in 
California. 

“We are told the sales tax will super- 
sede local taxes and fees, but we fear 
that communities that want to get 
money out of the games will find their 
way around that by installing a system 
of conditional use permits,” Powell 
said. He said communities can issue 
such permits for a period of a year 
each and thereby benefit from annual 
revenue collections from the games. 
Currently, Powell said some businesses 
in Sacramento pay $200 per year for 
such permits. 

Powell attended the December 10 
meeting of the CCMA where, he said, 
he was offered a seat on the associa- 
tion's board. He said he is turning 
down that seat to spearhead his own 
effort against the tax. 

Powell said he is contacting opera- 
tors throughout the state in an attempt 
to build a base of support, a significant 
constituency sufficient to impress the 
state legislators. 

Atari executive Don Osborne has 
come out against the tax proposal. 
Osborne said the average machine 
Clears only about $10 a week atter 
overhead, repairs, and other expenses. 
He said that, unlike the prices of most 


other taxable items, the price of a 
video game can not be raised without 
making new coin slots for the thou- 
sands of machines already on the 
market. 

The tax proposal is facing other 
obstacles. Governor-elect George 
Deukmejian has vowed not to raise 
taxes but rather to cut the budget . 
alleviate the deficit. 


BUFFALO 7 
TRIAL 
DRAGS ON 


Seven arcades in Buffalo remain open 
due to a temporary reprieve from a 
state Supreme Court judge as their 
attorneys prepare for more battles 
with the city’s licensing director who 
has already ordered the seven shut 
down. 

Licensing Director Frank Hahn's 
decision was issued after undercover 
agent Joseph Petronella, a sheriff's 
department deputy, testified in court 
from behind a screen about arcade 
related drug use. Petronella said he 
observed what could have been mari- 
juana cigarettes being passed and 
what might have been alcohol con- 
sumed, arcade attorney Paul Cambria 
told Play Meter. 

“We got him to admit he saw nothing 
different from what he has observed in 
theaters or other places people 
gather,” Cambria said. 

Cambria’s client is Close Encounters. 
It's arcade license was suspended by 
Hahn for three months. The Quarter 
Arcade was served with a 30-day sus- 
pension of its license, and Ganci’s Gro- 
cery was denied its initial license 
application. Hahn refused to renew 
licenses for four other arcades: The 
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ATW USA, INC. 


ATW USA, INC. 
460 Wildwood Ave., 

Woburn, Mass. 01801 

U.S.A. 

TEL: 617/933-5819 @ TLX: 951294 


ATW, INC. 

50, Chin 5th Road, N.E.P.Z., 

Kaohsiung (813) Taiwan, R.O.C. 

TEL: (07)3615191-6, 3612789 

TLX: 72278 ATWHEAD, 72537 ATWKHH 


Enquiries from established 
distributors are invited. 


Twenty-Four of 46 videos (52%) with a response rate 
over ten percent have above average performances. 


Arcade Locations 


Average No. Plays 


Feb. 1 

* 1. Super Pac-Man/Bally ...... 1057 
2. Joust/Williams......... ‘aes SOOO 
3. Jungle Hunt/Taito......... 931 
4. Moon Patrol/Williams ..... 904 
* 5. BurgerTime/Data East/Bally 895 
"6. Pengo/Sega’........6...... 876 
7. Satan's Hollow/Bally....... 836 
8. Ms. Pac-Man/Midway...... 784 
9, Donkey Kong Jr/Nintendo 776 
10. Galaga/Midway........... 758 
BT TUIDO/ SOO. ccc ce kis 733 


Conditionally Rated—Weekly average based on less than 50% response rate. 


Jan. 15°: Jan) 


992 
900 
848 
856 
852 
820 


856 
704 


Street Locations 


Nineteen of 42 videos (45%) with a response rate 
over ten percent have above average performances. 


+ + > > >t 


Average No. Plays 
Jan.15 Jan. 1 


Feb. 1 
1. Super Pac-Man/Bally ...... 931 
4 JOUSt/WUNGMS A 50 he 880 
3. BurgerTime/Data East/Bally 805 
4. Jungle Hunt/Taito ......... 782 
5. Moon Patrol/Williams ..... 744 
6. Donkey Kong Jr/Nintendo 702 
7. Ms. Pac-Man/Midway...... 697 
8. Galaga/Midway ........... 692 
9. Donkey Kong/Nintendo.... 645 


896 
724 
884 
840 
804 
720 
800 


944 


(Above average earning games, 4 with a response rate between 10-25%) 


Average No. Plays 


Arcade Locations 
Provisional Ratings Feb. 1 
Pole Position/Atari .......... 1133 
Mr. Do!/Universal ............ 1114 
Baby Pac-Man/Bally ......... 1080 
Q*Bert/Gottlieb .............. 1020 
FIORE LINO/ TANG osc ak 938 
Subroc 3-D/Sega............. 872 
Liberator/Atari............... 866 
Millipede/Atari .............. 854 
Tac/Scan/Sega .............. 840 
SINMOL/GDE ioc. bc oc een teen es 775 
Super Zaxxon/Sega.......... 760 
Blueprint/Bally .............. 743 
Time Pilot/Centurl ........... 634 


Jan 15: Jen. 1 
1068 
900 1052 
868 ~ 
908 840 
800 _ 


q 


Average No. Plays 


Street Locations 
Provisional Ratings Feb. 1 
Mr. Do!/Universal ............ 1033 
Q*bert/Gottlieb .............. 1000 
Time Pilot/Centuri ........... 1000 
Millipede/Atari .............. 891 
Subroc 3-D/SO9@ 68 i 866 
POHGO/SOQG i655 SK aa ce 828 
SUTBO2/ GDI... ik aes ca ae 800 
Front Line/TalHe 66 ess 800 
Naughty Boy/Cinematronics. 760 
Satan’s Hollow/Midway...... 712 


Jan. 18) > Jans 
916 848 
820 1000 
884 1028 


NOTICE: The sole purpose of this survey is to determine on a regular basis the top performing games in the 
country. Any attempt to use the results of this survey for any other purpose is unauthorized, wrongful, and 
misleading. 


Here are the top videos and top pinballs making above average nationwide. The dollar average number of plays are the 
averages reported to Play Meter through its operator survey. These averages are for games that are currently being mar- 
keted in the U.S. (no older than six months). Games with less than adequate responses (less than 50 percent) but with above 
average performances are so noted. Games not appearing either (1) did not generate over a 10 percent response rate or (2) 
did not register a performance above the national average. Operator/readers who would like to join the ever-growing num- 
bers of readers participating currently in the survey, write: Play Meter, Equipment Poll, P.O. Box 24170, New Orleans 70184. 


You've found the ‘‘classic” earner, at half the space! WHIRLY 
BUCKET™: the dazzling skill game that’s not much larger than 
a pin ball game. It’s a perfect fit for all locations: arcades, 
parks, theatres, ‘bars’, stores, and other street sites. 


WHIRLY BUCKET" is packed with special features. A moving target adds a new 
twist by doubling the value of the holes when hit. The electronic age comes alive 
with this complete audio system (a standard feature) with the option to customize 
the sounds to fit your location. The special remote control option on the ticket dispenser allows a bar. 


tender to offer “happy hour” specials. And, the handsome wood grain finish adds distinction to 
any location. 


WHIRLY BUCKET™ adds charm that will keep players playing... and paying. 


OPERATOR SELECTABLE OPTIONS: DIMENSIONS: 


@ Balls per game (6 to 9) Moving target Height 64.00 in. 
@ First ticket threshold (100, 200, 300, 400) Breakproof plexiglass cover Width 26.25 in. 
@ Subsequent ticket interval (20, 40, 60, 80) Front access service Length 7 ft. 


All solid-state processor control Weight 300 Ibs. 
SPECIAL FEATURES: Industry standard ticket dispenser 


@ Unique audio system, which may be programmed as Accepts fan-folded or ticket rolls 


a special option with sounds you choose. 


For more information on how WHIRLY BUCKET can bring 
you astounding profits, contact your 
Exidy distributor, or Exidy. 


EXIDY 390 Java Drive, Sunnyvale, CA 94086 
(408) 734-9410. Telex 357-499. 

EXIDY Ireland, Ltd. Gortlandroe Industrial Estate 
Unit 8, Nenagh, County Tipperary, Ireland 
Tel 067-34555 Telex 70009. 
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Service Technicians 
Track Repair Kit No. 2570-0010 
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TTT, 


Mast No.7293-3522 


DP-1 Desolder Pump offers full industrial per- 
formance and features at an ‘““economy” price. 
The DP-1 features all metal construction with 
precision components for maximum reliabil- 
ity and ease of operation. Suction is precisely 
regulated for efficient solder removal without 
damage to delicate circuitry. Self-cleaning on 
each stroke, the DP-1 is quickly dis-assembled 
without special tools for maintenance or 
od a Replacement Teflon tip Part No. 
-1, 
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Automated Production Equipment Corporation 


142 Peconic Ave, Medford, NY 11763, USA, (516) 654-1197 
TWX: 510-228-2120. APE MDFO 


Standard Track Repair Kit No. 2570-0025 
Salvage Just One PC Assembly “On The Spot In Time” and a Track Repair Kit is Paid For! 
ae x @ ¢ oe py 


Before: Pad and Eyelet are missing. After: Repaired with SRS-050 Kit, the Pad 
and Eyelet have been neatly replaced. 


Components in 
No. SRS-050 Track Repair Kits: 


Master Frames with tracks, fingers, pads, elbows, 
flatpack pads* 


3 Sizes of Eyelets and 3 Sizes of Funnelets 
1 Set of Eyelet Setting Tools 


1 Consumable Replacement Kit No. 2580-1394: 3 
each of red and green bullets, 1 acid brush, 1 each of 
red and grey abrasive sticks, 1 set epoxy, 1 mixing 
pad, 5 spatulas, 1 bottle of flux, 1 bottle cleaner. 

1 Track Tool Set No. 2590-1524; 

tweezer (fine straight), tweezer (curved), clamp, 
ball mills (1/32”, 9/64”, 1/16’), and knife set. 

3 sizes of eyelets 


-2 frames of track pads A-Z 


Master Frames, Pad Track Frames, Track Selector Frames, Edge Connector Frames, Eyelets/ 
Funnelets, Consumable Replacement Kit and Track Tool Set, can be purchased separately. 


Electric Circus, Martino’s TV and 
Game Room, Games People Play, and 
Twilight Entertainment. (Businesses 
with more than three coin-op games 
are considered arcades by Buffalo 
law. ) 

Hahn's order would have become 
effective November 24, but for the 
reprieve from state Supreme Court 
Justice Norman E. Joslin less than 10 
hours before city officials planned to 
shut down the arcades, charging them 
with failing to properly police them- 
selves. 

Cambria said arcade attorneys are 
challenging Hahn's decision and the 
city’s right to make such “arbitrary” 
decisions by arguing the games have 
First Amendment constitutional rights. 


Justice Thomas B. Galligan, ina case 
involving the shutdown of 25 New York 
City arcades, ruled the games are not 
protected by the constitution because 
“there is no communication of ideas” 
between the playerand the game. But 
a later decision from the state Supreme 
Court contradicted Galligan’s stance. 
In Gameways, Inc. vs. McGuire, video 
games were depicted as a “form of 
speech protected by the Constitution.” 


Additionally, Cambria noted, court 
decisions establishing the copyright- 
ability of video games (Stern Elec- 
tronics vs. Kaufman) back the First 
Amendment rights for the games. 
Copyright litigation has established 
that, like movies, the games express 
the ideas of their orginators. That 
expression, combined with the reac- 
tion of the player, satisfies the commu- 
nication requirements for First Amend- 
ment protection under the U.S. Con- 
stitution, he reasoned. 


The success of such an argument, 
Cambria said, would eliminate “arbi- 
trary” decisions relating to video 
games and raise the “standard of 
precision for regulations” meted out 
by city agencies. 

Cambria said the operators struggle 
in Buffalo, which includes battles over 
taxes and licensing fees related to the 
games, has a long and varied history 
dating back to a 1950s ordinance that 
outlawed all machines that give 
“extended play.” Not until 1979 were 
any coin-operated games allowed in 
Buffalo, and it took a 1980 trial in the 
state’s Supreme Court to legalize 
video games there. 

Operators’ struggles with the city 
have forced them to become well 
organized. In 1980 they formed the 
Western New York Coin Machine 
Operators Association to deal with 
adverse city regulations. e 
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* Arcade Specialists 


* National A+ Companies 
* Premium Financing Plans 
; * Nationwide Claims Offices 
O 
EISEN INSURANCE AGENCY 


1930 S. Alma School #C-210 
Mesa, Arizona 85202 


602-897-9099 
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LEARN TO REPAIR VIDEO GAME BOARDS, 
POWER SUPPLIES, AND MONITORS 
IN YOUR OWN HOME! 


Electronic Institute of Brooklyn announces its complete classroom course for the Video Game 
Repair Industry is now available on video tape for home study. This includes all material 
necessary for hands-on troubleshooting work. If you're worried about not having a V.T.R., 
we'll rent you one for the length of the course. 
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Also available to home study students is a free Hot line to the instructor. 
800/221-0834 


Our course covers the following 
(On 10 video tapes approxiamtely 30 hrs.) 


. Monitor Theory & Repair (B&W, X-Y, Color) 
TTL Logic 

. Using a Logic Probe 

. Microprocessor and memory theory 
Electronic Pinball troubleshooting and repair 
Video Game troubleshooting and repair 


Course Description: 
1. Basic Electronic Theory 
2. Using a digital meter 
3. Reading & Understanding Schematics 
4. Soldering techniques on double sided boards 1 
5. Power Supply (Theory & Repair) 1 


—-~SO SON @ 


100% Satisfaction Guaranteed 


For more information, call 
800/221-0834 
(in NY State) 212/377-0369 


or write 


ELECTRONIC INSTITUTE OF BROOKLYN 


4801 Avenue N (corner E. 48th St.), Brooklyn, NY 11234 
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Count 
Tokens 
& Coins 

with 
durable 
KLOPP 
Counters 


Counts 25¢, 10¢, 5¢,1¢ 
Plus 4 Token Sizes 
@ 


accurate, portable, 

manual or electric, 
rugged construction, 

one soa warranty 


Made in USA. 
no plastic, always reliable 
@ 


successful operators use 
KLOPP counters - 
JUST ASK ONE 


® 
also SORTERS 
for 25¢ - .984 
and other tokens 


call us for the name 
of your distributor 


KLOPP. 


KLOPP INTERNATIONAL, INC. 


P.O. Box 708 
Pinellas Park, Florida 33565 
(813)522-9425 


CHUCK E. 
LEAPS BEFORE 
HE LOOKS 


In September 1981, there were 57 
Pizza Time Theatres throughout the 
country. By the end of 1982, Chuck E. 
Cheese opened his 200th restaurant/ 
family amusement center. The New 
Jersey rat multiplyed like rabbits. But 
now, at least in south Florida, the com- 
pany is paying a price for its devil- 
May-care pace. 

In Hialeah, Pizza Time Theatre 
selected a site that, according to a 
town law, cannot be operated as an 
arcade. Undaunted by the law, Chuck 
E . Cheese proceeded with a $750,000 
project and was ready to open for 
business when the city stepped in. 

“You knew going in that you didn’t 
have the right to operate,” Council- 
man Ray Robinson told a Pizza Time 
exec. “For you to say that you have 
invested $750,000 and now need the 
city to do something for you is kind of 
like putting the shoe on the wrong 
foot.” 

An existing law in Hialeah pre- 
scribes there can be only one arcade 
per mall. Marvin Wolf's Time Machine 
is already in the Palm Springs Mile 
mall where Chuck E. Cheese stands 
amid his completed project waiting to 
open. 

But Councilman Silvio Cardoso pro- 
posed a new law, more accommo- 
dating to Chuck E. Cheese, that would 
require an arcade to have at least 
1,250 square feet of space. That would 
Close Time Machine, which has only 
700 square feet, and open the way for 
Pizza Time Theatre. 

“They're passing laws to accommo- 
date certain people,” said an angry 
Wolf. “Why should I let the City Council 
eliminate me like I’m an insect when | 
haven't done anything wrong?” 

The new ordinance was rejected by 
the city council November 10. 

Gary Licquia, general manager of 
the Pizza Time company—owned 
Hialeah store, said the company does 
not wish to put Wolf out of business. 
“We don't compete with him,” Licquia 
pointed out. “We don't allow anyone 
under 18 in here without a parent or 
guardian. His crowd is all teenagers.” 

Licquia admitted that Pizza Time 


company planners had misinter-. 


preted the city’s laws. “It was our fault,” 
he said. “We overlooked the law. Now, 
two guys in the real estate department 


are about to lose their jobs because 
we've thrown away thousands of 
dollars. We've been ready to open for 
five weeks.” 

Licquia focused on another aspect 
of Hialeah’s arcade law. He said a 
requirement that arcades be in malls 
with a minimum of 200,000 square feet 
is the problem. According to the city, 
Licquia said, the building Pizza Time 
Theatre has taken over, the former 
Richards department store, is not part 
of the Palm Springs mall. It was built 
later than the rest of the mall, he 
admitted, although by the same 
Owner, and was therefore registered 
with the city separately from the mall. 

“We're just asking the city very ami- 
cably to reconsider our situation,” 
Licquia said. “There’s no advantage in 
us trying to bull our way through this 
thing. We simply overlooked the law.” 

Licquia said the firm could no 
longer wait to open its Pizza Time 
Theatre in Hialeah. It would open, he 
told Play Meter, December 20 as a 
restaurant with all games set for free 
play. 

Depending on how long it takes to 
resolve their problems with the city, 
Pizza Time execs are considering an 
entrance charge at the door of the 
restaurant to help recover some of the 
money it will lose in its game room. @ 


WARNER 
“BLEW IT!” 


When Warner Communications plum- 
meted 16% points on December 9, it 
was stark evidence that investors’ 
embrace with video game stocks had 
been broken. The decline was so seri- 
ous, trading on the issue was stopped 
midway through the afternoon session 
and not resumed until the following 
afternoon. 

The cause? A dismal year-end earn- 
ings report. 

“They blew it!” said analyst Rick 
Little of Montgomery Securities in San 
Francisco. “Earnings were about half 
what they told us they would be.” 

Atari, the division of Warner that has 
been responsible for its recent fame on 
Wall Street, was the culprit, Little said. 

Warner does not release revenue 
figures for each of its subsidiaries, but 
rather, releases only overall company 
figures. 

Those figures, in themselves, are 
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INTRODUCING..... more NEW 
MONEYMAKING KIDDIE RIDES 


from 


The Original” 
KIDDIE RIDES U.S.A. 


(WE ARE THE @@N elm IMPORTER OF KIDDIE RIDES IN THE USA) 


HYDRAULIC HELICOPER (IT ROTATES) HYDRUALIC GALACTICAR (IT ROTATES) HYDRAULIC RED ARROW (IT ROTATES) 


“MOST PROFITABLE RIDE EVER” FLASHING LIGHTS, AND SOUNDS FLASHING LIGHTS, DIFFERENT MOTIONS, 
“A TERRIFIC RIDE” VARIOUS SOUNDS 


HYDRAULIC RED BARON 
(IT ROTATES) WORLD WAR | TRIPLANE SANTA FE TRAIN LOTUS RACE CAR 
“REAL LIFE ACTION” WHISTLE AND STEAM SOUNDS “ALWAYS A FAVORITE” 


MOTORCYCLE HYDRAULIC GOLDRAKE (IT ROTATES) BATTERY CARS 
SPINNING WHEELS AND REVING ENGINE FLASHING LIGHTS AND SOUNDS 


Plus: race cars, trains, motorcycles, animals, 
planes, carousels, boats, etc. 


“WE HAVE THE BEST PRICE...CALL US COLLECT, 
ASK FOR BOB OR MEL” 


_ “The Orginal’ 

MAD) Dy AE 

Rock We We oe ; 
AA 


COIN OPERATED KIDDIE RIDES MEAN CASH IN YOUR POCKET 


arts , depa 


604 MAIN ST., DAVENPORT, IA 52803 


(319) 326-6467 


PLAY METER, February 1, 1983 


rather indefinite as of this writing. 
Warner's profits will prove to be 10 to 
15 percent better than 1981, the com- 
pany said, admittedly far less than 
expected. 

A fourth quarter earnings decline 
for Warner reflects, the company said, 


a drop in cartridges sales for that. 


quarter and a decline in coin-op sales. 
However, the company stressed, 1982 
video game cartridge sales were up 
considerably from 1981. 

“E.T. and Raiders of the Lost Ark 
were big software gambles that didn't 
pay off,” Little said. He added that 
Atari was also hurt by a lack of support 
for its new coin-op pieces displayed at 
the recent Amusement and Music 
Operators Association Show in Chi- 
cago. 

“They received a lot of positive feed- 
back at the show on Pole Position, 
Millipede, and Quantam, but when 
they returned to California, they got no 
orders,” he said. 

Atari had expected to sell about 10 
million E.T. cartridges, Little said, “but 
they will be lucky to do half that. 
They'll be lucky to sell 3 million 
Raiders,” he forecast. 


Little said Warner's earnings for 
fiscal 1982 will prove to be about $4 
billion. Atari's home division is respon- 
sible for $1.4 billion of that figure in 
hardware and software sales and the 
coin-op division, about $200 million, 
he said. 

Little said he and other video game 
stock analysts evaluate a company’s 
home game offerings by. in part, 
looking at the performance of the 
coin-op piece on which it is modeled, 
if such a piece exists, and by studying 
the quality of the cartridge. 


“In the future I'll be hesitant to be 
positive about a home game if |! 
havent seen it in an arcade,” he said. 

Little said the coin-op industry con- 
tinues to be important to home video 
company investors who see it as a 
testing ground for new game con- 
cepts. 

“Mattel learned that, and now they 
are in line for a big hit with Burger 
Time,” he said. 

Little said coin-op manufacturers 
remain in a good light in the eyes of 
stock watchers. But there is a feeling of 
unrest in investors over the Atari 
situation, a feeling that was not helped 
by the December 14 firing of the presi- 
dent of the consumer product division, 
Perry Odak. 

“Williams Electronics, particularly, 
looks to be in good shape,” he com- 
mented. (Williams'’ fiscal ‘82 revenues 
were down $13 million from 1981.) 
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Firms should benefit by raising 
prices for licensing coin-op hits to 
home game producers. Currently, 
copyright holders net about a dollar 
per cartridge sold by the licensee. 

Little's favorite issue in the video 
game field is Mattel. “The Mattel key- 
board computer is the single best 
home unit available,” he said. “It can 
nearly duplicate arcade graphics. It 
could potentially obsolete wee 
in the market.” 


COIN-OP 
COMPUTERS 
ARRIVE 


ShowBiz Pizza Place Inc. has begun 
installing coin-op keyboard controlled 
computer games in its 130 locations. 

The company announced it was 
placing two machines in each of its 
entertainment centers beginning 
December 15. The software is pro- 
duced by Northeast Venture Group of 
Andover, Massachusetts, and the 
hardware is the Apple II computer. 

“The computer terminals are pro- 
grammed to play 10 games of vary- 
ing levels” of educational ability, 
explained Harry Radford, director of 
ShowBiz operations. He said the 
games are designed to appeal to 
adults as well as children and that 
many of the games can be played 
with partners. 

Radford said ShowBiz is introducing 
the computers as a logical extension 
of the current video games. The pri- 
mary goal of the new games is to 
make learning fun for young cus- 
tomers. 

Each game is initiated by the deposit 
of a token, and it allows the player 
about four minutes to complete his 
selection before another token is 
required to continue play. (For more 
details, see sidebar, page 54.) ® 


SOL TABB 
BOWS OUT 


Sol Tabb, who developed one of 
Florida's largest coin-op businesses, 
sold his firm to publicly held Total 


Acquisitions, a subsidiary of Total 
Investments. The new owners of the 
firm are diversifying their holdings 
from their present base as slot machine 
operators. 

The sale comes on the heels of an 
unsuccessful attempt to buy Sol Tabb 
Inc. by a Pennsylvania-based oil tank 
cleaning operation, Vironic Systems 
Inc. During that scenario, the two firms 
had been “haggling over a final price 
tag,” a Vironic official said. Vironic 
wanted to increase its holdings in the 
industry by complementing its recent 
purchase of AstroGames Inc., a manu- 
facturer and distributor of video 
games with operations in Pompano 
Beach, Florida, and Long island. New 
York. 

Total Acquisitions serve ian TOG 
surer Barry Faer told Play Meter the 
firm plans to expand the Sol Tabb 
operations within Florida. 

“We're going to buy more games 
and get more locations,” Faer said. 
Currently, the operation includes 
about 800 locations and 4,000 video 
games spread among four branches 
throughout the state. 

Faer said Total Investments would 
make sweeping changes within the 
organization. “Management was still 
doing things the way they were doing 
them 30 years ago,” he said. “We've 
got 1980s people, and we're going to 
conduct business in a 1980s way.” © 


VIDEO LOTTERY 
UNDER SIEGE 


While one bill to prevent video games 
from being used in the New Jersey 
lottery has finally made its way 
through the hands of a state senate 
committee, another has been sub- 
mitted to bolster the attack. 

Assemblyman Walter Kern intro- 
duced a measure to prevent the state 
Lottery Commission from installing 
video gambling machines in bars 
throughout the state, saying legislation 
formulating the lottery system in New 
Jersey specifically forbids slot 
machines and “other similar casino 
gaming devices. 

“The proposal by the Lottery Com- 
mission is a perversion of the ground 
rules which, until now, have been 
accepted by everybody.” Kern said. 
“The commission's plan flies in the face 
of the clear intent of the public refer- 
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Roger Williams 
Mint 
TOKENS 
COST LESS 


paces 
AL hy ® 
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Here’s why: 


@ We're the largest manufacturer 
of tokens in the country. 

@ You buy direct. 

There’s no middleman. 


© Immediate, same-day shipment on stock tokens and accessory items. 
@ Wide array of all necessary signs and stickers. 
@ Token mechs. (metal and plastic) @ Cradles and cradle kits 
@ Expert technical advice and assistance. 


@ Professional artwork and design service at NO CHARGE. 
MasterCard/Visa accepted. 


Roger Williams Mint" 


Northwest Industrial Park, 79 Walton St., Attleboro, MA 02703 
617-226-3310 
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enda against statewide gambling 
and is contrary to the public interest. 

“Studies have shown that the market 
for these machines is young people, 
and it appears that the intent of the 
Lottery Commission is to prey upon our 
youth and introduce and indoctrinate 
them into a life of gambling. I do not 
intend to stand by and allow a Las 
Vegas atmosphere to spread across 
the state.” 

An earlier measure, sponsored by 
Richard Codey, seemed hopelessly 
mired in committee, but it was released 
by the Senate State Government Com- 
mittee to the general assembly after 
that committee agreed to an amend- 
ment that would more specifically 
define what type of machines would 
be prohibited. 

Codey’s bill was held up when com- 
mittee chairwoman Wynona Lipman 
said she wanted to wait for Attorney 
General Irwin Kimmelman to explain 
his contention that the machines could 
be used according to the 1969 con- 
stitutional amendment that provided 
for the lottery. 

Kimmelman opined that participa- 
tion in the lottery was not limited to 


BEST 
SELECTION 


REPRESENTING 
Rowe-AMI ¢ Atari 
Cinematronics ¢ Centuri 
Midway @ Irving Kaye 
Valley ¢ Sega/Gremlin 
Taito ¢ Nintendo 


COIN MACHINE 


DISTRIBUTORS 
INC. 


425 Fairview Park Drive 
Elmsford, NY 10523 
914/347-3777 © 212/538-1285 (NY City) 
516/222-4540 (Long Island) 


TOLL-FREE 
800/431-2112 


(in New Jersey & Connecticut) 


tickets but to the selling of “shares.” 

“It can be a ticket a ticket agent 
gives you or insertion of a coinina 
machine,” he said. “That's your right to 
participate. It doesn't have to be 
evidenced by aticket as it does in New 
York.” 

Codey told Play Meter the devices 
used for the plan would be emulations 
of amusement machines, “like Pac- 
Man, but no skill.” (Play Meter, Janu- 
ary 1, p:.29.) 

Meanwhile, Atlantic City Action, a 
gambling industry newsletter, 
reported 19 firms have qualified to 
submit bids January 10 to provide the 
games for the lottery. Heading that 
list—the publication gives 2 to 1 odds 
and its best bet—is Bally’s Scientific 
Games Inc., the firm that originated 
the instant lottery ticket. Lottery officials 
plan to install 5,000 of the devices fora 
six-month trial period beginning in 
April. They estimate the take from the 
lottery effort will come to about $96 
million yearly for New Jersey. e 


ATARI IN 
THE COURTS 


Atari Inc. has filed suit against Imagic 
of Los Gatos, California, in the Federal 
District Court in San. Francisco 
claiming Imagic’s Demon Attack is a 
copy of Phoenix. Atari is producing 
Phoenix in a home video version 
under license from Centuri of Hialeah, 
Florida. 

Additionally, the November 24 suit 
claims sale of Demon Attack consti- 
tutes copyright infringement as well as 
unfair competition under state and 
federal law. Atari is seeking an injunc- 
tion against further sale of the game 
and unspecified damages. 

Demon Attack has been Imagic’s 
best selling cartridge. It was selected 
1982 home video game of the year by 
Electronic Games magazine. Not only 
does the game precede Atari's 
Phoenix into the marketplace, but the 
Imagic product was being sold before 
Atari acquired rights to Phoenix from 
Centuri. 

The Imagic game was introduced in 
the VCS format in January 1982 at the 
Winter Consumer Electronics show. 
The company began marketing its 
game for Intellivision recently, and 
reportedly has plans to use the game 
as a basis for other games playable on 
Atari, VIC-20, and Odyssey home 


Seizing illegal copies. 


systems. 

“The relative success of Demon 
Attack in the market confirms to us the 
number of avid Phoenix fans who are 
buying Demon Attack in order to play 
Phoenix,” said Atari Chairman Ray E. 
Kassar. ‘With Atari’s introduction ofthe 
authentic game, the presence of 
Demon Attack in the marketplace is 
confusing to the consumer.” 

Atari is also seeking an injunction 
against Coleco’s Expansion Module 
#1}, The module allows play of any car- 
tridges compatible with Atari systems 
on the Colecovision system. Atari is 
charging Coleco with patent infringe- 
ment and unfair competition under 
state and federal law. The suit was 
filed December 8 in USS. District Court 
in Chicago. 

Attorneys for Atari said the Coleco 
adapter contains circuitry substan- 
tially identical to the motion object 
and sound circuitry of the Atari VCS. 
They are also distraught at Coleco’s 
use of the Atari name in the marketing 
of the Expansion Module #1. 

In response, Coleco said it would file 
a $500 million antitrust suit against 
Atari. Coleco President Arnold Green- 
berg said Atari's suit was an example 
of that firm’s efforts to monopolize 
trade and commerce in the home 
video game field. 

Meanwhile Atari was also pursuing 
alleged infringements of its coin-op 
products. On November 24 in San 
Francisco, Atari filed copyright and 
trademark infringement charges 
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PANE JOIN THE HIT KIT PARADE! 


Our conversions fit any 
manufacturers game. We 
have S8832e8, Looping, 
and others. 

We provide complete con- 
version instructions and 
back up our product with 
a 90 day warranty. 


800-528-1442 
Vewrure five me. 


3731 E. LaSalle ¢ Pho . Arizona 85040 
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AND DISTRIBUTOR 
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TWO SIGNATRON CONVERTIBLES 
With your choice of game board: 
Lady Bug, Springer, Treasure Hunt. 
New boards always available. 
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8150 Vineland Ave., Suite “E’’, Sun Valley, CA 91352 
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BURGERTIME™ 
BURGERTIME™ 
BURGERTIME™ 
BURGERTIME™ 
BURGERTIME™ 
BURGERTIME™ 


THE 
GAME THAT'S 
CHANGED 
EVERYBODY'S 
MIND ABOUT 
INTER— 
CHANGEABLE 
SYSTEMS 


AND 
ANOTHER 
GREAT 
GAME'S 
ON 
THE 
WAY 
TOO! 


DATA EAST 
U.S.A. INC. 


470 Gianni Street 
santa Clara, CA 95050 
800/538-5129 
408/727-4490 


against what it claims are replicas of 
its Kangaroo and Dig Dug coin videos. 

The court granted Atari's request for 
a temporary restraining order and 
allowed the seizure of games, printed 
circuit boards, and documents con- 
taining evidence on the allegedly 
illegal manufacturing operations. An 
Atari spokeswoman indicated the 
principal defendants were operating 
under the firm names of Western 
Video Games Inc., Libra Logic Elec- 
tronic Entertainment, and National 
Amusement. o 


JAPANESE 
COPIER 
NAILED 


For the first time, a Japanese court has 
ruled a video game maker to be in 
violation of that country’s copyright 
statute. 

Judge Toshiaki Makino ruled 
December 7 in Tokyo District Court 
that ING Enterprises violated the copy- 
rights of the Taito Corporation of Tokyo 
relevant to its Space Invaders Part II. 

In issuing his decision, Makino said 
the “computer program was an 
expression of the software program- 
mer and subject to protection under 
the Japanese copyright law.” 

Makino paved the way for this 
decision when, on September 27,he 
found Uko Enterprises in violation of 
Japan's unfair competition laws. In that 
case, plaintiff Taito argued Uko vio- 
lated its copyrights. While refusing to 
refer specifically to the copyright law, 
Makino did rule Uko’s game was 
illegal because it created a confusion 
as to the originality of the two products. 
“This judgment suggests that the court 
intends to authorize video game copy- 
rights,” the Japanese trade press 
reported after that decision. 

Michale Kogan of Taito of Japan 
hailed the ruling as a “landmark 
decision in Japan (that) would pave 
the way for quicker decisions and 
establish better copyright protection 
for game manufacturers.” 

In the United States, Amusement 
Games Manufacturers Association 
President Joseph Robbins called the 
action “a turning point in the protec- 
tion of copyrights by manufacturers 
worldwide. It tends to put pirates of all 
countries on notice that manufacturers 


are intent on protecting. their copy- 
rights.” 

The penalty was not quite as signifi- 
cant as the decision was deemed to 
be. ING Enterprises was fined the yen 
equivalent of about $2,200. ® 


MICHIGAN OPS 
BEAT BACK TAX 


Michigan operators have succeeded 
in defeating a proposed 4 percent tax 
on amusement collections for the 
second time in less than a year. 

The latest proposal was submitted in 
an effort by lawmakers to fund the 
state’s transportation system. The 
amusement tax was to be accom- 
panied by increases in vehicle weight 
taxes and gasoline taxes. 

The Michigan Coin Machine Oper- 
ators Association (formerly the Music 
Operators of Michigan) was joined in 
its efforts to defeat the tax by other 
affected parties. Cable TV, entertain- 
ment, and professional sports people 
all worked to halt the state’s effort. 

But MCMOA Executive Secretary 
Walter Maner said he is certain the tax 
will be proposed again early in the 
new legislative session. 

“We will be faced with the problem 
again (in 1983). With this in mind, you 
are urged to continue to build on your 
contacts with your own representative 
and senator,” he told association 
members. “The people determined 
to tax amusements and other forms 
of entertainment are pledged to 
succeed.” * 


TORNADO TOUR 
CROWNS 
CHAMPS 


Gil Jackson and Todd Loffredo 


recently rolled over some tough, pro- 
fessional competition to capture the 
Tornado National Table Soccer 
Championship for 1982 in Arlington, 
Texas. 

Jackson and Loffredo each won 
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The Williams portfolio. a 
Big-dividend games for solid returns. 


JOUST, our first dual play er video game and first 
player cocktail table, is still in production, contin 
long-term gains. With striking realism and lifel 


player earnings! 
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Diversification of your portfhlio i is a key to any successful 
operation and Williams is equally proud is innovations in_ 
pinball games. . 4 


DEFENDER pinballisa brilliant adaptation of our DEFEND- 


eS 


ER video game. All the familiar aliens and enemies, the land- ‘s “sewed 
ers, Swarmers, bombers,,baiters, pods and mutants are here. ° a 
There’s warp and there are smart bombs too for wave after 

wave of video-like excitement that’s sure to attract the die- 

hard video game player as well as the pinball purist! 


WARLOK, a futuristic version of Williams’ hit pinball game, 


BLACKOUT, features superb special effects gnc solid play 
appeal at a very xciting pice 


y FWS EXPORTING? ... Tokens Are The Answer. 


x & 


$200, a commemorative diamond oo nee 
ring, a championship trophy, and a » FICHA *, 
home model Tornado foosball table. * NO TIENE * 
The event was the culmination of the ¥ VALOR ¥ 
Tornado Table Soccer tour that < vig 
offered prizes totaling $41,000 in 1982. aes 


The tournaments are scheduled to 
build player interest in the sport and to 
promote the use of Tornado tables. 

Other Nationals winners include 
men’s singles champ John Smith of 
Pasedena, Texas. Steve and Sherry 
sweringen are mixed doubles 
champs. Charley Turner and Connie 
Magill took the women’s doubles title, 
and Turner, of Oklahoma City, added 
to her winnings by capturing the 
women’s singles title. 

“The Tornado tournaments are 
definitely part of our future,” said Ed 
McCloud, president of Tornado. “We 
recognize tournament promotions are 
important to draw attention to the 
game and sport of table soccer.” 

McCloud stressed, however, that the 
sport must be capable of standing on 
its own merit, and the table must be a 
viable money making piece of equip- 
ment for operators. He said he wanted 
players to “realize their professional 
future is in the profit of operating a 
soccer table on location.” e 
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GRIM REAPINGS 


The Greensboro, North Carolina Parks 


and Recreation Department pays at ase Copyright © 1982 

least some of its bills with the $250 

it profits each week from the 12 to 15 Van Brook of Lexington Inc. 
games it has in four of its recreation 9 

centers. Although the department is P.O. Box 5044 e Lexington, Ky. 40555 
taking a wait-and-see attitude, it is Area Code 606 ¢ 231-7100 

also considering either removing the 

games or decreasing the number of Phone or write for catalog & samples 


games it locates. 

“The Parks and Recreation Com- 
mission has recommended no action 
at this time,”” Roger Brown, parks and 
recreation director, told Play Meter. 
“But in light of the comment from the 
surgeon general, we must look at it to 
see if we want to continue the pro- 
gram.” 


Now a provisional leader on the ‘Play Meter’ 


BROW Es Su edcton to oureen charts, is available as a complete working 
General C. Everett Koop’s statements : 
that video games are hazardous to the game, fully licensed. 
health of the nation’s youth was an 


immediate program of review of the 

games’ presence in the centers. But $750.90 
later, after the surgeon general char- 
acterized his statements as “off the See page 43 for details 
cuff’ remarks and “purely personal” : 
opinions, Brown softened his stance. @ 
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AVMDA MEMBERS MULL 
RESTRICTIVE ORDINANCES 


The Amusement and Vending 
Machine Distributors Association 
(AVMDA) pondered the nation’s pre- 
occupation with restrictive ordinances 
for video games during its general 
membership meeting November 17 at 
the Chicago Hyatt Regency, just prior 
to the beginning of the Amusement 
and Music Operators Association 
Exposition. 

AVMDA President Ira Bettelman 
opened the session with a proposal for 
the establishment of an industry foun- 
dation that would set and enforce 
industrywide standards. He suggested 
a self-imposed industry tax of $10 on 
every new machine sold. 

Bettelman pointed to some of the 
major concerns within the industry. He 
complained of operators who are pro- 
viding locations with lopsided com- 
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By Ralph Lally 


mission arrangements and those 
failing to legally license equipment 
they have on location. 

Bettelman chastised manufacturers, 
too, for their part in oversaturating the 
marketplace with video games, insuf- 
ficient or even non-existent field 
testing, closeout sales that feature 
drastically reduced prices, and for 
demanding blind orders from distrib- 
utors for new equipment. 

Ed Doris, AVMDA executive director, 
introduced the membership to the 
session's central topic, adverse public- 
ity and restrictive ordinances. Doris 
noted that the ordinances coming out 
of town councils are negatively affect- 
ing the business of distributors and 
operators and that the industry should 
do something to combat them. He 
pointed to several distributors who are 


working to revese bad publicity by 
creating good publicity, by working 
for the betterment of the communities 
in which they do business. 

The association’s legal counsel, 
Allan Fagel, pointed out that the 
economic woes of the industry could 
be related, at least in part, to legaland 
legislative problems. “Our industry is 
not recession proof,’’ he warned, 
saying the apathy shown by the 
industry when restrictive legislation 
started popping up in the nation’s 
smaller towns is regrettable. We 
should attempt to reopen these towns 
to the industry, he emphasized. 

Restrictive legislation has become 
such a roadblock to the continuation 
of business in this country, Fagel said, 
that combating it has become the 
Number One priority of AVMDA. 


Licensed Beverage Association (NLBA) convention in Reno. Miller Brewing Company Vice President Charlie Whipple and 
NLBA Executive Director Jerry Murphy present the Valley chief with an engraved walnut clock in recognition of his 
outstanding support of the Lite Beer $200,000 World Series of Tavern Pool. 
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LOWEST PRICES IN THE COUNTRY 


THE LARGEST SELECTION 
OF KIDDIE RIDES AND 

AMUSEMENTS IN THE 

COUNTRY 

NOW OVER 200 ITEMS 


WE REPRESENT 22 FACTORIES 
THAT’S MORE THAN ANYONE ELSE IN THE BUSINESS 


-- LOWEST PRICES IN THE COUNTRY 


Recipient of the LEONARD THOMPSON TROPHY: | 
For the most meritori exhibit of arcade and coin operated amusement devices. 


At the Annual Conv and Trade Show of the International Association of Amusement Parks & 


aes. 309/788-0135 
‘LOWEST PRICES IN THE COUNTRY 
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To help distributors in their efforts to 
back operators in court struggles 
over ordinances, AVMDA’'s Fagel 
announced the establishment of a 
legal/legislative package available 
to distributors that contains information 
useful in fighting regulations in court. 
He suggested that manufacturers who 
engage in price cutting tactics do not 
test equipment adequately and refuse 
to consider speed-up kits can be realis- 
tically dealt with through legal action. 

Fagel concluded his presentation 
by urging AVMDA membership to 
work with their industry associations to 
develop effective rebuttal to adverse 
legislation. 

“We can provide the climate to stop 
this legislation,” he said, “and go 
about our business.” 

Dr. David Brooks, a Long Beach, 
California, research psychiatrist who 
has been a defender of video games, 
addressed the membership, stressing 
the fact that manufacturers as well as 
distributors must spend more time and 
money promoting coin-op amuse- 
ments. 

The public lack of awareness, he 


pointed out, is evident in the economic 
statistics that are generally applied to 
the games. The general public has the 
attitude, he said, that the average 
machine makes about $500 to $600 
each week. 

Brooks said the industry suffered 
from a lack of real statistics, eviden- 
tiary national data on the effects of the 
games on juveniles. “The industry 
needs to develop a material picture of 
what's happening with kids and 
games,” he noted. 

Brooks would like to develop those 
statistics, and he made an appeal for 
the industry's support of a national 
research study. 

In Brooks’ work to date with kids and 
videos, he has developed a very 
strong belief that video games have 
positive effects on youth. But the lack of 
a national study to develop this proof 
allows for the kind of irrational, 
emotional stand taken against the 
games in some communities. 

Even when an operator can dis- 
suade such an emotional appeal, it is 
often an expensive, time consuming 
effort, as was a San Pedro, California, 


AUCTION 


case to which Brooks alluded. There, 
an operator spent about $5,000 during 
a six-month battle to defeat restrictive 
legislation that was voted in on the 
basis of one groundless plea that 
characterized the games as a form of 
masterbation. 

Brooks would like to survey about 
3,000 youths nationwide. Further, he 
would like to question a thousand or so 
young adults (ages 18-25) and a 
sampling of the over-25 population. 
He suggested the study be funded by 
the AVMDA membership at a cost of 
about $1,500 each, a total of about 
$85,000. 

The study, Brooks proposed, would 
contain questions formulated after 
consultation with such national groups 
as the PTA, chiefs of police, school 
administrators, and other civic- 
minded bodies. Their input would 
give the study credibility he said. 

Brooks said the study, which would 
be publicized through the national 
media, would be an effective means 
to prevent uninformed emotionalism 
from leading to adverse industry 
legislation. e 


Saturday, January 29, 1983 — 10:00 a.m. 
Birmingham, Alabama 


613 2nd Avenue North 


(Old Meers Building Supply Co. building) 


300+ GAMES 


(videos, pins, jukes, changers, pool tables, and many, many more 


Colonial Auctions, Inc. 


2450 S. Cobb Dr. 


pieces of electronic equipment) 


@ Smyrna, Georgia 30080 


For information: Call 404/436-1500 or 205/251-1960 
Out of Georgia: Call toll-free 1-800/241-3268 


Auctioneer Col. H. C. Thomas 
Alabama Auction License #474 
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An Amherst, New York. ordinance 
limiting the number of games per 
establishment to three in the town’s 
residential neighborhoods has been 
approved in a state court. 

Dennis E. Bieron, proprietor of a res- 
taurant that had formerly featured 
eight videos, sought a preliminary 
injunction against enforcement of the 
ordinance, but state Supreme Court 
Justice John C. Broughton ruled the 
ordinance did not violate Bieron’s 
“fundamental personal rights.” 

The judge said “New York courts 
have generally emphasized the 
breadth of municipal power to control 
land use...if it is rationally related to 
legitimate state concerns and does not 
deprive the owner of an economically 
viable use of his property.” 


In a November 8 statewide meeting, 
the New York Congress of Parents 
and Teachers (PTA) called for pas- 
sage of local municipal ordinances 
regulating access to video games 
during school hours and the games’ 
proximity to schools. The 1,000 dele- 
gates approved unanimously a reso- 
lution urging municipalities to require 
supervision of video amusement 
centers. The PTA delegates did not 
specify what regulations they wanted 
to see installed statewide but left such 
decisions for local officials to deter- 
mine. PTA membership in New York 
numbers 250,000. 


* *#* # & 


The American Planning Association 
convention in San Francisco in Octo- 
ber addressed the issue of video game 
regulation. Speaker Dwight Merriam, 
a planner and attorney, suggested 
that strict regulations by communities 
could turn undesirable arcades into 
“electronic teen clubs.” 

Merriam presented a list of about 40 
regulations communities could 
impose on arcades. He suggested 
cities require arcade operators to 
keep supervisors on the grounds to 
watch over youngsters and that they 
install bike racks and picnic tables 
outside the arcade. 

He said cities could designate a cer- 
tain amount of floor space for each 
machine and require bright lights 
inside the arcade as well as daily litter 
cleanups around the exterior of the 
arcade buildings. 


Merriam proposed that city officials 
require annual arcade licensing, and 
each year when licenses come up for 
renewal, cities conduct a thorough 
review of the owner's business to 
determine whether or not he will be 
allowed to continue to operate. 


* #* * @ 


The city council of Malden installed a 
virtual ban on video games in certain 
establishments in the city and then 
called a public hearing to learn what 
the town’s residents felt about the law. 
When 13 store owners affected by the 
ban and 15 players ranging from 10 to 
17 years old showed up and spoke in 
behalf of the games, their pleas fell on 
deaf ears. Only one resident spoke in 
opposition to the games, in support of 
the law, but still the council decided to 
enforce the law that resulted in the 
removal of video games from all the 
citys sandwich shops, pizza restau- 
rants, and convenience stores. 


* * * * 


“If we small business people are to sur- 
vive the vicious onslaught of unwar- 
ranted fees, we must develop the 
statistical data base that will prove to 
our legislators we are entitled to a 
modicum of relief.” 

So saying, the Pennsylvania 
Amusement and Music Machine 
Association has requested informa- 
tion from each of the state’s operators 
that will enable it to compile statistics 
on the number of employees in the 
coin-op amusement industry, its 
annual gross payroll, and the amount 
of taxes it pays. 

Using the information, the associa- 
tion wants to offer the state model 
legislation that would establish a 
uniform and reasonable fee/license 
structure that would pre-empt all exist- 
ing local taxes and fees in favor of the 
flat rate. 


* * * * * 


Chicago attorney A Sidney Katz of 
the firm of Fitch, Even, Tabin, Flannery 
& Welsh, and copyright and trade- 
mark attorney for Bally/Midway, 
completed a series of speaking 
engagements on legal protection for 
video games with an address to the 
US. Trademark Association confer- 
ence November 16. Katz edified the 
association with a description of legal 
measures Midway is taking to protect 


video games against counterfeiters, 
pirates, and infringers. He also 
addressed the current state of the law 
of unfair competition. 

Midway, he noted, has now brought 
more than 40 suits against more than 
200 defendants in more than 15 cities. 

The conference, held at the Hamil- 
ton Hotel in Itasca, Illinois, dealt with 
the law in theory and practice con- 
cerning unauthorized product simula- 
tion and counterfeiting in the U.S. and 
abroad. 


* @¢ * * @«# 


When Pizza Time Theatre settled its 
three-year suit against Brock Hotels’ 
ShowBiz Pizza Places in June, Brock 
paid Pizza Time a lump sum of 
$750,000. Additionally, the settlement 
resulted in a licensing agreement. 
ShowBiz must pay Pizza Time a per- 
centage of its gross sales from its first 
160 stores for the next 14 years. It will 
pay 1.5 percent for six years, 1.75 per- 
cent for the following four, and 2 
percent for the last four years of the 
agreement. Based on current annu- 
alized per store revenues of about 
$1,350,000, that means Pizza Time will 
receive an average of about $300,000 
a month for the next 14 years from 
ShowBiz. 


* *# # & 


Williams Electronics reported lower 
earnings for fiscal 1982. The year’s 
total revenues were $136 million, 
down about $13 million from 1981. All 
of that downturn and more was 
reflected in the company’s fourth 
quarter numbers, down from $38 
million to less than $20 million. 

Michael Stroll attributed the decline 
to the “summer slowdown which 
affected the entire industry” and 
reminded stockholders that the first 
nine months of the year had been the 
best in the company’s history. 


* * * * * 


Atari is employing private investi- 
gators to search out arcades and 
video factories dealing with pirated 
games. Evidence gathered from such 
investigations was used to convince 
courts in San Francisco and Los 
Angeles to give Atari permission to 
seize 45 allegedly counterfeit videos 
during a four-day sweep early in 
November. 
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January 20—23 
International Amusement and 
Vending Machine Trade Fair, IMA, 
Frankfurt, West Germany 


February 4—6 
Music Operators of Minnesota, 
Annual State Team 8 Ball Pool Tour- 
nament, Kahler Hotel, Rochester 


February 18—20 
Music Operators of Minnesota, 
Annual State Convention, Holiday 
Inn Downtown, Minneapolis 


February 20—22 
South Carolina Coin Operators 
Association Annual Meeting and 
Trade Show, Holiday Inn—City 
Center—Columbia 


February 21—23 
Pacific Amusement Operators’ 
Show, Fairmont Hotel, San Francisco, 
California 


March 16—417 
Nihon Amusement-Machine Oper- 
ators Association, second amuse- 
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We Cater To All Your 


Coin-operated Amusement Needs! 


Game Sales Infernational 


* Immediate availability of 
Top Earners | 
Excellent used and 
reconditioned equipment 
Expert service and board 


* No knock-offs 
Lowest Prices 


Sy Game Sales International 


— Call Sandy 201-964-5230 


ment expo, Shinjuku N.S. Building, 
near Keio Plaza Hotel, Shinjuku, 
Tokyo. 


March 23—25 
Coin-op ‘83, The irish Amusement 
Trades Exhibition, Leopardstown 
Racecourse, Dublin 


March 25—27 
Amusement Operators Expo ‘83, 
O'Hare Exhibition Center,Chicago 


April 7—10 
FAVA Convention, Florida Amuse- 
ment and Vending Association, 
Curtis-Hixon Convention Center, 
Tampa, Florida 


April 14—23 
Milan Fair, Italy (For information, 
contact Fiera di Milano, Largo 
Domodossola, No. 4 20145, Milan, 
Italy. Telex: 334-360) 


April 3O—May 1 
PAMMA (Pennsylvania Amusement 
and Music Machine Association) 
Exposition, Expo Center, Monroe- 
ville, Pennsylvania 


HEADLINERS 


(continued) 


* # # # 


Bally’s request to establish an Alaa- 
din’s Castle arcade in Streator, Illinois, 
was presented impressively. When the 
city council expressed concern over 
behavior that would result from the 
opening of an arcade, Bally’s attor- 
neys produced a stack of 175 letters 
written by police chiefs of towns where 
Aladdin‘s Castles currently operate. 


* #* # # 


Sandler Vending Company of Min- 
neapolis celebrated its 37th birthday 
with its appointment as a distributor of 
Midway videos. Bally Amusements’ 
Tom Nieman attended the December 
10 celebration to assist in showcasing 
the firm's newest products. 

Sandler is truly a family operation. 
The firm’s founder and president, Irv 
Sandler, is assisted by his brother Hy, 
as vice president, and his sons, Sales 
Manager David and Leasing 
Manager Warren. 


* * @¢ # @ 


Loewen-America held a distributors’ 
meeting November 17 in Chicago 
and honored three ofits distributors for 
“sales excellence.” World Wide of 
Chicago was singled out as Loewen- 
America’s top distributor. Palmetto 
State of South Carolina placed second 
and Bally Advance of San Francisco, 
third. 


* * * * * 


Merlin Symes has assumed the posi- 
tion of division manager of the Salt 
Lake City office of Mountain Coin 
Machine Distributors. 

Mountain Coin General Manager 
Marty Cerin announced the apoint- 
ment, praising Symes for his “out- 
standing ability to work with other 
people.” 


* * * * * 


MorTronics, who made its entry into 
the coin-op distribution field last year 
with the purchase of Continental 
Divide and then Circle International 
distributors, received a $10 million 
unsecured line of credit from the 
Central National Bank of Cleveland at 
prime rate. The firm said it would use 
the money for its “internal growth 
plan.” 


* * * 


Atari will market the Konami game 
Time Pilot in Europe and the Middle 
East. Centuri has rights to the video in 
the United States. 
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For a thorough look into the 


most important issues in the 
coin-op industry, turn to 
NEWS pages of PLAY METER- 


PLAY METER’S news is backed by years of 
experience in the industry, by hours of 
interviews with the industry's news makers, 
and by a dedication to uncover all sides of 
the issues so you get the story right. 
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J.E. WEATHERHEAD DISTRIBUTORS 


VANCOUVER 294-8271 
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Wesley S. Lawson, president of 
Lawson Music Co., Winter Haven, 
Florida, has been named president of 
the Amusement and Music Operators 
Association (AMOA) for 1983. He 
was elected during the November 
International Exposition of Games 
and Music held in Chicago. 

Lawson began his career in 1943 
when he took over the _ business 
founded by his uncle in 1934. Under 
his tutelage, and with the help of his 
wife Margaret and now of his son 
Manley, the business has grown to be 
one of the largest family owned enter- 
tainment businesses in Florida. 

Lawson was twice president of the 
Florida Amusement Vending Asso- 
ciation. 


EDMONTON 
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Don Canfield Jr., formerly sales 
manager at J.P. Stevens and Henry 
W. Mali, both producers of billiard 
cloth, has joined U.S. Billiards Inc. as 
Sales representative for home and 
coin table sales to the domestic 
market. 

During his business career selling 
billiard cloth, Canfield served as presi- 
dent and director of the Billiard & 
Bowling Institute of America and as a 
vice president and director of the 
Billiard Congress of America, B.C.A. 


Jim Niblock of J.E. Weatherhead Distributors’ Vancouver branch presents a check to Bruce Greyell, president of 
the Vancouver Neurological Centre, while young Garth Harris looks on. 

Weatherhead set up a miniarcade in the recent Hi Tech Rec Fair held in downtown Vancouver. The fair, the 
..ist of its kind in Vancouver, was arranged by the Vancouver Neurological Centre and featured home computers 
and cartridge games, satellite receiving dishes, video recorders, and TV and stereo components. Attendance for the 


show was set at more than 15,000. 


Proceeds from the video game arcade made possible a donation of $2,014 to the Children’s Rehabilitation 
and Cerebral Palsey Association, a subsidiary of the Vancouver Neurological Centre. 
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AME EXPERTS 


You can tell them a smile away. 


Put the smile back in your collections 
with a distributor who's got more than just great games. 


Check it out! 


C. A. ROBINSON & CO. INC. 


2891 W. PICO BLVD. @ LOS ANGELES, CA 90006 @ TEL: (213) 735-3001 
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YOU CAN BANK ON 


FROM THE MASTER 
DESIGN ENGINEERS OF 
SEGA. 


We're working on a 
blockbuster hit, you can 
bank on that! 


BUCK ROGERS™: 
PLANET OF ZOOM™ 


Fantastic gameplay 
graphics, great sound 
effects and intense action 
all combine to make this 
video game as super as the 
Buck Rogers hero it is 
named for. Buck Rogers is 
beating the competition at 
arcades and street 
locations, so bank on Buck 
Rogers today. 


SUPER ZAXXON™ 


The Supreme Space 
Challenge and a #17 
EARNING GAME. Now you 
can purchase the complete 
upright version of this #1 
earning game...or 
purchase a ZAXXON-to- 
SUPER ZAXXON 
Conversion Kit. 


BUCK ROGERS " indicates trademark of The Dille Family Trust. 


PENGO™ 


The New Star of Cartoon 
Video Games. Smash or be 
stung, that’s the name of 
SEGA’s video game 
sensation, PENGO! 
PENGO the penguin 
squashes SNO-BEES and 
avoids being stung. And 
that’s only the beginning. 
PENGO is a cartoon 
pursuit adventure of light- 
hearted fun and whimsy. 


MONSTER BASH™ 


The Convert-a-Game™ 
That’s Haunting Fun For 
Everyone. Monster Bash is 
full of spooky fun — there’s 
Dracula and his Bats, 
Frankenstein and his 
Wolfmen and Chameleon 
Man and his Spiders in 
three exciting scenes of 
hunt-and-hide. Purchase 
an upright game or 
purchase a ConvertaPak™ 
to update your SPACE 
ODYSSEY™ or 005™ 
games. 


SEGA ENTERPRISES, INC. 
2029 Century Park East 

Los Angeles, CA 90067 
(213) 557-1700 

TWX 688433 


SEGA ELECTRONICS, INC. 
16250 Technology Drive 
San Diego, CA 92127 


SUBROC-3D™ 


The World’s First Three 
Dimensional Video Game. 
SEGA technology and 
creativity present 
SUBROC-3D, a unique 
game that gives the player 
amazing visual effects 
without special 3-D 
glasses. SUBROC-3D is a 
proven traffic builder, its 
mere presence commands 
attention! 


SEGA ENTERPRISES, LTD. 
#2-12 Haneda, 1-Chome 
Ohta-ku, Tokyo 

(619) 485-0910 Japan 


TWX 910-335-1621 TLX 781-22357 


SEGAS NEW LINEUP. 
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TAC/SCAN™ 


A SEGA Convert-a-Game™ 
Of Fast-Paced Adventure. 
TAC/SCAN is great 
gameplay and a consistent 
money earner. Purchase a 
new upright game or 
update your SPACE 
FURY™ ELIMINATOR™ or 
ZEKTOR™ games with a 
SEGA ConvertaPak. 


eG 


©1983 SEGA Enterprises, Inc. 


SEGA EUROPE, LTD. 
15 Old Bond Street 
Mayfair, London, 
England 

W1X 3DB 

TLX 851-25512 


ROCK-OLAS 


from the center of the universe comes the hungry Nibbler” 


10 score big bites 
IN profits 


with 32 exciting mazes 


) & 
a 
® Rock-Ola Mfg. Corp., 
800 N. Kedzie Avenue, \’ 
Chicago, Illinois 60651 é é \\% 
phone 312-638-7600 : - i, 
= 
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state association 


ow, more than ever before, 

state associations play an 

essential and worthwhile part 
in the coin-op amusement industry. 

States that never had an associa- 
tion are realizing the need for one. And 
those states that have had an inactive 
association are reorganizing for the 
same reason—the need for a strong 
State association is vital. 

Russell Mawdsley, past AMOA 
president, moderated the fifth annual 
State association meeting at the 
AMOA Show in Chicago. 

The meeting’s panel was from 
Jenner & Block, the new legal council 


Jonathon Howe of Jenner & Block gave 
basic advice on forming an association. 
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By Valerie Cognevich 


for the AMOA, and included: 
Jonathon Howe, Miranda Kaiser, and 
Robert Schuckman. Each was a 
spokesman on a different issue of 
importance to associations. Howe 
elaborated on forming an association; 
Kaiser stressed some legal webs 
associations can get into with antitrust 
violations; and Shuckman expounded 
on political action committees. 


Two types of associations 

Howe began his speech by defining 
the two basic types of associations. 
The first is a voluntary association 
and the second is a not-for-profit 


ae 
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Miranda (Randi) Kaiser stressed the 
problems of antitrust laws. 
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corporation. 

A voluntary association is an 
organization that is run in a pretty 
loose manner, he said. The organiza- 
tion is not incorporated, and members 
are viewed as partners in the associa- 
tion. 

One disadvantage Howe pointed 
out in this type of group is that if the 
association gets ina bind and creditors 
beat down the door, each member can 
be assumed to be responsible thus 
creating a disfavorable liability factor. 

A not-for-profit-corporation has 
legal recognition. As a legal enity it 
provides a shield between the members 


Robert Schuckman of Jenner & Block 
expounded on the benefits of 
Political Action Committees. 
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and the creditors. This type of 
association has continuity and since 
it’s incorporated, its organizational 
structure is one that most companies 
are used to dealing with. But, Howe 
lamented, it involves a lot of paper- 
work. 

Most trade associations are tax 
exempt by the IRS, but there are a few 
rules that must be adhered to as Howe 
pointed out. The association must be 
formed to promote a common 
business interest. None of the net earn- 
ings can benefit any one individual. An 
association cannot engage in activities 
that would normally be done by a 
for-profit organization. And the 
association must be used to promote 
products and services to the benefit of 
the industry as a whole. 


Income forms 

Though the association is tax 
exempt, forms must still be filed with 
the IRS stating income. Howe 
reiterated that if an association is 
planning an activity in order to raise 
money, the IRS may come in and 
question the purpose. The IRS at one 
time looked at where the money was 
going (raising funds for the associa- 
tion), but it now closely monitors 
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1 Delaware Drive 
Lake Success, NY 11042 
Tel: 516/488-5600 
Toll Free: 800/645-6573 


40 


iv He 
ie. Fi 
Se 
UPRIGHTS 
3-D Bowl.............2000- 300 
ls Cone ok oi he ecneeews 300 
Dead Eyue ................ 300 
Side Trak ..ccksewisseewnes 300 
Canyon Bomber ........... 300 
Triple Attack .............. 350 
StarHawk ................. 350 
Sun Dance ................ 350 
Magical Spot .............. 500 
Spectar (Cab.)............. 600 
COOAY Toko dine hoes KS 750 
Venture............ cee e eee 750 
Moon Wars ............... 750 
Coney Island .............. 500 
ROG 555 4G 5a he RS 500 
Asteroid Annie ............ 600 
Alien Poker ............... 750 


R. H. BELAM COMPANY, INC. 


where the money is coming from. 

An example Howe gave was an 
association that ran a factory. 
Although the profits were going to the 
association, the IRS argued that the 
business should not be tax exempt 
because it was considered a trader 
business (one that is carried on a 
regular basis). 


However, passive income such as 
income from stocks, interest, and divi- 
dends would be tax exempt. 


Many associations print newsletters, 
and though they are outside of exempt 
purposes, only advertising in trade 
journals costing more than expenses is 
taxable. 

Howe advises the associations to 
check with an attorney before under- 
taking any projects to make sure they 
will be within the tax exempt status of 
the association. 


Howe also said that officers and 
members of the board of directors are 
in a precarious position within the 
association. If someone sues for mis- 
appropriation of funds or mishandling 
of a situation in the name of the associ- 
ation, these officers can be sued. There 
is now an insurance policy that can be 
purchased to protect these people. 


VERY SPECIAL LOW LOW PRICES ¢ ALL BRAND NEW MACHINES 


oe ie AWE ASHES 850 
TANTO 666 5 OREN SSS es 895 
PUES 8.i6ck 2 big te ktie Gaus 895 
| | a eer a are ere ae eer 995 
Tazzmania...............6.- 995 
Space Fury................ 1295 
Peper ll... cee ecceee cease 1295 
VICRORY 6b ob eee ee whens 1295 
Astro Blaster.............. 1295 
Alpine Ski.................. 1495 
Dig Dug.............. Please Call 
Kangaroo ............ Please Call 
Centipede............ Please Call 
Tempest ............. Please Call 
PINBALLS 
Split Second .............. 995 
WE 6.6 655 SAS 6284440 OEE 995 
Lightning.................. 995 
Hercules ................08. 995 
Mr. & Mrs. Pac-Man........ 1095 


BELAM FLORIDA CORP. 
1541 NW 165th St. 
Miami, FL 33169 
Tel: 305/621-1415 
Toll Free: 800/432-8834 (in Florida) 


WAREHOUSE CLEARANCE 


Antitrust violations 

Kaiser reminded everyone that an 
attorney would rather keep you out of 
trouble than get you out of trouble. 
She then went on to make several 


points about how a state association 


can keep out of trouble. 

First, a trade association must have 
the membership open to all operators, 
and no one can try to keep the com- 
petition out. Second, there cannot be 
an agreement to limit business to only 
members of the association. Third, the 
association should follow an agenda 
and have the minutes approved so 
shady subjects are not discussed. And 
fourth, it needs a legal counsel or 
should seek one if a question arises as 
to whether a subject is taboo. 

Price fixing is a subject that should 
not be discussed, Kaiser said. Mem- 
bers of an association cannot agree 
to raise, lower, or stablize prices or 
agree on what to charge. The group 
cannot agree to boycott or agree not to 
buy from a certain distributor. 


An antitrust situation 

An example of an antitrust suit was 
given involving a trade association 
(American Society of Mechanical 
Engineers) and could very well apply 


COCKTAILS 
IBBIO 66k os eS ew ewes ens 300 
Space Zap ................ 500 
Astro Invader ............. 500 
Magical Spot .............. 500 
Uniwars...........2ec cease 650 
DOGG 5c i 6s eK A SS 650 
Space Firebird............. 750 
New York, New York ...... 750 
Space Odyssey............ 750 
POMS 6iis sb kc sie ewe ew es 750 
StratOvVOm 266i kc cccineess 750 
Space Fury................ 995 
OR i Sy a a ae ea ed 995 
Te en 1295 
Iron Maiden............... 1295 
Caveman.................. 1395 
Devil's Dare............... 1395 


BELAM FLORIDA/ORLANDO 


7551 Currency Drive 

Orlando, FL 32809 

Tel: 305/857-3381 
305/857-3386 
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We have one thing to sav. 
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“We’re bullish on the industrv.” 


CLEVELAND COIN 
INTERNATIONAL 


Experts with your investment in the coin machine industry 


Call us for our complete selection of new and used equipment at competitive prices. 


Send for our list of closeout specials in the “Cleveland Coin Journal” Top Ten. 


17000 South Waterloo Rad. 7029 Huntley Rd. 848 - G Nandino Blvd. 
Cleveland, Ohio 44110 Columbus, Ohio 43229 Melbourne Industrial Park 
216/692-0960 614/846-8590 Lexington, Kentucky 40511 


(606) 231-8996 


Outside Ohio toll-free 1-800-321-2778, 1-800-321-2779 
In Ohio toll-free 1-800-362-1296 


“We welcome overseas inquiries” 
Telex: 241554 
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to any industry association. 

The ASME was sued and found 
liable in a case where two of the 
members of the board of the 
association acted in conflict of interest 
to prejudice a competitor, Hydrolevel, 
through fraudulent use of their ASME 
positions. 

Though these members were not 
authorized by ASME or acting in a 
manner intended to benefit the ASME 
(only the competitor of Hydrolevel 
stood to gain), the theory of “apparent 
authority” was found to be sufficient 
basis for the antitrust action. 

A quote from Jenner & Block’s 
newsletter Vol. 1982, No. 2 explains 
the ruling: 

“In view of the Supreme Court 
decision in Hydrolevel, trade associa- 
tions and professional societies must 
exercise extreme care to insure that 
committee and membership activities 
are closely monitored, reviewed, and 
ratified by the association or society 
executive office and Board of 
Directors. Opportunites for claims 
that association members have acted 
improperly but with ‘apparent 
authority” must be limited as far as 
possible.” 

So, if a member exceeds authority, 
the association can still be liable, 
Kaiser said. If authority is delegated, it 
should be written down. The officers 
and directors must closely monitor all 
committees, and public information 
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must go through the board of 


directors. 


Political action committees (PAC) 

Schuckman defined the purpose of a 
political action committee: a PAC is 
formed to support political candidates. 

The money from an association to 
the candidates must be in a separate 
segregated fund, he said. The associa- 
tion cannot make the contribution but 
a separate political action committee 
can. 

These contributions are a way to get 
the attention of the congressmen. By 
making the contribution, associations 
are in a way buying access to the candi- 
date thus giving them the opportunity 
to convince a congressman or sway 
his thinking. 


What to do 

To start your PAC, an application 
must be filled out with the Federal 
Election Committee with the name of 
the association, bank, and name and 
address of the treasurer. 

Schuckman said that the PAC must 
have bylaws and an outline for 
determining where the money will go. 
It is not a bad idea to appoint an 
assistant treasurer because no contri- 
butions can be made if there is not a 
treasurer. If something happens to 
the regular treasurer, it could hold 
things up. 

The association can pay the expenses 


Operators attending the Sth annual state association meeting listened to representatives of Jenner & Block, 
the firm handling legal matters for the AMOA. 


for setting up the PAC, Schuckman 
said. 

A separate fund should be set up for 
state and federal candidates. Different 
states have different laws concerning 
the amount that individuals or 
corporations can give. 

The PAC can solicit individuals or 
partnerships, but a corporation must 
agree for the PAC to solicit its 
employees, Schuckman said. 

Since the political action committees 
can be very helpful in this time of mass 
laws passed in almost every state and 
city against operators of coin-operated 
equipment, contact Jenner & Block at 
312/222-9350 for more information. 

For more information on associa- 
tions, Mawdsley listed various news- 
letters that associations and/or the 
members can obtain. 

The Quarter Note is sent to the state 
associations. They are invited to send 
any news to the AMOA for this publi- 
cation. 

Coin-Op Amusement and Your 
Community is a pamphlet put out by 
the three national associations— 
AMOA, AGMA, and AVMDA. 

Community Relations Manual is 
another publication in which the three 
national associations collaborated. 
This can be sent to the associations but 
preferably not to individual members. 
Associations can write directly to Leo 
Droste c/o AMOA for more infor- 
mation. @ 
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ARE YOU CONFUSED 


ABOUT 


CONVERSION KITS? 


We dont blame you if you are confused; but now all the mystery has 
been taken away. 

Now Available for Immediate Delivery 
Eagle’s Complete Game Conversion also called Quick Change Con- 
version, will take the mystery out of conversions. 
If you have an old game with working Color Monitor, we will send you 


A Complete Working Game 


so complete that you can plug it into your monitor and play a game. It 
comes with: Complete Platform of Electronics - P.C. Board - Full 
Wiring Harness (not just an edge connector) - Completed Front Panel - 
Middle Plastic and Top Header Plastic (6 exciting colors in both) for only 


$ y | 50 complete & working 


Available Now F or Immediate Delivery 
ully License 


te be 


LD O 99 The Best Game at the AMOA Show 
AMOA’s Top Game myn Playmeters Provisional list this 


Attach your check for $750 for immediate delivery and mail to: 


Eagle Conversions Customer ____ 


24%Eagle St., Bldg. #5 Address 
Providence, RI 02909 City _ 


(401) 751-5438 Telephone *# 
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Attendance at AMOA 82 was reportedly up, but the number Taito staffers and models were all smiles over the company’s 
of actual buyers was down. Front Line, deemed one of the show’s best. 
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Leah, Al, and Adrea Bettelman of C.A. Robinson were on hand David Kilmartin of Roger Williams Mint exhibited 
for the AMOA, picking the best for their West Coast the company’s novel token. 


preview a few weeks later. 
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Gab Asteciater 


ATW-USA’s C.C. Chiang, Jim Chen, and W. M. Sheen Game modifications reportedly received lots of activity at 
pose in front of their games. AMOA 82. Here Brian West and Kevin McIntire pose 


with one such game modification D-Rail. 


ABILIT 


— ue r yy 
Bill Medvetz and Joanne Callahan of Eastern Micro Electronics Venture Line’s staff took one break during the hectic, 
were offering legally licensed boards on Mr.Do. three-day show, and that was to pose for this picture. 


Activity at the company’s booth was feverish. 
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STRETCH YOUR DOLLARS 
AT ROYAL DISTRIBUTING 


SE DERAY. REESE EWE: NOTE |: 
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LOWEST CASH PRICES IN THE INDUSTRY 


Call: 

Jack Schleicher, General Manager 
Claudia Wilson, Sales Manager 
Fran Lutterbie, Sales 
Joe Westerhaus, President 
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DISTRIBUTING CORP. 


1210 Glendale-Milford Rd. Cincinnati, Ohio 45215 
513/771-4250 
CALL TOLL-FREE 


(USA) 800/543-4250 
(Ohio) 800/582-2699 
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Dan Fein of Wiz Kids reported continued strong interest Randy Fromm makes a point about his service school program. 
in his arcade-related promotional products. 
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Atari’s Pole Position appears to be the strongest driving game David Rosen, chairman of Sega, with a bank of 
ever offered. But Sega’s recent offering, Turbo, may have | Buck Rogers videos behind him. . 


already diminished that market. 
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Interlogic’s staff was kept busy by operator inquiries Rowe’s Ed Wiler and operator David Paddou discuss 
all three days of the show. the technical features of Rowe equipment. 


_ . wW/ISsS 
m_LARATEG ADDIE RIDES US A 


i 
r 


= f 
“<9 t 
} 6p) 


; : : j ; j j ; J 
feioy i j j i M if as” > ; % 
Mab ear dedi a ii ii: A a ja 
‘a i 1 f : : ; Pa Be 
. 


fof j 
cape 


; ‘fe ee } : . . 
di. Hai Pu! it sn orot | ' 
The video jukebox, this year appearing in Karateco’s booth, Kiddie rides have been enjoying a resurgence in popularity. 
again drew crowds of interested operators. Interest at the show was reported as keen. 
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INTRODUCING | 3 
A Classy New Face for 


the Coin Mech Family 


Male 


FACE PLATE 
IN-LINE DOOR/CASH DRAWER 


IN-LINE DUAL DOOR 


The textured look is in the steel 
instead of the paint... 
for long-lasting good looks. 


Now Coin Mech quality crafted mechanisms have a 
quality look to match. 


The wear-ever texture is compressed into the metal so 


that our face plates and doors will match—at.the COMING SOON 

beginning or end of the paint run. No more quality ; 

control paint problems! In addition, all models feature The Revolutionary 

an embossed lock guard to protect against vandalism. COIN COMPARITOR 
The World Premier 


Ruggedly handsome, the durable Coin Mech look is 
offered to both manufacturers as original equipment 
and to operators for replacement in the field. 


Available with traditional mechanical mechs or the 
new Coin Comparitor® electronic mech. 


of the 
Premier Electronic 
Coin Mechanism 


Call or write for further information. Coovright 1982 CAMMnaMinlante. Ine. 


For over 30 years, 
O/N . Quality-Accuracy-Experience 


ECHANISMS we in Coin Mechanism design - 


for the Amusement Industry. 


817 Industrial Drive, Elmhurst, IL 60126 
Phone 312/279-9150 
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TAGO”" ELECTRONICS 
1909 South Great Southwest Parkway - Grand Prairie, Texas 75051 - (214)641-5822 (800) 527-3639 


BREAK THROUGH 


/ THE FOURTH DIMENSION! 


A.D. 1940 
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NOTICE 


Konami Industry Co., Ltd has assigned its proprietary 
rights in the coin-operated video game “TIME PILOT” 
to Centuri Inc. to manufacture and distribute the game 
for the area of North America and to Atari Ltd. 
for the areas of European and Middle East count- 
ries (all the rights for all the areas other than the 


above are reserved by Konami). 


Konami and its Licensees (Centuri and Atari) will take 
whatever steps are necessary to seek prosecution aga- 
inst any company or person that manufactures, sells, 
distributes and/or operates any games that violate 


their proprietary rights to “TIME PILOT”. 


HI SCORE 
98650 


Konamic 


Konamie Industry Co.,Ltd 


HEAD OFFICE 


1215 11-4 1CHOME UMEDA KITA-KU OSAKA CITY 530 JAPAN 
TELEPHONE : 06-345 -2456 TELEX ; 5233186 KONAMI J 
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Mike Stroll of Williams Electronics stands before two current Stern Electronics was represented by new games, 
pinball games—Warlok and, yes, Defender pinballs. as well as recent hits, like Tutankham. 


MEDALS COINS INGOTS 
KEY TAGS ; hal 


Melissa Lickteig and Denise Childs of Green Duck Stan Braasch of Nevada Gaming Schools beams as a 
discuss the token business. blonde company representative looks on. 


fowe Apacer! 


Keeat tte- 


ms la ee chil 2s vo en 


Hal Watner of the Alstate Group is shown Pete Wright and Lew Witz pose with the Jerry Vick of Vending International 
with the company’s first game Battle Back. Mini-Clown-A-Round from previewed a prototype novelty 
The Wright Group. piece at the show. 


PLAY METER, February 1, 1983 51 


# 


* é 


tips 1% » 


Ot 4 tt wal Ab he Pa aa ea 
é 


7 


vary 
igs: & 


ef 


YL OETA PE 


wie BO ee 


nperea 0 
/ 
f 


i 
i 


A MORAL DO bw ent eee 


. 
Sat? crit 
; Q 


‘ 
ee exe} i Soe ee Pee ~ ~~ 


q 


: 


ee Me ee ee ee ee ore oe 
. 


ae 


- 


PMR 


ay 


1% + » 
Be cawehvede 


S coetneenatiaanmhentiaen intone sieotadiameamhicenteanaiaaandananadica time adtiaiddantadaiateaie aaietatn nde ied 


ax 
-*< 
ep Sie, 
; oe 
ie. 
poms 
ate 
“a 
rh 
+t. 
24 
~45 


* 
i 
ny 
A ‘ 


gt 


Pat 


a 


z > — tf * " 
¥ on nays yt an 
~ 


om 


ee ee ete tl Nt a A 
Ya 
o ; 
a 
, 
a 
4 
sh 


} 


‘ 


PLAY METER, February 1, 1983 


32 


met the dinosaurs, and they are us. 
Forget about the little old ladies 
in tennis shoes and the anti-games 
town councilmen. Dismiss your con- 
cerns over the aging surgeon general’s 
misunderstanding about why the chil- 
dren of the computer age are so 
attracted to video games. 

These are the musings of a sad and 
troubled generation left behind. The 
vagaries of the computer era—that is 
the irrevocability of the video game as 
a vehicle for contemporary entertain- 
ment, advanced technology, better 
educational systems, and even art— 
has caught a generation by surprise. 

“Not that Pac-Man or Donkey 
Kong is art,” hastened Chris Crawford 
of Atari’s Games Research Group. 
“But the video game is a medium for 
art, and the only obstacle to artists is 
that most of them don’t know how to 
program a computer yet.” 

The computer solves for the artist 
what Crawford referred to as the 
“central tragedy of all art. You can’t 
get involved with it; you can only 
observe it.” 


Experts’ message 

Crawford was one of four of the 
video game world’s most respected 
creative talents who recently spoke ata 
“video game day” program at New 
York City’s Columbia University cam- 
pus. Their message was explicit. Video 
games are serious business. 

“Games are the original educating 
tools,” Crawford lectured. “Nature 
teaches us that.” Crawford bent to the 
stage floor, posed like a tiger cub 
eyeing a butterfly, then sprang at the 
imaginary insect in imitation of games 
the young cats play to learn skills they 
need for survival. 

Games are the tried and tested tools 
of learning. Schools offer compara- 
tively unreliable educating methods, 
he proposed. 

Video games, then, are the primary 
tools for education, art, and entertain- 
ment in society. As such, proposals for 
their expanded use are boggling. Cer- 
tainly, the speakers at Columbia Uni- 
versity’s video game day program 
agreed, the exploitation of the video 
game has just begun. 

The appeal of most current video 
games is limited to children, because, 
Crawford suggested, the games lack 
the “development, depth, subtlety, and 
substance” adults require. Pac-Man 
and the like are “simple and quick” — 
in much the same way the early movies 
were done, he pointed out. 

But just as movies have expanded 
their topical horizons to examine a 
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A gray sky casts a dull hue over the city campus at Columbia University. 
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Chris Cerf is a creative consultant who has worked with such standout 
organizations as Jim Henson Associates, the National Lampoon, and Sesame Street. 
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wider range of human experience and 
fantasy, so the future will unveil a 
broad spectrum of computer games, 
Crawford promised. 

‘Future games will include more 
interaction of all the senses,” added 
speaker Steve Mayer, an Atari 
researcher who invented that com- 
pany’s home video system. 

Already some of the future has 
arrived. And the Columbia video 
game day audience was introduced to 
it by its creators, game designers who 
displayed innovations that were if not 
technologically, at least conceptually 
major advances beyond the customary 
space ships gunning each other down 
or characters chasing their way through 


a maze. 


Four-day play 

The “adventure” game, now avail- 
able for computer play, is something 
more than quick and simple. In fact, 
Mystery House—the programmers 
had to set up the marketing avenues 
themselves for this game and sold 
50,000 copies after they were turned 
down by existing home game com- 
panies—can take four days to play. 

Adventure games involve the player 
in more ways than piloting a craft or 
wending his way through a maze. They 
offer the player a myriad of alternatives 
and allow him to initiate a situation 
rather than just react to a predeter- 


ShowBiz tries computer play 


Brock Hotels’ ShowBiz Pizza Places have taken up the gauntlet and 
will test the feasibility of computerized entertainment/educational games 
in coin-op pieces. As of December 15, ShowBiz began introducing two 
computers into its 60-plus game mix in each of its 120 amusement centers. 

“The computer terminals are programmed to play 10 games of 
varying levels,” said Harry Radford, director of operations for ShowBiz. 
“Unlike typical video games that require lightning reflexes, these games 
will encourage such learning skills as basic number recognition, spelling, 
line geometry, and economics. Both children and adults will be able to 
enjoy the games, many of which can be played with partners.” 

The games are housed in traditional game cabinets, an exception 
being a keyboard where the control panel is commonly located. A coin slot 
in the cabinet accepts tokens. Each token allows the player a certain 
amount of playing time. When his paid time has expired, he is warned that 
he must deposit another token in order to continue play. 

The game concepts were developed by ShowBiz and are produced by 
Northeast Venture Group, a software manufacturer in Andover, Massa- 
chusetts. The hardware is an Apple II computer. | 

A variety of skill levels are tested by the various games. Find Your 
Number is a number comparison game for beginners. Find the Bumble, a 
game of spatial concepts using graphs, numbers, and letters, is also 
designed for beginners. Butterfly Hunt is a more advanced game of spatial 
concepts and deductive logic. Visit From Space is an intermediate level 
game of spatial relationships and graph coordinates. 

Tic Tac Toc 1s proposed as an advanced version of Tic- Tac- Toe that 
teaches graph coordinates and creative play. The Incredible Talking 
Machine is a creative game that teaches sounds of vowel and consonant 
combinations, phonetic spelling, and sentence structure for beginners. 
Face- Maker features an elementary form of computer programming for all 
levels. Minus Mission is a game of basic mathematical computation skills. 
Lemonade Stand is characterized as an advanced game that teaches the 
basic economics of running a small business. 

ShowBiz plans to develop new games on a regular basis. 

“Along with the enjoyment of playing the games will come a better 
understanding of how computers work,” Radford said. “We think this will 
help young and old alike to overcome any reservations they’ve had in 


interfacing with computers.” 


That is, if young and old alike are attracted to these games. That tale 
of the token will unfold in the coming months. e 
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mined sequence of electronic circum- 
stances. 

In Mystery House, for example, the 
player is the main character in a story 
that unfolds as he prescribes the action. 
Simple noun-verb commands are 
given through the computer keyboard 
that prescribe the action of the game. 
The computer reacts to the decisions 
of the player as the action of the game 
unfolds. 

In Dark Crystal, based on the Jim 
Henson movie of the same name and 
demonstrated at Columbia’s video 
game day program by Henson’s 
creative consultant Chris Cerf, the 
adventure game is flattered by a new 
dimension. As the player decides on 
actions of his main character Jen, 
whose intent in the game is to find 
Ursu before irreparable harm can 
come to either, the video screen pre- 
sents a marvelous color graphic 
pictorial of each scene. 

Of course, the actions of adventure 
game characters are limited to the 
possibilities that have been pro- 
grammed into the game. But as more 
creative talents devote themselves 
toward development of these projects, 
the multiplicity and sophistication of 
possibilities continue to grow. Cerf 
professed his favorite game to be Time 
Zone wherein a player can travel to 
any continent and even outer space to 
confront life in almost any era of his- 
tory. The game isso intricately wound, 
the possibilities unfold through six 
floppy discs. 

“So far engineers have written pro- 
grams.” But Cerf insisted that creative 
writers would soon be developing the 
story lines; artists and musicians 
would begin distinguishing their 
careers with creations expressed in 
video games. 

As new a concept as adventure 
games represent, they are already 
inspiring programmers to take steps 
beyond. Cerf and Henson are working 
on ways to create animated characters 
and move them on the screen. Ways 
are being developed to store more and 
more graphic pictures on one disc. 


Learning and playing 

Warren Robinett developed the first 
game that combines entertainment 
and education successfully. The devel- 
opment has been hailed by educators 
who have watched children become so 
engrossed in the play of Rocky’s Boots 
they build a thorough knowledge of 
the principals of electricity almost 
before they realize it. 

Robinett’s game offers the players a 
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representational source of electricity 
to manipulate by joystick controls. A 
button on the joystick enables the 
player to pick up and carry other 
graphic pieces in the game, to com- 
bine them, and by doing so, to build 
imaginative machines powered by 
“electricity.” The machines help the 
player win his game and ward off the 
elements that try to negate his accom- 
plishments. 

Robinett developed the game out of 
his desire to help children find a means 
to knowledge that is not dull. His 
digital logic game, initially intended to 
imbue teenagers with electrical knowl- 
edge, is capturing the attention of 5- 
year-olds and giving them a working 
facility with digital logic. 

Combining entertainment and 
education successfully is a major step 
toward respectability the video game 
industry has anticipated for some 
time. Robinett’s game not only marks 
a major conceptual advancement in 
the growing spectrum of video games, 
but it serves to quiet some of the most 
severe criticisms against the games. 

Other developments are helping 
make objections to the games obsolete. 

Atari researcher David Mayer 
pointed to what has become the most 
popular aspect of the H & R Block 
CompuServe system, a nationwide 
information processing communica- 
tions package. The video games on this 
system are played by subscribers who 
may be in different parts of the 
country, but they still can compete 
with each other. The social nature of 
these games defies the argument that 
games subtract players from inter- 
action with other human beings. 


Coin-op adaptability 

These positive developments for the 
entire video game industrial commu- 
nity could be somewhat offset for the 
coin-op amusement businessman by 
concerns over the adaptability of these 
game concepts to the coin-op machine. 
Coin slots and four-day games do not 
seem compatible. 

“It is important to remember that 
putting these games into commercial 
machines is not a question of technol- 
ogy,” Steve Mayer told Play Meter as 
the video game day audience of educa- 
tors, innovators, and marketers filed 
out of the Columbia School of Inter- 
national Affairs auditorium. 

“There is nothing in these games 
that can’t be applied in arcade games. 
But operators, distributors, and man- 
ufacturers must be willing to work 
together to find new ways to present 
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video games to the public,” he said. 
Mayer is a willing source of con- 
versation on the coin-op side of the 
industry. He professes a great love for 
it and is proud of the part he played in 
its beginnings as the inventor of some 
of its earliest games during his years 
with Nolan Bushnell at Atari. 
Coin-op games have been and will 
continue to be, Mayer believes, the 
breaking ground for new technology. 
It is up to the marketing sectors to 
determine new ways to insure con- 
tinued profitability from them. 
Whatever developments ensue, the 
day’s speakers agreed video games will 
be branching out in the years to come, 
exploring vast territories of human 


experience and fantasy. The starring 
role the video game will play in our 
future and its progressively significant 
presence in the worlds of entertain- 
ment, education, and art are irrevo- 
cably guaranteed. It would be as futile 
an effort to try now to eliminate video 
games as it was in the early 1900s to 
check the growth of the movie indus- 
try. 

Not that concerned citizens didn’t 
try. They knew how to badger city 
politicos then too. The New York 
Times reported on the city’s public 
hearing of January 11, 1909: “A hear- 
ing was held yesterday by the Alder- 
manic Committee on Laws and Legis- 
lation on the proposed ordinance 


Play Meter flashback...August 1978 


The impact of home videos on players and coin-op businesses was 
treated in Play Meter as early as 1978. In that issue, Gene Beley wrote: 
“These stores (computer centers) may well hold the key to the vital 
new link in the distribution system of the 1980s, and provide you with a 


look into the future. 


“I predict you'll immediately feel at home, because there is a great 
resemblance between the general atmosphere at your amusement machine 
distributor and the atmosphere at these new computer shops. You may be 
surprised to see youngsters as young as 8-years-old sitting at typewriter 
terminals, with video monitors in front of them, creating their own games! 
You'll also see some of them creating some wild graphics, constantly 


changing on the screen... 


“Instead of brand names like Atari and Midway, you'll quickly 
become familiar with names like SOL and Apple... 

“I attended a weekend computer conference in Long Beach and took 
along my 13-year-old son, Scott. Admittedly, I took him so he could learn 
the basic language and teach me! When he got to the Radio Shack booth 
with the new personal computers, his attention was glued for the rest of the 


day... 


“These new minicomputers are the greatest educational tools yet 


introduced into the marketplace... 


“Observing the enthusiasm of kids’ involvement should also give you 
a hint of what’s happening with the overall spectrum in our rapidly 
accelerating world of games. The kids want more than just playing games. 
Hell, they want to create their own games! And when I say games, their 
idea of a game may be completely different than anything you’ve ever 
imagined. Their game may be a war of the worlds, where they become the 
King of the Universe. Fantasy, yes, but an interaction with the machine— 
which perhaps is the underlying reason for the exploding success of all 


these personal computers... 


“T visualize terminals in an arcade-like setting where some may be 
playing entertainment games, while others may be doing their homework. 
“Terminals linked to a central computer in a shoping mall family 
amusement center will allow many participants to compete against each 
other in galactic-type outer-space wars on a big screen television. Chain 
store amusement companies may soon go one step further: link up all their 
stores with telephone lease lines, or satellite systems, whereby the 
customers can compete with the same store’s customers in other cities... 
“The technology is here today. We just need entrepreneurs to 


implement it...” 


introduced by Alderman Bent pro- 
hibiting the admission of children 
under 16 years of age to picture shows 


Chris Crawford demonstrates the roots of 
his theory that games are the most basic 
tools of education. 


territory. 


a time, in each maze pattern. 


the steps. 


SCORING: 


(2) 100 points for each Cat killed. 
(3) 200 points for each Snake killed. 


appears. 
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unless accompanied by a parent or 
guardian. The resolution originally 
included restaurants and confection 
shops, but these were eliminated. 

“At the hearing Alderman Bent 
explained his ordinance saying that 
many of the shows were not run by “fit 
persons,” and that the records of the 
children’s courts showed that a great 
many youngsters stole in order to get 
money to attend the places. 

“Magistrate Hylan of Brooklyn 
spoke along similar lines and Super- 
intendent Preston of the Brooklyn 
Children’s Society said that his organi- 
zation had found that hundreds of 
children who should have been in 
school played truant and went to the 
shows. He corroborated the story of 
children stealing the price of admission 
and declared that his records showed 
that many girls had been led astray 
through attending the places. 

“Cannon Chase said that the pro- 
posed ordinance was a highly impor- 
tant measure for the protection of the 
children, many of whom, he under- 
stood, spent the money given to them 
for lunch to attend the places. 

“The Reverend John Lewis Clarke 
of Brooklyn and others presented 
arguments of the same character. No 
one appeared as opposed to the ordi- 


Thrills and Excitement!!! 
‘MACHO MOUSP’ 


THE MAZE CHARACTERS: Macho Mouse (Player), Cats, Snakes 
GAME PLAY: The object of the game is to avoid and eliminate Cats and Snakes, while capturing 


The movement of Macho Mouse is controlled by Player’s control level. 
With Player’s push-button control, Macho Mouse can set up to 5 explosive balloons, one at 


Player’s push-button controls explosions to eliminate Cats and Snakes. 
Macho Mouse can pause at flags, or in the midpoint of a longer block (path). 
Macho Mouse and Snakes can go down the steps, but the moving speed becomes slower at 


(1) 50 points for each block claimed by Mouse. 


BONUS GAME: A simulated slot machine displays Cat, Snake, Mouse and Flag in 3 windows of a 
house. To stop the reel, Player pushes balloon control button. Player has 3 chances to get 
characters lined up in one of the combinations listed as bonus points under the house on the 
screen. Three mice awards free game. With or without bonus points, level-2 of the maze game 


Soo Valley Distributing Co. 


440 6th Street N.W. ® Sioux Center, lowa 51250 e (712) 722-3807 


nance. 
“The committee will probably 
report favorably today.” e) 


Warren Robinett is the creator of the highly 

praised Rocky’s Boots, an entertainment / 

educational video that is teaching kids as 
young as 5-years-old digital logic. 


Available in Full Arcade 
Stand-Up, Mini Stand-Up, and 
Sit-Down Table. 
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Introducing the 


A 


Now you can delight and fascinate your guests 
with the fabulous SINGALONG™ Entertainment 
System which plays their favorite music and lets 
them sing along by displaying the lyrics of each song 
in time with the music. This revolutionary develop- 
ment in club entertainment combines the famous 
PIANOCORDER® reproducing system with our ver- 
satile new SUPERSCAN™ display console, an elec- 
tronic screen composed of solid state light emitting 
diodes (LED’s). 

Using factory encoded tape cartridges, the 
SINGALONG system operates the piano keys and 
pedals, producing an amazingly lifelike performance, 
while the song lyrics dance across the screen. Each 
song is programmed with its own dazzling light and 
motion effects to delight your guests. Our long play- 
ing cartridges contain about 67 old and new favorites 
each, and additional tapes are available from our ex- 
tensive Pianocorder tape library, giving you an 
almost limitless supply of music. 

We'll also, program into your system an advertising 
message of up to 200 words which will be displayed on 
the screen continually while the SINGALONG 
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Entertainment System 
from Marantz 


mechanism isn’t playing. 

The SINGALONG system is available in both 
coin-op and free-play models, installed in our hand- 
some Ragtime Piano. It can also be installed in any 
other piano quickly and easily, without impairing the 
piano’s structural integrity or tone. The SUPERSCAN 
console can be placed anywhere, in single or multiple 
unit displays, and it can be used independently of the 
system as one of the most versatile user programmed 
message centers on the market. 

The SINGALONG system is virtually service-free; 
in the unlikely event that you ever have a problem 
with it, help is as near as your phone. If there's 
trouble with the console, just ship it back and we'll 
send a replacement while yours is being repaired. 

The MARANTZ SINGALONG system is unique 
in club entertainment. It will captivate your patrons 
play after play, night after night, at a substantial 
savings to you in entertainment costs. And because 
it’s self operating, all you have to do is change tapes. 

It'll pay YOU to take a look at the MARANTZ 
SINGALONG entertainment system. Call us toll-free 
at 1-800-438-7023 for more information. 
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Marantz Piano Co., Inc. « Highway 64-70E « P.O. Box 460 - Morganton, North Carolina 28655 « (704) 437-7135 
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sample precincts reporting: 


couple of weeks after the glitter 
and gab of the AMOA Show, 
distributors across the country 
held their regional showings of new 


equipment. There were no more secrets 
this time around. Everyone had 
already shown off his fall line of equip- 
ment. The intra-industry intrigue as to 
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Factory representatives were treated to a posh dinner after the AVA showing. AVA 
has fashioned its distributorship without catering to the larger manufacturers. 


a? 


The AVA showing drew operator attention to the video offerings of smaller 
manufacturers. Here Pacific Novelty’s Mr. F. Lea gets a look-see. 
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who would be showing what equip- 
ment ended with the three-day bash at 
the Hyatt Regency in Chicago the 
week before Thanksgiving. 

The only secret a couple of weeks 
later was what kind of reception the 
games would receive from operators. 

So an anxious industry looked onin 
anticipation. It wasn’t the big national 
show that would dictate the market 
conditions so much as the countless, 
smaller distributor showings held 
regionally throughout the country in 
the weeks that followed. That was 
where operators and distributors 
could finally get together, far away 
from the hustle and hype of all the 
show business the industry had come 
to dress itself in. It would be at these 
smaller showings where the first indi- 
cations of what would happen when 
buyers and sellers met. 

And Play Meter visited a few of 
these sample precincts, not so much to 
get an early reading on what game 
would be the year’s big winner,but 
more so just to learn what operators 
thought about the future prospects of 
the industry. 

For that is the question many left 
the AMOA Show asking themselves. 
To read The Wall Street Journal, that 
newspaper which was now falsely 
hyping home video games’ growth at 
the expense of coin-op videos, and to 
listen to the woeful moans of manu- 
facturers who had gone too long with- 
out producing any games of merit— 
one would get an idea that the coin-op 
amusement industry was on death’s 
door. 

Is the party over? Should we even 
bother to reinvest in this year’s games? 
Or should we all just agree that it was 
fun while it lasted and now it’s over? 
That was much of the talk from those 
in the industry who are about to be out 
of the industry. But for veterans and 
those who have committed themselves 
to becoming veterans—the industry’s 
real money, that is—that was the oper- 
ator the industry was looking to fora 
reading about the industry’s future 
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— Conversion Kits 
* Now Available 
On This Too 

Earning Game! 


Revitalize old inventory 
Easy Installation 

2) Instant Cash Box Results 
» Copyright Protection“ 


WA 


3250 Victor Street 

Santa Clara, Calif. 95050 
U.S.A. 

Phone: (408) 727-4591 
Telex: 172247 


*Authorized mr. Do! Kits Bear Universal’s |.D. Tag and Certified Seal. 


AF Ane oe ZF 
Pete Kauffman and Lila Zinter of Exidy point out the selling features of 
Whirly Bucket, a non-video game, to a prospective buyer. 
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The crowd at this year’s distributor showings did not include venture capitalists. 
Instead, said a C.A. Robinson spokesman, it’s back to the “dirty fingernail” 
portion of the industry, the veteran operators. 


The crowds around the games at the Los Angeles showing 
were at times claustrophobic. 
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prospects. 

And so it should be. Now that the 
hype is over, it’s back to business as 
usual. 


AVA 

First stop was the annual distributor 
showing sponsored by Audio Visual 
Amusements (AVA) of St. Louis. 
AVA’s annual showings can hardly be 
termed previews because of the city’s 
close proximity to Chicago. So most 
operators attending the AVA show 
have already seen the games at the big 
national show. 

So those attending the AVA show 
are not lookers so much as they are 
buyers. The novelty of seeing the 
games for the first time has long since 
worn off, and their appearance at the 
show heralds a readiness to deal. 

This year the St. Louis showing 
drew a heavier turnout than past years, 
even during the last couple of years of 
video game hype. And those who 
attended were there ready to forge out 
their deals. 

“People were in a buying mood,” 
said Pete Entringer of AVA. He said 
this year’s showing was expected to be 
something less than previous years, 
thanks in part to the fallout the indus- 
try struggled through starting in June. 

“We came into this show very 
open,” he said. “We wanted to see 
what operators were looking for, see 
what trends the operators were show- 
ing. And we found a lot of interest in 
interchangeable games and modifica- 
tions. We found operators who were 
dead set against convertible games 
were aSking more and more about 
positive conversions for old games 
that are no longer viable. And it makes 
sense what they’re looking for. 

“TI think the interchangeable and 
conversion market will be good to the 
operator,” Entringer said. “And I 
think it'll be good to the distributor as 
well. A distributor won’t have the 
handling costs he has now. His 
markup per item could actually go up, 
and that means his gross percentage of 
profit will increase, though his gross 
profit per sale will decline.” 

The drawback, he said, was the 
reluctance by some manufacturers to 
offer their best games as conversions. 
“Factories have made obscene profits,” 
he said, “and you can quote me on that. 
Factories have made obscene profits 
putting out games without giving a 
damn about what happens afterwards.” 

Entringer’s AVA, which doesn’t 
represent any of the so-called major 
manufacturers, has thrived doing a 
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Intrepid Mews 


FIRST EDITION 


Intrepid Marketing initiates fight against falling profits. 


SPECTACULAR 


Beezer’ Saves 
Dying Game 


The spectacular rescue took 
place when Galaxian™ was 
converted to BEEZER™ and 
the cashboxes were once again 
filled with coins. Don’t send 
your old Galaxian™ games to 
the dump, Beezer Encore Re- 
tro-Kit™ is now available to 
rescue them and add new prof- 
its. BEEZER™ is a top earning 
game and will make an old Gal- 
axian™ into anew game and at- 
tract more players than ever. 

BEEZER™ Encore Retro- 
Kit™ includes everything to 
make the winning game. Anew 
PC Board, colorful header, full 
side and front decals, viewing 
window, coin door, a complete 
control panel with trackball, 
buttons and wiring harness can 
all be installed in less than one 
hour. 

This new Encore Retro-Kit™ 
offers operators the opportu- 
nity for greater earnings, lower 
cost and no problems disposing 
of old games. BEEZER™ will 
continue to rescue Galaxians 
and extend their collecting 
power. 


New Profit 
Strategy Found 


Return on investments can 
triple with the new BEEZER™ 
strategy. A great kind of play 
action, a new game from an old 
one at one third the price, a top 


RESCUE! 


BEEZER™ rescues Galaxian from the dump truck. 


quality product designed with 
both the player and operator in 
mind makes BEEZER™ the 
best investment to guarantee 
returns. 

BEEZER™’s play strategy is 
the difference. The game fea- 
tures distinct strategic tech- 
niques that intrigue players. This 
is the key to its success on 
location. 

BEEZER™ is available as a 
complete do-it-yourself kit or as 
a conventional game as well as 
the Encore Retro-Kit™ for 
Galaxian. A low initial invest- 
ment together with high reve- 
nue potentials make the 
BEEZER™ strategy for profits 
superior in three ways. 


Killer Bees 
Under Control 


Dangerous killer bees are 
lured into a honeycomb trap by 
BEEZER™ in the latest strat- 
egy game brought to you by In- 
trepid Marketing. A trackball 
control is used as players ma- 
neuver BEEZER™ through pi- 
voting gates in the honeycomb 
without getting trapped. 
BEEZER™ uses skill and 
strategy to lure the bees into the 


trap and avoid being stung. The 
queen bee can attack at ran- 
dom presenting extra intrigue 
as she lays eggs that give 
BEEZER™ extra powers, if 
they’re eaten before they hatch. 
The exciting action pro- 
gresses through ten difficulty 
levels and offers extra replay 
incentives for players. 


Intrepid 
Marketing 
Taking Orders 


Intrepid Marketing intro- 
duced BEEZER™ to the coin- 
amusement industry and is now 
taking orders for the Galaxian 
to BEEZER™ Encore Retro- 
Kit, a BEEZER do-it-yourself 
kit, or as a standard upright 
game. 

This is one of many new 
products designed to improve 
operator profits, return on in- 
vestment and community 1m- 
age. Contact Intrepid Market- 
ing for order information and 
to get on the mailing list for no- 
tification of future products. 

Intrepid Marketing Inc., 4984 
El Camino Real, Suite 217, Los 
Altos, California 94022. Call 
(415) 964-0943 
or (800) 872-7200. 


© 1982 INTREPID MARKETING 


™__BEEZER isa trademark of Tong Electronic, Inc. 
™___GALAXIAN isa trademark of Midway Manufacturing 
™ Encore Retro-Kit is a trademark of Intrepid Marketing 
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A SPECTACULAR NEW GAME 


BEEZER™ IS NEWS! It is a spectacular new game to play 
as Well as being a spectacular rescue for converting 
Galaxians™. 


Players trap dangerous killer bees. The precise trackball 
control is used to maneuver through the honeycomb 
pushing gates to create six sided traps. The bees are lured 
into the trap and shut in. Eating bee eggs before they 
hatch gives Beezer™ super powers to eat bees. However, 
there are dangers of getting stung or trapped. A winning 
play strategy keeps players coming back to BEEZER™. 
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__ INTRODUCING ENCORE RETRO-KITS™ 


_ INTREPID MARKETING introduces a revolutionary way to renew profits from games that 

___ have declining collections. The BEEZER™ ENCORE RETRO-KIT™ offers new profits from old 
Galaxians™. The complete conversion from Galaxian™ to BEEZER™ takes less than one hour 
using the BEEZER™ ENCORE RETRO-KIT™. A new hit game at one third the cost! AND ELIMINATE 
TRADE-IN PROBLEMS! 


Encore Retro-Kit™ includes all you need to make the new game: PC board * coin door « complete 
control panel with trackball, buttons and wiring harness « colorful ready-to-install graphics— 
marquee, viewing window, full top to bottom side and front decals. 
_ BEEZER™ is also available as a do-it-yourself kit or asa 

_ Standard upright game. , | = 


CONTACT INTREPID MARKETING she aS eld 


7 TO ORDER BEEZER™ TODAY: 4984 El Camino Real, Suite 217 - Los Altos, CA 94022 
ee (415) 964-0943 - (800) 872-7200 
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strong business with smaller manufac- 
turing firms—such as Pacific Novelty, 
Nintendo, Centuri, Cinematronics, 
Dynamo, Universal, U.S. Billiards, 
Destron, and Wurlitzer. 

And he said the present market con- 
ditions have played right into his 
hands. “We were most impressed with 
the product our factories have come 
out with, and we were most impressed 
that some small factories had main- 
tained a low price on their equipment, 
and that’s good because the operators 
can’t afford to buy as many games as 
they did before.” 

With games like Donkey Kong 
Junior, Popeye, Mr. F. Lea, Mr. Do, 
and Time Pilot—it would appear that 
Entringer would have more than 
enough to keep him happy. But he 
saved his personal praise for the 
game that qualified as the most over- 
looked game at the AMOA Show, 
ZZYZZXXX by Cinematronics. 

“Centuri’s Time Pilot received an 
excellent reception, of course. But 
what surprised me was the interest in 
Cinematronics’ new piece. I think a lot 
of people aren’t looking at this game 
and instead are basing their buying 
judgment on the company name. And 
with this game I think they’re making a 
big mistake.” 


C.A. Robinson 

The biggest distributor showing 
each year is reserved for C.A. Robin- 
son and Company in Los Angeles. 
With the Rocky Mountains acting asa 
sort of natural barrier, few Californians 
venture forth from their homeland to 
the wintry desolation of Chicago for 
the annual AMOA Show. As a result, 
the Bettelmans’ annual distributor 
showing the first weekend in Decem- 
ber usually draws great numbers of 
operators who are seeking the games 
for the first time. 

And this year was no exception. 

A new record in attendance for this 
distributor showing was registered this 
year, though actual totals are not kept 
but only surmised from catering esti- 
mates and badge allocations. 

Ira Bettelman of C.A. Robinson 
told Play Meter at the conclusion of 
the December 3 showing, “I’m very 
shocked. I really can’t believe what I’ve 
seen. Last year we had something in 
the neighborhood of 1,200-1,500 
people in here. This year we ran out of 
badges by mid-afternoon, and we had 
1,500 badges. 

“Personally, I expected with the 
market the way it is we would draw 
about 20-30 percent fewer people here 
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Registrations for the C.A. Robinson show showed an increase over last year, 
much to the surprise of company expectations. 


“Operators are playing the games. They're talking business,” said Ira Bettelman. 
It was a pleasant surprise. 
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Crowds at the SVS show this year were Pool tables are maintaining a steady level Bob Breither of Destron looks on as an 
down, but still there were crowds of of sales, said SVS’s John Gatens. Here operator at the Southwest Vending Sales 

people around the games. Mark Struhs (left) of Dynamo talks with show tries his hand at Slither. 
an operator about the company’s 
new table. 

this year, but it looks like well end up He said he anticipated the lack of tors are looking for reasons not to buy. 


with 20-30 percent more instead. I interest because of the downturn in But look at them out there. They’re 
can’t believe that. I really wasn’t operators’ collections. “And payments _ playing the games, and they’re talking 
expecting anything like this at all.” to distributors are slow, too. Opera- business. I think that’s a great state- 


Shopping Around for 
Replacement Parts? 


If so, you'll find that Penn-Ray offers the finest quality merchandise 
at the lowest prices. 


Penn-Ray stocks a complete line of replacement parts 
for all coin operated machines. 


Call or write for our new 
1983 Electronic Parts and Accessories Catalog’ 


S @ penn-ray international corporation hi 
p P.O. Box 390 
Bensalem, PA 19020 


TOLL FREE: IN PA: TWX # 
800-523-8934 215-638-4720 510-667-1537 


Here's just a sample of Penn-Ray’s low, low prices. NOW ONLY 


2/64-4 64K EPROM $ 15.00 ea. 
STK.# 17-91517 13.80 ea. L/12 


DISCOUNT OFFERED ON LARGER QUANTITIES, PLEASE INQUIRE. 
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This magazines 
gotyour name, 
your r 


and your munber. 


The better we know you, the better our chances of 
writing articles you'll find relevant and useful. The same 
holds true for our advertisers. 

Knowing who you are (your name, job title, company 
and industry) enables them to more easily develop 
messages which meet your informational requirements. 

Circulation information helps advertisers determine 
who you are, what to say and where to say It. And since 
advertisers Support our publication and allow us to keep 
bringing you high quality editorial, we think they deserve 
the most reliable and current circulation facts and figures 
available. 

BPA (Business Publications Audit of Circulation, Inc.) 
helps us provide it. An independent, not-for-profit 
organization, BPA audits our circulation list once a year to 
verify that its accurate and up to date. 

The BPA audit makes sure our advertisers get the 
readers they pay for. And when advertisers get the 
readers they pay for, cnances are they get the results 
they pay for, too. 

BPA. For readers it stands for meaningful information. 
For advertisers It stands for meaningful readers. Business 
Publications Audit of Circulation, Inc. _ 

360 Park Ave. So., New York, NY 10010. BPA 
We make sure you get what you pay for. 
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John Gatens, left, says sales activity is down, and that’s due to a 
lack of imagination from manufacturers. 


- 
Sas 2 


A smug Jack Hubka and a laughing Gil Pollock of Gottlieb were in a good mood 
because their game Q*bert was a consensus pick at the AMOA Show. 


Bob Harmon and Bob Rosenbaum of Sega were on hand at the Dallas showing 
with Buck Rogers and the company’s other current product. 
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ment about the health and resiliency of 
this business. I think that’s a vote of 
confidence for our industry.” 

There was no question, he pointed 
out, that the video games being offered 
this time around dwarfed early video 
game offerings. But with all the nega- 
tive talk about coin-op videos, we 
asked if he saw a trend away from 
buying video games. 

Bettelman’s response was quick. 
“No, I don’t see that trend. But what I 
do see is that people are more willing 
to look at something other than 
videos. But there’s no trend away from 
videos. It’s just that operators are 
willing to look at all forms of coin-op 
amusement. 

“I’m really excited about Bally’s 
Baby Pac-Man,” he said. “To my 
mind, it’s the first pinball that com- 
petes favorably with the video 
product. And what’s promising is to 
see the operators looking so closely at 
them. 

“The industry is back to the dirty 
fingernail part of our business,” Bettel- 
man said. “The stock analysts and 
venture capitalists aren’t in this crowd. 
Not this year. We’re back to the 
veterans in this industry.” 

The showroom floor that was 
packed so tight that it was impossible 
to move freely about took ona sort of 
carnival atmosphere as more and more 
Operators crowded into the C.A. 
Robinson showroom for the first look 
at the year’s newest games. 

From early returns at this precinct, 
it was clear a lot of the negative talk 
about coin-op videos is just that. Talk. 


Southwest Vending 

In Dallas the Southwest Vending 
Sales showing drew a significantly 
smaller crowd than last year, but that 
was due in a large part to the lateness 
of the AMOA Show, John Gatens of 
Southwest Vending told Play Meter. 

Gatens said the lateness of the 
AMOA Show this year, only one week 
before the Thanksgiving weekend, 
made it very unattractive to hold dis- 
tributor showings any later than that. 
Southwest Vending had at one point, 
Gatens said, decided against even 
having the show but then decided to 
hold it anyhow. 

Still, the distributor showing drew 
right at 1,000 people, though the 
turnout had to be something of a dis- 
appointment when compared to 
previous shows the distributor has 
held. 

Gatens said the market was still 
sluggish,and the reason for that is a 
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VIDEO PIRATES 


BEWARE! 


YOU COULD BE NEXT. 


In the past 12 months Nintendo of America Inc. has successfully 
sued hundreds of defendants nationwide for manufacturing, selling 
and operating illegal copies of Nintendo's Donkey Kong video game. 
Federal marshals have seized hundreds of illegal copies under such 
names as “Crazy Kong” “Congorilla” “Donkey King” and “Big 
Kong’ inthe following states: 


California Florida 
Illinois lowa 
Michigan Missouri 
Nebraska New Jersey 
New York Pennsylvania 
South Carolina Virginia 
Washington 


Nintendo of America Inc. will continue to protect its copyrights in Donkey Kong, Donkey Kong Junior, 
Popeye* and other original video games. 
Don't find yourself on the losing end of a lawsuit. Buy only genuine Nintendo video games. 
If you have any doubts as to the legality of a game, call Nintendo of America Inc. 
(206) 882-2040 or 1-800-633-3236. 


*Trademark of King Features Syndicate. Nintendo holds an exclusive license from King Features Syndicate to 
manufacture, sell and distribute the Popeye arcade video game. 


WE'RE JUST BEGINNING TO FIGHT! 


Nintendo 


Nintendo of America Inc. 
4820-150th Avenue N.E. P.O. Box 957, Redmond, WA 98052 
Tel. (206) 882-2040 


©) 1982 Nintendo of America Inc 
© 1982 King Features Syndicate 
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Rock-Ola staffers were all smiles. The company’s Nibbler could 
very well be the sleeper of the show, many industry experts say. 


: 2 


Tago Electronics, a new video game company offering 
conversion kits, exhibited its Anteater video at the SVS show. 


lack of imagination by the manufac- 
turers. 

“There were a lot of rehashed games 
this year,” he said. “I can’t say the 
manufacturers showed any great 
degree of imagination this year.” 

Added to that, he pointed out, was 
that operators were more sophisti- 
cated, more selective in their buying. 

“Operators are still interested in 
buying,” Gatens said. “In fact, it’s the 
nature of this business that the opera- 
tor can’t stop buying. We rely on new 
product. The problem is that there’s 
really not a whole lot out there to buy.” 

He said the blame for the sparsity of 
imaginative games is that manufac- 
turers are afraid of the marketplace 
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Gand 
The SVS show drew a good crowd, but it was down from last 
year. The reason? It wasn’t the market but the lateness 
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right now and do not want to over- 
commit on a game. 

Gatens also echoed the feeling of 
others that there is more interest by 
Operators now than before in equip- 
ment types other than videos, but he 
was quick to add that videos are still 
very much the center and the interest 
in other equipment types is simply 
interest. 

“There’s a little more interest in pin- 
balls,” Gatens said. “Interest in the 
Horoscope machine was very good, 
and there’s a piece of equipment that 
people probably wouldn’t have looked 
as closely at a while back,” he added. 

Pool table sales, he concluded had 
remained constant, and he was not 


of the year, SVS officials said. 
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Ivan and Joyce Rothstein of Centuri were enjoying the 
rave reviews of Time Pilot. 


realizing any significant change in 
pool table sales this year over past 
years. 

In short, rumors about the demise of 
coin-op videos are unwarranted. 
Despite the decline in revenues, despite 
the shakeout among companies—the 
industry still appears to be dominated 
by equipment with television monitors 
instead of other forms. And though 
Operators may be strapped, and dis- 
tributors too, by prior commitments, 
the industry as a whole seems to 
recognize that it is new product that 
will keep coin-op amusements in the 
forefront of the entertainment indus- 
try. ® 

—By David Pierson 
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COPYRIGHT INFRINGEMENT POLICY 


Universal USA Inc.,holds the sole proprietary interest for the manufacture of the Mr. 
Do! video game, and has registered a copyright and trademark with the United States 
Copyright Office. 


Due to Mr. Do!''s excellent earnings reports, there may be those interested in illegally 
reproducing this game. 


LET THERE BE NO MISTAKE! Universal USA Inc., will protect it’s proprietary rights 
by taking any and all legal action necessary against any person or company that 
manufactures, sells, distributes, and/or operates any game which violates these 
exclusive rights of the Mr. Do! video game. Any violation whatsoever will be 
prosecuted to the fullest extent of the law. 


Authenticity of any Mr. Do! game can be verified by calling 1-(800) 538-7548 during 
regular business hours. 


* Eastern Micro Electronics Inc., of NewJersey has been licensed by Universal to aid 
in marketing Mr. Do! on the East Coast. 


UNIVERSAL 


Universal U.S.A., Inc. 
3250 Victor Street 
(408) 727-4591 Santa Clara, CA 95050 TELEX: 172247 
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The normally jovial mood of the 
annual winter game show for Bally- 
Advance was sobered somewhat by 
news of a legislative proposal to levy 
gross receipt taxes on coin-operated 
amusements in California. 

Several hundred operators, arcade 
owners, and others in the industry 
attended the December show at Bally- 
Advance’s new headquarters in South 
San Francisco. While many of the 
attendees enjoyed trying out the new 
videos and pins, the main program 
focused on the tax proposal. Lobbyist 
Dennis Loper, representing the Cali- 
fornia Coin Machine Association, 
explained that the proposal puts coin- 
operated machines into the “sin tax” 
category along with cigarettes and 
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Lobbyist Loper explains why videos are in the “sin tax” category. 


liquor and that the tax could run as 
high as 10 percent on gross receipts. 
California legislators are eyeing the 
industry as a source of revenue to help 
alleviate the fiscal crisis in the state 
that is now billions of dollars in debt, 
Loper said. 

“I’m not going to promise you a 
silver moon,” Loper said, “but in the 
immediate future, we feel we can keep 
the tax increase down to a small per- 
centage rather than the proposed 10 
percent increase.” 

Certainly, he added, the legislative 
work would be like “putting out a 
fire,” but Loper emphasized the long- 
range nature of the California Coin 
Machine Association’s agenda. “The 
biggest thing for the future is to build a 
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Some operators need to clean up their act, McMurdie said. 


grassroots organization,” Loper said. 
“And we won’t just be sending post- 
cards to lawmakers. We will build this 
organization by getting operators to 
become acquainted with legislators 
and by getting your employees to 
become acquainted with legislators.” 


‘Sin’ category 

Loper also emphasized that to over- 
come the “sin” connotation that asso- 
ciates coin-op machines with sub- 
stances like alcohol, members of the 
industry will have to work to project a 
better, professional image. “How 
many of you have your names on your 
equipment right now?” he asked. “The 
first thing we have to do is enhance the 
image of the industry.” 


—Photos by James Dosch 
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Will the King of Spinach clobber the 
swashbuckler and save the lady Oyl? 


“Popeye! Sweetheart! Catch my kisses,” cries Olive Oyl! “/ yam comin’ sweetiips, 
but there’s a big ugly brute right on me tail,” wails Popeye! 

Chasing hearts before they break, Popeye is pursued by the ol’ blubber face, Brutus. 
POW! Popeye punches beer bottles hurled by Brutus. POW! Popeye smashes wine bot- 
tles flung by the Sea Hag. “Curses! | missed,” scowls the old lush! POW! Popeye slams 
the punching bag and a beer barrel immobilizes Brutus. “Rats! I'l git you, you little var- 
mit!” Popeye is then free to catch hearts and flirt. But just let one of those hearts 
break and Olive shakes a threatening finger at Popeye, scolding, “you stupid ninny!” 

Avast! Ms. Oylis such a nag! She keeps throwing things at Popeye. And brutish Bru- 
tus keeps gaining. But POW! See Popeye grab the spinach and become glowing red. 
Only now can Popeye knock Brutus on his petunias! 

Observing from afar, Wimpy proclaims, “Greetings, Sir! That was a foul blow. | want 
a hamburger.” Meanwhile, annoyed at the nasty Sea Hag, Olive orders Popeye to 
“smack her smush!” “1 cannots do it,” says Popeye, “/ yam a gen'leman! | does not hit 
2p 016450 dames!” . 
> Plagued by kamikaze skulls, ravenous vultures and fragile hearts, can Popeye tri- 

is umph? Will he KNOCK OUT Brutus and live happily ever after with his favorite dame? 

Only Nintendo could create such a frantically wild game using one of America’s best- 
loved cartoon figures. It’s Popeye as you've never seen him before. With sensational, 
ifehke graphics, sounds and music which will have them begging for more! 

“Blow me down! | yam so proud of Nintendo | could bust,” boasts Popeye as he 
puffs his pipe and winks goodbye! 
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Nintendo of America Inc. @ 
-4820-150th Avenue N.E. 


P.O. Box 957 
Redmond, WA 98052 


Tel. (206) 882-2040 | mn ok, | Vx 


© 1982 Nintendo of Americalnc. © 1982 King Features Syndicate 


Chat McMurdie, president of Bally- 
Advance, underscored Loper’s com- 
ments and said, “We have to do some- 
thing about cleaning up our own act. 
Unfortunately, we are looked upon at 
the present time as people who don’t 
follow the law always.” 

McMurdie said that he had met with 
the California Municipal Taxing 
League and that the proposed receipts 
levy was not designed to cripple the 
industry. “They don’t want to put us 
out of business,” he said, “but we do 
have to police ourselves.” 

In combating the tax proposal, 
McMurdie emphasized that industry 
support will be essential. “This is a 
matter that affects all of us,” he said. 
“It could affect your ability to stay in 
business. We all need to participate in 
fighting this.” 

While many operators talked about 
the tax proposal and other problems 
with local ordinances, there was plenty 
of discussion about the new offerings 
of video and pinball machines. Among 
those mentioned as possible winners 
were Joust (Williams), Millipede 
(Atari), Super Pac-Man (Bally), and 
O*bert (Gottlieb). Burger Time (Data 
East/ Bally) and Mr. F. Lea (Pacific 
Novelty) also got votes from several 
operators. 


Among the driving simulation 
games, the sit-down version of Atari’s 
Pole Position got high marks from 
almost everyone. “It’s probably the 
best driving game ever,” said Lawrence 
Ellis, an operator in the San Francisco 
Bay area. 


Worry about saturation 

While operators and arcade owners 
said they appreciated the new spread 
of games, many expressed concern 
about how they would fare against the 
current glut of equipment already on 
the market. “They’re all hits, but 
there’s just too much product,” said 
Ian Bulloch who runs Gametown, 
U.S.A. in Oakland. Several operators 
said they would wait for price stabili- 
zation in the industry before making 
decisions on new purchases. 


Lila Zinter, Exidy’s director of 
marketing, was on hand to demon- 
strate the company’s new Whirly 
Bucket game. She agreed that many 
operators are confused by the current 
market and some are gun-shy about 
the hit game syndrome as well as the 
current price structure. “It’s becoming 
more and more important to educate 
operators about new games,” she said. 
“That’s why it’s necessary to have 


people from the factory readily 
available.” 

Besides enjoying a sumptuous 
buffet dinner, those attending the 
Bally-Advance show also had a chance 
to win valuable pieces of equipment in 
the traditional drawing for door 
prices. When Bally-Advance Vice 
President Will Laurie announced that 
he was giving out an Atari Liberator, a 
representative from Northwest 
Amusements in Mill Valley yelled out 
“That’s the one I want.” To his sur- 
prise, he won the game. 


Other California arcade owners and 
Operators winning games included: C 
& L Music & Games of Sacramento 
won Pepper II from Exidy; J & J 
Enterprises of San Jose picked up 
Bally’s Burger Time; Charles Fox of 
Yreka won Stern’s Dark Planet; and 
H.T. Video of Roseville was chosen 
for GDI’s Slither. 


Also winning games were Richard 
Slechta of Roseville, who picked up 
Sega’s Zaxxon; D & D Music and 
Vending of Sacramento, chosen to 
receive Nintendo’s Donkey Kong 
Junior, and Vendex Inc. from Pitts- 
burg, California, which won a cocktail 
version of Williams’ Joust. e 

—By Mary Claire Blakeman 


INNOVATIVE MANAGEMENT CONSULTANTS 


Question: What Information Does Our 
: Computer Program Provide? 


Answer: 


Reports Available 
TOTAL SALES 


TOTAL FROFIT 


TOTAL EQUIF MENT VALUE 


ACTUAL REVENUE FER DAY 


ROUTE COLLECTION FORMS 


OVER/SHORT EXCEPTION REFORTS 
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Complete Program Package $595.00. Without forecasting system only $495.00. 

Special Computer System Price includes: TRS-80 Model Ill (with two disk drives and 48k), Okidata Microline 82A 
Printer, Printer Cable, and the following software: Operator's Investment Analysis System (described above), Word 
Processing Software, Business Mailing List Program, and Data Base Management Program. Total System Price is $2925.00 

. For more information call or write Innovative Management Consultants. 


IMC 


611 LaRue, San Marcos, TX 78666 ¢ 512/396-3330 
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While average American teens are among the biggest fans 
of video games, young people with emotional or behavioral 
problems also respond well to them, said Dr. Thomas 
Minor, a staff psychologist at South Carolina State 
Hospital in Columbia, South Carolina. 

Since the beginning of 1982, Minor has used video 
games as diagnostic tools and rewards for patients in the 
hospital’s Child and Adolescent Unit. “I haven't found a 
kid yet that has not enjoyed playing those games.” 

In this interview with Play Meter’s West Coast corre- 

spondent, Mary Claire Blakeman, Minor offers obser- 
vations on his research and suggestions on ways the games 
can be used with teenagers outside the hospital setting. 
[ This is the last article in the Studies In Video series. The 
first story appeared in the October 15 issue, p. 37. The 
second article was printed in the November 1 issue, p. 31. 
The third article appeared December 1, p.44.] 


PLAY METER: What prompted your work in this field? 
How did you get started working with video games? 
MINOR: A couple of things—my wife and I had bought 
an Odyssey system, and we had a lot of fun playing with 
that. I started thinking about how we might be able to use 
that at work as a reward system for the kids since it seemed 
to be such a reinforcing activity. 

At that point, I had also found a small article about Bill 
Lynch’s work down in Palo Alto, and I went ahead and 
wrote him for some information about what he was doing. 
(See Play Meter, October 15, p. 37.) He was doing a 
different kind of research from what I was interested in, 
but I went ahead and formulated some ideas about how | 
planned to use it here with children and adolescents. I sub- 
mitted a statement to Atari and requested some equipment, 
and they were generous enough to provide us with some. 


PLAY METER: How did you set-up the research with the 
teenagers? 

MINOR: At this point it is not formal research, per se, but 
we’ve basically incorporated the use of the video games as 
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Studies 
In Video: 


Videos: Tools for 
working toward 
better health 


By Mary Claire Blakeman 


te 
Dr. Thomas Minor 


another function muchas activity is a function and psycho- 
therapy is a function. Video games are a reward system and 
a recreational activity, a therapeutic adjunct. 

The way we have it set-up here is ina separate room with 
the TV sets and one Atari unit and a bunch of cartridges. 
We take kids in there, kids who have earned it for good 
behavior. We take them in either with their counselor or 
therapist and play them one-on-one or let them play by 
themselves against themselves, or if we want to facilitate 
some kind of social interaction among kids, we'll take 
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several in there in groups of four or six. We let them alter- 
nate playing with each other, and observe their inter- 
actions and use it in that sense. 


PLAY METER About how many teenagers do you have? 
MINOR: It fluctuates between 20 to 43, and 43 is our 
maximum. 


PLAY METER: And it is mostly teenagers? 

MINOR: Mostly, although we do have some small chil- 
dren. We take them as young as 9 years old, but most of our 
group is 12 to 17. 


PLAY METER: What kind of problems do they have? 
Are they mostly depression? 

MINOR: We have a wide range of presiding problems. 
We have children with behavior disorders—they’re acting 
out at home, they’re acting out at school and are unable to 
be managed in those places so they’re referred here for 
treatment and evaluation. 

We get psychotic children who are having a loss of 
contact with reality. They’re having delusions, halluci- 
nations, also drug-induced psychosis. We get suicidal kids 
and those would be the ones who are depressed, of course. 
So we get a wide range of children with a wide variety of 
backgrounds and a wide variety of problems. 


PLAY METER: How long have you had the games avail- 
able? 
MINOR: Since the beginning of 1982. 


PLAY METER: I understand that you may not be 
keeping formal records, but how are the youth responding 
to the games? 

MINOR: I can give you a lot of observational data, and I 
think that’s probably just as valuable in some cases and 
even more, sometimes, than formal research. I personally 
use the games in a couple of ways: as a diagnostic tool to 
see how achild responds to a success experience ora failure 
experience, and to see how he responds when he’s frus- 
trated. 

The games themselves allow you to manipulate those 
factors in that you can make the games very easy or very 
difficult. Many of the kids we have come in with problems 
with their self-esteem; they’re having problems getting 
along with adults or with other children. Their social skills 
are bad; they don’t feel good about themselves. So you’ve 
got an opportunity here to set-up a game that the child can 
have some success at. ; 

The child starts playing the game, he’s very interested in 
his score, and you’re right there to give him a pat on the 
back and say, “Hey, you’re really doing good.” They’re 
enjoying themselves, they’re having fun, and they’re in a 
non-threatening situation with their therapist where they 
can perceive their therapist as somebody different than just 
an authority figure—somebody who’s in there having fun 
with you, somebody who’s interested in you. 

It’s a good way to establish rapport with a child who may 
be somewhat guarded, a little suspicious or angry at being 
there. It’s a non-threatening way to get them to open upa 
little bit. So that’s one way I like to use the games. 

You can make the game difficult and observe what the 
child’s reaction is when he’s not scoring as highly or can’t 
score. Does he get frustrated? Does he start cursing? Does 
he not want to play anymore? Does he want to walk out of 
the room? All of these things give you a lot of important 
information in a very short period of time that otherwise 
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you may not have access to. You might have access to that 
from the child’s history in the community, but here’s some- 
thing you can observe immediately for yourself right then 
and there. 

I have had children who have not been very open and 
can see at the earliest point in therapy that it’s not going to 
be very productive to confront them, so you take them 
down to the game room and they open up and they loosen 
up. Sometimes, hopefully, what you want to have happen 
is for that to generalize so that the next time they see you, 
they perceive you more as a friend—someone who is 
interested in them—and they’re more willing to talk more 
with you about what’s going on in their lives. 


PLAY METER: What about therapeutic uses? How is a 
depressed child responding to the games? 

MINOR: A depressed child will come in and very often- 
times he’s withdrawn and feels badly about himself. So you 
take him in there and he plays the game and starts laughing. 
That’s nice to see. 

That’s a behavior that’s incompatible with depression, 
and you’ve got something there that you can reward. You 
can say, “Gee, it’s really nice to see you laughing. You’ve 
got a nice smile and you've got a nice laugh...it’s nice to see 
you having some fun. What kind of things do you do at 
home that are fun?” 

I haven’t found a kid yet that has not enjoyed playing 
those games or who has not laughed or really come out and 
become less withdrawn—at least while he’s playing. Some- 
times that doesn’t always generalize. They might get back 
on the ward, and they might slip back into their old 
depressed, moping “pitiful me” behavior. That’s one of the 
things I’m going to be more interested in looking at. 


PLAY METER: That behavior is with all of the kids, even 
the psychotic ones? 

MINOR: Well, I don’t see the severely depressed or 
psychotic kids at first. They’re usually on medication and I 
don’t see them until they clear. But yes, with all of the ones 
I’ve seen, they all like it and want to play more and they 
want to find out what they have to do to be able to earn it. 
They’re willing to work for it, which is really nice because it 
really gives us a motivator. 

We have a token store here where they can get snacks, 
candy, soda, and stuff like that out once a day for good 
behavior, but the video games are something additional for 
them. They’re more willing to work for it. 


PLAY METER: When they get their tokens, can they 
save them and instead of using them on snacks, can they 
use them on the games? 

MINOR: We started doing that initially and it worked 
quite well, but it got a little bit too complicated. So the way 
we use it now, we let them go to the token store and get 
what they want, use all the tokens, and then on top of that 
they can play with their therapist as an additional reward. 


PLAY METER: Can you recall any specific cases where 
the games really helped to bring out some youngsters? 
MINOR: I had a boy that I was working with who had, I 
think, a measured IQ of about 48 or 49. He had a severe 
speech impediment, and as a result of those things, he 
really had some problems in his peer relationships, getting 
along with other kids. He really didn’t feel good about 
himself. 

So I thought that the video game would bea good way to 
help him build his self-esteem. I chose the video pinball 
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cartridge which is one where essentially, once the ball has 
gone into play, there’s very little you have to do other than 
push forward on the joystick to move your flipper. So it’s 
the kind of a game where a child like that would have the 
best opportunity to succeed. 

So what happened was he consistently beat me like 50- 
60-70-80,000 to my 15,000 and I was not trying to lose. He 
was really enjoying it, and I was just praising the heck out 
of him, even joking, saying “Gee, I’m not going to want to 
play with you anymore if you keep beating me so badly.” I 
think for his self-esteem that really helped him. I think the 
games have a lot of potential for that. 


PLAY METER: What else have you used besides the 
pinball game? Do you have a variety of cartridges? 
MINOR: Pinball is a good one because like I said, it’s one 
that a kid with even minimal kind of cognitive motor skills 
can succeed at, so that’s one I like to use with a low- 
functioning patient to maximize his success. Some of the 
kids who are higher functioning, we usually let them 
choose. 

We’ve got Space Invaders. Asteroids is a good one 
because it allows you to manipulate the difficulty level. 
You can choose a fairly easy game variance, and you can 
also run it up to extremely difficult ones. The same is true 
of Space Invaders. The male adolescents seem to like some 
of the driving games. We've get Activision’s Grand Prix, 
Atari’s Night Driver; they enjoy that. We’ve got Outlaw, 
which is a shoot-em-up kind of a Western game, and they 
really have a good time with that. 

And those kinds of games, I think, sometimes are a good 
outlet for the kind of aggressive impulses that they might 
have. They can shoot it out with each other in a fun setting 
and maybe not have to slug it out with each other on the 
ward. So that diffuses some of that aggressive energy that 
they might have. We also have Basketball, Pac-Man, 
Chopper Command—we have a pretty wide selection. 


PLAY METER: In the case of the boy with the speech 
impediment, he had success with the pinball game. Did you 
notice any improvement after that? 

MINOR: Well, certainly not with the speech impediment 
because that was not something amenable, but behavior- 
ally there was some improvement. He wasn’t written up for 
as much misbehavior, but I don’t know if that’s a direct 
function of playing the games or not. 


PLAY METER: Im curious if any of the work you're 
doing could transfer to teenagers outside the hospital 
setting. How could parents use this information? Could 
they use the games as reward or punishment or go with 
their kids to the arcades more to play the games? 
MINOR: I certainly think that’s a definite possibility. In 
fact, my personal feeling is that if somebody has the video 
game at home, it’s a good way to get the family to inter- 
acting on some level other than watching TV which is a 
passive activity. If you’ve got the family with the father 
playing the children, the mother playing the children, 
they’re actively involved in an activity. So from the stand- 
point of increasing social interaction, yes, I think there 
could be some definite benefits. I also think it could be used 
as a reward for the kids doing their homework, doing 
chores, or some of these other things. 


PLAY METER: With teenagers today, it seems that some 
people have gotten to the point where they just throw up 
their hands and they just do not know how to relate to 
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them. It’s almost as if teens are being raised by their peers, 
and parents can’t break through that. But you're reaching 
some of these teenagers with the video games and other 
methods—how can people reach teenagers today when it 
seems they are so far away? 

MINOR: Sometimes we do family therapy here, but 
unfortunately, we’re not working with family groups, for 
the most part, where they’re in the socio-economic class 
where they can afford a video game. But if we were, then I 
certainly, in doing family therapy with someone who was 
having problems with his kids, and the kids are not relating 
to him and there were a lot of conflicts—I certainly would 
prescribe playing with the child as a “homework” assign- 
ment. Set up some kind of contingency management 
system where if the child behaved appropriately, the 
reward would be either playing by himself or playing witha 
family member or both. I think it could be incorporated 
therapeutically. 

Or, I have also thought about using it here with families 
that come in. I’d like to sit them down and observe them 
play with their child, and get some feedback from them if it 
was an enjoyable activity. 


PLAY METER: What about people going to arcades 
with their kids? 
MINOR: I.don’t know. I don’t have much to comment on 
about that at this point. But, of course, the excitement 
about the arcades is the electronic gadgetry, the imagery. 
The graphics and sound effects are so much better that the 
appeal is always going to be better. The cartridges that are 
made now just can’t compete with what’s in the arcades. 
There’s also a boredom factor with playing with car- 
tridges—after a while you get bored. The arcade is the best 
place to go if you want some more stimulation, and it’s cer- 
tainly cheaper than going out, at least in the short run, than 
going out and buying a $30 cartridge. 


PLAY METER: I understand that you're also going to be 
working with cancer patients with the games. Could you 
talk about that? 

MINOR: Yes. We just got approval to begin a study ata 
local hospital on its oncology ward, its cancer ward, where 
we’re going to make available to it one video game plus 
cartridges. We going to ask for some volunteers to partici- 
pate in the study. 

Essentially what we’re going to look at, how does 
playing the games affect people’s mood, how does it affect 
their anxieties, and how does it affect their physical states? 
Do they feel better after playing the games or before? Do 
they wind up making less physical complaints on the ward? 

It’s the kind of ward where things can be pretty grim, I 
think, for staff and for patients. So it will give patients a 
chance, hopefully, to focus on something outside of them- 
selves, something away from their illness. People in that 
situation are very self-monitoring, and this will give them 
an external focus. Also, it will hopefully provide a way of 
increasing socialization among patients and the staff ina 
way that will allow them to enjoy that interaction. I would 
imagine that on that kind of a ward, burnout is probably a 
serious problem. 


PLAY METER: What kind of population does the ward 
have? 


MINOR This will be adults, age 18 and up. 


PLAY METER: And what games will they get? 
MINOR: I think nght now we will be bringing over the 
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pinball, Space Invaders, Fishing Derby, and possibly one 
of the auto racing games. We may rotate the cartridges that 
we're using here with them so they won’t get bored by 
having the same cartridges all the time. 


PLAY METER: We've had the story out here in Califor- 
nia of a young cancer patient who got a video game system 
from the “Wish Upon A Star” program who got so good 
that she beat her father at the games. 

MINOR: Yes, what a boost that is for a child to be able to 
compete with her parents and beat her parents in some- 
thing. 

One of the things we’ve observed in the kids here is that if 
you block off the part of the screen that has the score on it, 
they just cannot tolerate that. We did that a couple of times 
just to see how they’d react, and the feedback about what 
the score is, is extremely important to the kids. A few of 
them actually reached up, and they wanted to yank the 
cardboard off the screen. It makes sense because that is the 
most immediate feedback that you get is that score. 

When you're playing with somebody else, competition is 
really the name of the game. You want to see how you're 
doing compared to the other guy, and when that infor- 
mation’s not there, it’s just not as much fun. 


PLAY METER: Did the covered screen relate in any way 
to their aggression, their competition? 

MINOR: Probably in terms of competition. When they 
are playing another kid, they want to know how they’re 
doing. If they play you, they ask “How did I do?” Some of 
the kids just have no concept of numbers. They can’t tell 
20,000 from 200 so they’re asking at the end of the game, 


“How did I do? Who won?” 

One of the things I always tell the kids even if they lose is 
“Well you did pretty well considering that you’ve only 
played this a couple of times and with practice youl get 
better. The reason I won is because I’ve had a lot of 
practice.” You always want to leave the kid with a success 
experience. 


PLAY METER: What are some other possibilities for 
research with the video games? 

MINOR: I’d be interested eventually in putting one intoa 
nursing home or some kind of recreational facility for 
older people and see how they reach to that. Do they react 
favorably? Would they welcome it; would they play it? 


PLAY METER: What about other kinds of locations 
where the games could be used? 

MINOR: Another place in a hospital setting would be in 
the surgery unit where people going into surgery, the next 
morning or evening or whatever, would have video games 
available. I would guess it would help relieve some of their 
stress about having surgery. It would at least get their focus 
off of that and on to something else. A pediatrics ward 
would certainly be another place. 


PLAY METER: As you may know, there have been 
attempts around the country to pass ordinances that 
restrict teenagers from playing the games. It sounds as 
though most of the results you've gotten have been pretty 
good. 

MINOR: Yes, but we’re in a setting where we’re playing 
the games with the kids. The adults are in there playing 
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“They can shoot it out with each other in 
a fun setting and maybe not have to slug 
it out with each other on the ward.” 


become less withdrawn.” 


with them, and we never let the kids play by themselves just 
because we have to keep an eye on the equipment. First of 
all, we’ve got some supervision in there. Second of all, 
they’re not in there playing 10 hours a day dropping X 
amount of dollars in there. We usually limit it to about 20 
minutes at the most. 


PLAY METER: So if youhave the right environment, the 
games themselves are not a problem? 

MINOR: Right. And that would hold true in terms of how 
they’re used in the home. I think it would be the parents’ 
responsibility to control the amount of access on these 
things. 


PLAY METER: That may be something you can shed 
some light on. Dr. Edna Mitchell has reported that even 
though a lot of parents say, “You can’t play until your 
homework’s done or your chores are done,” very few of 
them have been able to enforce that. You have a different 
setting obviously, but can you give some cues about con- 
trolling the games’ use? 

MINOR: Lock it up some place—that’s what we do. Put it 
in a room that’s locked, and we’re the only ones who have 
the keys. If we had it sitting out, boy they’d be using it all 
day. It may sound simplistic, but if you’re going to be an 
inconsistent parent and give in all the time, you might as 
well not use it as a reward because that’s defeating the 
purpose. You have to use it consistently. You’ve got to set 
up what the limits are, and you’ve got to be very specific 
about how they earn it. 

I think for educational purposes, too, you can use it. For 
kids who are real behavior problems in school, you could 
set up programs where either in terms of improving a kid’s 
behavior or maybe upping the grade, if the child has acted 
out, you could set it up where he could have 20 or 30 
minutes playing on the video game and then maybe in the 
afternoon too right before school ends. So educationally, I 
think there’s some potential, too. With behavior problems, 
the games could be motivators or rewards. 


PLAY METER: What about the violence factor? That’s 
another charge that’s been made against video games. 
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MINOR: If you’ve got a game like Space Invaders, 
Combat, Outlaw, or some other shoot-em-up game, I 
would think it can be used therapeutically to diffuse a lot of 
those aggressive tendencies that a kid might have. Here 
you've got them in a setting where it’s sanctioned; it’s OK 
to be aggressive toward your competitor. You’ve got a 
good opportunity in a safe environment ina safe way to get 
out some of that anger you might be feeling toward some- 
body else. 

A lot of the kids we have come in here with problems 
controlling their temper. They get into a lot of fights. They 
don’t know how to express anger appropriately. And I’d 
rather send a kid to the arcades and have him shoot down 
all the Space Invaders rather than have him slug it out with 
another kid and get himself expelled from school or pick 
up a baseball bat and threaten his parents. 


There’s an imagery kind of thing you can do with the 
kids. Let’s play this game and imagine that you’re so and so 
and the Space Invaders are somebody else. Shift the focus 
and let them know, “This is an OK way for you to get your 
anger out; you're not threatening anybody here by doing 
this.” 


PLAY METER: But that’s been another criticism of the 
arcades. Parents think kids get around arcades and get into 
drugs. 

MINOR: Those kids are going to do drugs regardless of 
video games or arcades. There’s a larger problem there that 
motivates kids to do drugs which is not related to video 
games or arcades. It’s very simplistic to put everything on 
video games. This whole hysteria about “They’re terrible, 
they're bad, they’re corrupting our youth,”—it just 
reminds me of the stuff that happened when rock and roll 
came out. It’s just ridiculous. 


As for harmful effects, I haven’t seen them here. But if 
you're talking about playing 12 hours in the arcade or 
losing a lot of money—obviously anything that you’re 
doing to excess that’s causing a problem for you and your 
family then, yes, it is a problem. But I think under con- 
trolled, supervised reasonably normal conditions, if 
parents use good judgment, it’s just not an issue. ® 
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Ss you can well imagine, the 
A folks at Atari take video games 
very seriously. 

The firm’s founding fathers intro- 
duced the world to the concept through 
their first coin-op products. Atari 
popularized the transition of the video 
game from the arcade to the living 
room, and it still fosters a research 
program that is leading the games 
industry into vast new conceptualiza- 
tions. 

To millions of Americans, the name 
Atari 1S synonymous with video 
games. 

Because the company has fostered 
that image of itself, it is anxious to 
protect its future by standing up for 
video games wherever and however 
they are threatened. In light of the 
recent deluge of attacks on the games 
from parental and governmental 
sources, Atari’s stance has led it into a 
role as a public relations firm for the 
industry. That role has been assumed 
by the firm’s coin-op division, para- 
doxically the same division that must 
take the heat for the perceived threats 
to the coin-op industry brought about 
by the successful operations of Atari’s 
home video division. 

Don Osborne, Atari’ coin-op mar- 
keting director and a man who came to 
Atari after work in government and 
education fields, has embraced the 
opportunity to take on these public 
relations tasks. He is responsible for 
Atari’s Community Awareness Pro- 
gram and spends a great deal of his 
time defending video games in public. 

In fact, in the 10 days prior to the 
Play Meter interview of Osborne at his 
Santa Clara Valley offices, he had 
served on the panel of the California 
League of Cities Conference, was a 
speaker at the Bay Area Association of 
Attorneys, and participated in a video 
game debate with the now famous 


games protester Ronnie Lamm during 
the National Parks and Recreation 
Conference in Louisville, Kentucky. 


‘Naive attitude’ 

“I’m afraid our industry has a very 
naive attitude as to the way govern- 
ments work,” Osborne told Play 
Meter. “I still talk to distributors who 
say they don’t have public relations 
problems in their areas. But these 
things have an ugly way of surprising 
you.” 

Berkeley, California’s city fathers 
admitted they “had no perceived pro- 
blems” from the presence of video 
games there, but they went ahead to 
formulate the state’s most restrictive 
Ordinance against the games on con- 
cerns that they might run into diffi- 
culties in the future. 

“There’s so much misunderstanding 
that surrounds the industry,” Osborne 
explained. “Not that we aren’t con- 
cerned about the same things parents 
are, like truancy, but we don’t believe 
video games have been the cause.” 

Osborne pointed to a statement of 
Sylvia Funk, a specialist in attendance 
support programs for Oakland’s 
schools: “Video games or arcades are 
an insignificant cause of truancy not 
worth tracing. There are too many 
other overwhelming factors to be con- 
sidered,” she stated. 

Atari’s most significant step to 
combat adverse publicity for the 
industry was to allow Osborne to put 
together his Community Awareness 
Program (See Play Meter, June 15, p. 
62.), a videotape that provides a series 
of plaudits for the industry from a 
variety of social activists who have 
positive experiences with the games 
and youths’ reactions to them. 

“We were frustrated because we 
didn’t think the industry organizations 
were moving quickly enough, nor did 
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we believe they were moving in a dra- 
matic enough way,” Osborne said 
explaining the impetus for the making 
of the film. “The Edelman manual (the 
public relations tool developed by 
Daniel Edelman for the Amusement 
and Music Operators Association, the 
Amusement and Vending Machine 
Distributors Association, and the 
Amusement Game Manufacturers 
Association) did not provide the 
drama we felt was needed to get quick 
public reaction.” 


Good video experiences 

The film is aimed at any govern- 
mental or social organization official 
required to make decisions about the 
video game industry. It seeks to make 
them aware there are prominent 
people throughout the country who 
have had good experiences with 
videos. 

To accompany the tape, Osborne 
composed a booklet detailing a step by 
step manner of effectively using the 
film and even organized a series of 
public speaking seminars to train dis- 
tributor personnel nationwide in 
making presentations of the program 
to the public. 

Still, Osborne admitted, the pro- 


MODEL 125 - ARCADE JOYSTICK 
The only sensible replacement 


@ manufactured from aluminum structiifaha 

@ all mechanical fasteners of aircraft tyPeispeaiik 
@ contact plates made of STAINLESS ST Be 

@ gold contact points 
@ 2,4, or 8 positions 
This unit is designed to give you and your cust 
joy possible. 
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NEWPORT CONTROLS - 
7330 ADAMS STREET 


PARAMOUNT, CA 90723 
(213) 633-4494 
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gram has 
employed. 

“By and large the implementation 
has been a disappointment to us,” he 
said. “I don’t think we got the kind of 
response from the field that we should 
have. I have been and remain highly 
critical of the efforts made.” 


not been effectively 


“We were frustrated 
because we didn’t think 
the industry organi- 
zations were moving 
quickly enough, nor did 
we believe they were 
moving in a dramatic 
enough way.” 

—Don Osborne 


One of the most substantial objec- 
tions to video games is their lack of 
real value to the young player. Critics 
of the industry would like to see the 
games made more educational. 

Atari is playing a leading role in 
researching ways to combine educa- 
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tion and entertainment in videos. In 
fact, Atari founder Nolan Bushnell 
was cognizant enough of the social 
importance of the issue to occasionally 
define his Pong as a reflection of 
Newtonian physics, a claim that was 
later backed by researchers at the 
Massachusetts Institute of Technol- 
ogy. 

Osborne pointed to the studies of 
Dr. Emmanuel Donchin, chairman of 
the psychology department at the 
University of Illinois. He theorized 
that the benefit of video games is that 
they prepare people as processors of 
information—they train players for 
the ultimate tasks of the computer or 
information age: to manage informa- 
tion. 

But combining education and enter- 
tainment in a coin-op game is tricky 
business. 

“If we could create games that 
reflect certain educational principles, 
that could be confirmed really did 
have the carry-over, we would be over- 
joyed,” he said. “At the same time we 
know it has to be a profitable experi- 
ence for the operator.” 


Thrives on acceptance 
One of the reasons Atari is so 
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generous in its public relations 
endeavors is that it depends ona much 
broader scale of public acceptance 
than other games manufacturers. Its 
consumer division produces home 
games and their systems for potentially 
millions of customers. 

“We are very concerned about our 
image as a company and very much 
want to be viewed as a family oriented 
company,” Osborne said summing up 
the Atari view. 

Atari’s home market has become so 
impressive that many operators doubt 
the firm’s continued interest in its 
coin-op presence. Operators point to 
the fact that Atari releases cartridges 
of games to home users before the 
coin-op pieces have had their full run 
of success. The trend peaked with the 
introduction of E.7. to the home 
market before a coin-op piece, if there 
even is to be one, was developed. 

But Osborne insisted the company is 
firmly committed to a _ continued 
presence in the coin-op marketplace. 

“If I didn’t feel a major commitment 
was being made to that area, | 
wouldn’t be here,” Osborne said. “The 
corporate people at Warner are abso- 
lutely, completely dedicated to our 
success and future, emotionally and 
from a business standpoint. They have 
never turned down any requests we 
have made.” 

Exemplary of its devotion to coin- 
ops, Osborne proposed, was Warner’s 
funding of the Dig Dug television 
commercials. “We responded to oper- 
ators’ feelings that this was a good way 
to help make the industry stand out.” 


Home, coin-op situation 

Osborne insisted there is no colli- 
sion course between Atari’s home and 
coin divisions. 

“The overall effect is a synergistic 
relationship that really supports the 
totality. We continue to see a very 
intimate relationship between people 
who buy home games and the people 
who play coin games. They really are 
one and the same. Their involvement 
with the home product fosters a con- 
tinued interest in the coin-op product.” 

The home games have introduced 
new players to the coin-ops, Osborne 
said, especially women players who 
now are more comfortable approach- 
ing the coin games public locations. 

“But we must stay one step ahead of 
the home games,” he said. “And | 
think we will, from a technological 
standpoint, continue to create new 
kinds of experiences the player just 
won't be able to enjoy at home. e 
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Distributing ©. 
For 31 years The Dependable Supplier to the Coin Machine Industry, 
with Quality Parts and Supplies at the Lowest Possible Prices. For. . . 


e VIDEO ...¢ INTEGRATED CIRCUITS ... e PHONOGRAPH 
e AMUSEMENT GAMES ... e SOCCER & POOL TABLES 
e ELECTRONIC SUPPLIES ...e VENDING MACHINES 


“We Guarantee Satisfactory Service” 
PARTS CATALOG AVAILABLE UPON REQUEST. 


PARTS DIVISION ...1040 Boulevard S.E. 
Atlanta, Georgia 30312 


Phone 404-622-4401 


Toll Free Phone... 1-800-241-1346 (except in Georgia) 


"It’s gotta be tough!” 


That’s what the operators said about pool tables. And that’s why Dynamo built the Big D. 
From its all steel and plywood construction, to the steel coin box housing and patented 
2% inch ball separator, Big D pool tables are built to survive. Dynamo designed the Big D 


to be what operators want most — a solid, 
secure, maintenance-free investment. mo Dynamo Corporation 
Call Dynamo today for the Fa pe 1805 South Great Southwest Pkwy. 
toughest pool tables on the > Grand Prairie, Texas 75051 
market. (214) 641-4286/ 1-800-527-6054 / Telex: 732432 
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By 
Bill 
Kurtz 


OUR ‘CADES 


Hot dog! 


There's food in arcades 


ust as Pac-Man is eating dots in 
J acess everywhere, more game 

rooms now have players eating a 
variety of snack foods. 

To promote a family image, many 
arcades are adding snack foods, 
broadening their appeal and expand- 
ing their player base. 

J. C. Evans Sr., vice president of 
Gold Medal Products in Cincinnati, 
Ohio, which supplies snack foods to 
game rooms around the country, said 
arcade food service “has just gone 
from the embryo stage to the infancy 
stage” and is an important part of 
many operators’ businesses. 

“It is the new-blood operator who’s 
saying ‘My entertainment and my food 
will help bring in customers,” Evans 
said. “Probably one of the more pleas- 
ant surprises to these arcade operators 
has to be the food success.” 


Probably one of the 
more pleasant 
surprises to these 
arcade operators has 
to be the food success. 


Evans cited local amusement game 
restrictions as one reason for the popu- 
larity of food service in arcades. Many 
village councils will approve a restau- 
rant with some video games but not a 


game room alone. 

“Running a restaurant that has a 
few arcade machines may be the only 
way to get an arcade license, so it’s 
worth it to the operator,” he said. 

As far as the size of the arcade, 
Evans said 1,000 square feet is the 
“absolute rock-bottom minimum” 
Space necessary for food service. 


Space requirements 

“If you’re under 500 square feet, 
there’s no way you can have food,” he 
said. “I would say a mini-supermarket 
size, about 6,000 to 8,000 square feet, 
is needed for animation and food.” 

Evans said animation—as, for 
example, the large mechanical puppets 
in Pizza Time Theatres—will bring in 
more young children than teens to 
your arcade and will affect the selec- 
tion of food you offer. 


New from Williams 


DEFENDER 
ROBOTRON 20864 
STARGATE 


de, Tempest, Asteroids, 
issile Command 


Centi 
Space Invaders, 


Also: Pac-Man, Donkey Kong, Frogger. 


Others shortly. Call for further listing. 


THE WIZ KIDS 


“PRINTERS OF THE OFFICIAL VIDEOSHIRT” 
MANY OTHER VIDEOSHIRTS IN STOCK 


Introducing Our Latest Videoshirts 


@ All shirts are printed on 50/50 
Quality T-shirts. 


@ All shirts have 5-color silkscreen design. 


@ One dozen minimum per style 


@ Sizes: 
Boys: 10-12; 14-16 
Adults: S-M-L-XL 


©™Williams Electronics, Inc. 


161 Everest Drive, North Huntingdon, PA 15642 
412/751-3020 


600/245-6178 


PLAY METER, February 1, 1983 


a ESAS SA AESE TT AES RSE PIPE ECDL LE ALE ILD DAE LDEL ELL DE RENEE ANAL AE LAAT: | 
UE 


“Food is an impulse in locations 
without animation,” he said. “Your 
location and clientele will dictate what 
foods you sell.” 

“Finger foods” such as hot dogs, 
popcorn, cotton candy, and ice cream 
yield high profits, are simple to pre- 
pare, and appeal to 12 to 25-year-olds. 

These finger foods are what Evans 
called idiot proof. “There’s no way the 
idiot working for you can screw it up 
when preparing them.” 

Evans emphasized that any operator 
selling snacks should be patient and 
willing to experiment with different 
food items to test out and discover 
which ones are most profitable in his 
location. Just as few video games are 
profitable in every location, different 
arcades demand different food selec- 
tion. 


Safe foods 

Of course, Evans said certain foods 
can be safely included on an arcade’s 
opening menu based on the players 
expected. For example, cotton candy 
will sell well in arcades with animation 
that caters to pre-teens. 

Traditional operators might have a 
couple of objections to selling snacks. 
They may feel that some of the money 
spent on food would otherwise have 
been spent on games, cutting the profit 
margin on the games and adding the 
expense of food service. 

Evans said snacks will bring more 
potential players into your arcade, 
especially families, who are likely to 
spend the same number of quarters in 
the games plus more money on the 
snacks. 

Another age-old problem is spilled 
drinks and gooey foods gumming up 
the players’ buttons and making the 
machines sticky. 

Evans suggested confining the food 
to one specific area to prevent the 
problem. Or he said an operator can 
place tables between the machines for 
the players’ snacks. 

Today’s cocktail video games fea- 
ture spill-proof surfaces so an arcade 
can install a dozen cocktail videos near 
the food service counters, and let the 
customers play while they eat. 

Whether or not you sell food in your 
arcade depends on a number of factors, 
including your players (whether teens 
or families), available space, and even 
competition from a nearby snack 
shop. e 
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The Repair Center for the Games Industry 


EAS ‘s acomplete service agency organized to help the video games operator 
and distributor solve the service problems that plague many of today s 
sophisticated electronic games. EAS provides you with. 


e afast, reliable, and inexpensive alternative to buying expensive test 
equipment. 
repair and testing of all monitor, video and pin ball logic boards 
a 24 hour turnaround on video logic boards and monitors. 
a 60 day warranty program on all work 


free telephone consulting on chronic service problems — we are here to help 
you atany time. 


Looking forward to-serving you. a re ELECTRONIC 
—_ =, —, AMUSEMENT 
Lt l_Iservice 


8134 Capwell Drive * Oakland, California 94621 * 415-282-9900 


Learn To Repair 
Video Games! 


It’s no secret... 
Video games seem to be everywhere! 
The extraordinary popularity of coin- 
operated video games has created an 
enormous demand. Not only for the 
games themselves, but for qualified 
service personnel as well. 


Randy Fromm’s Arcade Schools are a 
practical, no-nonsense look at how 
video games work, and how to repair 
them when they don’t. No previous 
knowledge of electronics or video 
games is required to get the most out 
of the six day course. Lab sessions al- 
low students to gain valuable “hands- 
on” experience. Late model video 
games are used during lab and lecture 
so Arcade School graduates will be 
familiar with the types of equipment 
they will encounter on the job. The 
tuition of $400.00 includes all texts and 
classroom materials. There are no 
hidden costs. 


Founded in 1980, Randy Fromm’s 
Arcade Schools are the most respected 
and often recommended training pro- 
grams in the coin amusement industry. 
As a technical writer, Randy Fromm’s 
comprehensive articles appear regu- 
larly in the industry trade journals. 
Now he has condensed his ten years 
of experience into a proven Arcade 
School program that has allowed hun- 
dreds of Arcade School graduates 
learn the easiest, fastest, and most 
accurate ways to repair coin operated 
video games. 


Attend the Arcade School 
nearest you in: 
Atlanta, GA 
Baltimore, MD 
Chicago, IL 
Dallas, TX 


Minneapolis, MN 
New Orleans, LA 
Phoenix, AZ 
Salt Lake City, UT 
San Francisco, CA 
Toronto, Ontario 
Whichita, KS 


Call or write for 
FREE information package 


Randy Fromm’s Arcade School 
6123 El Cajon Blvd. 
San Diego, CA 92115 
(714) 286-0172 
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PR PRODLEMS/ 
PR SOLUTIONS 


What to say when... 


[Ed. Note: In the January 15 issue, 
page 102, PR Problems/ PR Solutions 
dealt with part-time politicians. In this 
column, operators are advised on 
participating in the legal process. | 


Ordinances and permits 

Primarily restrictions are put on the 
games through two mechanisms: 
permits and ordinances. These can 
vary greatly as far as price (in the case 
of permits) and restrictiveness (in the 
case of ordinances). However, some 
general observations can be made 
about both. 

Permits usually are granted by the 
branch of local government that 
licenses other businesses such as bar- 
bers, restaurants, and grocery stores. 
In some jurisdictions the police chief 
may handle this function; most com- 
monly, it is handled by the planning or 
licensing commission. 

Permit seekers make application 
with the commission and may be 
granted a conditional use permit. The 
conditions of use also vary greatly; in 
some areas, factors such as location 
and potential problems are taken into 
consideration. Some commissions 
hold hearings on the permit applica- 
tions, much like hearings are held on 
liquor licenses. Other restrictions may 
include review periods and restrictions 
on hours of operation. 

If the planning commission denies 
the request for a permit, the decision 
would be appealed to the council. If 
the permit is approved over the objec- 
tions of local residents, they can take 
their protests to the council and have 
the decision of the planning commis- 
sion overturned. 

In the case of ordinances, many 
jurisdictions have passed ordinances 
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requiring only that the business go 
through the process of getting a con- 
ditional use permit. These jurisdictions 
then put restrictions on the permit’s 
conditions rather than pass ordinances. 

Other jurisdictions have passed 
ordinances by first defining “arcade,” 
and then setting forth procedures for 
becoming licensed. Other jurisdictions 
have passed ordinances prohibiting 
the operation of a game center pending 
a planning commission study. 


A minority of voters 
can outvote a majority 
that fails to get to the 
polls and make its 
opinions known. 


Citizen participation 

Following are some key points to 
keep in mind about participating in the 
political process: 

@ Lawmakers listen and learn from 
voters. It’s your job to speak to them. 

e Have confidence in your industry. 
Don’t ever hesitate to speak up for 
what you believe to be fair—no one 
else will do it for you. 

e As an individual, you can make 
your voice heard by the people who 
make the laws and run the country. 


You're heard through your votes, 
letters, phone calls, petitions, visits to 
officials, and volunteer work. 

@ When you speak up, your voice 
will be heard at any level of govern- 
ment. The closer to home, the more 
weight your opinion will carry. 

e Don’t get caught up with emo- 
tional rhetoric. Stick to the facts. you 
can’t win the argument of what causes 
crime at a council hearing—that one is 
unwinnable. Stick to the economic 
contribution your business. makes. 
Take the offensive on being responsive 
to community concerns. 


Your role in local politics 

You should take an interest in your 
local government and participate. It is 
one of the finest opportunities for 
building good community relations. 
Here are some ways to participate. 

1. Contribute money to the party of 
your choice. Even in areas where can- 
didates are nonpartisan, the political 
machinery of one party or the other 
usually backs the candidate. The 
amount is not important; political 
Campaigns are expensive and your 
contribution matters. 

2. Register to vote. You have the 
right to help elect those public officials 
who best reflect your feelings about 
national, state, and local issues. But 
before you exercise your right to vote, 
you must register to vote. You can’t 
even “count” unless you’re registered. 

Don’t think your vote isn’t really all 
that important. In the course of 
American history, many important 
elections and issues have been decided 
by just one vote per precinct. 

In recent years, more and more 
elections have been decided by fewer 
and fewer voters. This means that a 
minority of voters can outvote a 


PLAY METER, February 1, 1983 


majority that fails to get to the polls 
and make its opinions known. 

3. Give some time to the party of 
your choice. Voting is basic to having a 
Say in the type of elected officials—and 
government—we all have to live under. 
But there’s an additional way you can 
play a role in the democratic process: 
by volunteering your time to the cam- 
paign of your choice. 

Check with local election officials or 
government organizations, such as the 
League of Women Voters or the 
Chamber of Commerce, for names 
and addresses of candidates and politi- 
cal parties in your area. Check, too, for 
measures and issues that will be onthe 
ballot in the next election. 

Before deciding to volunteer for a 
particular campaign, you may want to 
get a group of friends, business asso- 
clates, or customers together to check 
and double-check the candidates and 
ballot issues. By meeting with the can- 
didates or representatives from a cam- 
paign and asking their views on various 
issues, you will have a better idea of 
where they stand on matters concern- 
ing you. 

4. Study the issues carefully. By 
reading local newspaper coverage of 
other controversial zoning, licensing, 
or planning issues, you can get a 
handle on who’s conservative and 
who’s liberal. Does your council usu- 
ally act favorably on a zoning com- 
mission recommendation? What role 
does the mayor or county manager 
play? Have you met with the county 
attorney to discuss mutal concerns? 

5. Write to an elected official. When 
you feel like writing a letter to an 
elected or appointed official, do it. 
Remember this, however: to be effec- 
tive with the official, the letter doesn’t 
have to be slick and polished. It needs 
only to be a sincere expression of how 
you feel. 

For maximum punch, write on your 
own personal stationery or plain 
paper. A thousand letters cranked out 
on a copy machine aren’t nearly as 
effective as half a dozen sincere letters 
written by concerned individuals. 

Follow these suggestions to make 
your letters more effective: 

@ Keep each letter brief. Stick toa 
single subject. If you want to cover two 
subjects, write two letters. 

e Use your own words, your own 
style. Lawmakers don’t respond as 
favorably to mass-produced form 
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letters. 

@ Be specific. Use the bill number of 
any pending legislation. This makes 
for quick identification with the issue. 

e Ask for a position on the bill. 

e Address your letters correctly (a 
how-to guide will appear in the next 
column). 

Your elected official may pay some- 
what less attention to a mailgram or 
telegram than to a personal letter. The 
telegram serves more as a reminder 
than as a persuader. Nevertheless, 


when time is short, that’s the way to 
go. (Western Union gives special rates 
for personal-opinion messages up to 
15 words.) * 


This information was reprinted from 
“A Community Relations Manual for 
the Coin-operated Amusement Games 
Industry” by the Amusement and 
Music Operators Association, Amuse- 
ment Games Manufacturers Associa- 
tion, and Amusement and Vending 
Machine Distributors Association. 


Bowling & Ice Cream Designs 


NOCASH VALUE , , 
5 


Copyright © 1982 


Van Brook of Lexington, Inc. 


P. O. Box 5044 ¢ Lexington, Ky. 40555 
Area Code 606 ° 231-7100 


Phone or write for catalog & samples 


Convert push slots for 
token acceptance only 


few months ago I reviewed the 
A various ways to convert quar- 
ter coin acceptors (mechs) to 
token mechs. I have since learned two 
additional pieces of information that 
may save you some money and time. 

If you have plastic quarter mechs, 
there is now a token conversion kit 
made by Coin Acceptors Company. 
The conversion kit comes with a gate 
assembly that just snaps into the quar- 
ter mech after removal of the quarter 
mech gate assembly. (See Figure 1.) 
The: gate assembly includes the token 
cradle in the size you desire and the 
Oversize protection lever. You must 
remove the return spring from the 
quarter gate assembly, and snap it into 
place on the token gate assembly. 

The kit also has a special token 
bounce anvil and an E-clip. The bounce 
anvil must be switched with the bounce 
anvil on the original quarter mech. 
The complete conversion takes about 
one minute (if you don’t. drop the 
E-clip), and the kit sells for about half 
the cost of a plastic token mech. A 
plastic token mech sells for about $8. 

There is also a plastic conversion kit 
(.984 conversion kit) that will allow the 
mech to accept both quarters and .984 
tokens. I’ve heard that it’s against the 
law to make tokens the exact size of a 
quarter so this is a legal way to accom- 
plish this goal. 

For those operators who want to 
convert quarter push slots to accept 
tokens (pool tables and foosball tables, 
for example), there is an inexpensive 
method. I have found that the ABT 
quarter push slot will also accept .900 
tokens. This works in locations where 
it doesn’t matter if tokens and quarters 
are used. 


A more precise method, when only 
token acceptance is required, is to take 
a nickel or dime push slide (of the same 
make push slot assembly), and ream 
the hole to the size token you desire 
(smaller than a quarter). If you don’t 
have a dime or nickel slide, you can 
order the slide from Van Brook of 
Lexington Inc., P.O. Box 5044, 
Lexington, Kentucky 40555. It sells 
the slides for ABT and Greenwald 
mechs with the hole(s) already cut to 
the size token you want. The total cost 
of the slide is about $8. It also sells the 
complete slide assembly for Greenwald 
mechs. 

I want to thank Bill Blake of Van 
Brook for taking the time to send me 
both a .900 token slide for my ABT 
push slot and the plastic acceptor 
token conversion kits. 

If anyone has more information in 
token conversion methods and costs, 
please drop me a line at Alpha-Omega 
Amusements, 3 Coral Street, Edison, 
New Jersey 08837. I spent a long time 
finding someone who knew about con- 


Token Cradle. 


FIGURE I 


verting push slots for token acceptance 
only. 


Service Tips 

Williams’ games/especially Defen- 
der—If the +12 volt circuit fails in the 
power supply (voltage shoots up high), 
it is possible that a few or all 24 RAMs 
on the CPU board could be “cooked.” 
Depending on how bad the situation 
is, the symptom you see is a red and 
black speckled screen or “Bad RAM.” 

The first logical step may be to puta 
known good CPU board into the game 
since the LEDs on the power supply 
are all “on.” But this is the worst thing 
you can do! Always measure the 
output voltages on the power supply 
first. All a lit LED means is that some 
voltage is present. How much? You’ll 
only know by actually measuring it. It 
should be obvious in this case that if 
you put a good CPU board in this 
game, its RAMs will be destroyed 
instantaneously. 

Atari/Centipede—Have you seen 
the symptom where the shooter con- 


Oversize protection lever 


eC E-clip 


Bounce Anvil 


Gate Assembly 


Return spring (not included) 


Plastic conversion kit 
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You are the time pilot. The barriers of time are at your 
fingertips. Ease up on the eight-way joystick. Move 


through the blustery clouds while you race against the va 

brilliant sky. Test your fire power...accelerate to Mach 1... 

Mach 2... The Age of the Helicopter 

Test your safety strap one last time and prepare for the first Technology creeps in. Highly maneuverable jet range 

of five action-packed stages through time. helicopters with deadly sidewinder homing missiles swarm 


around your ship. Shoot down the appropriate ge aged 
and move on. \\ 


A. D.1910 


A.D.1983 

The Age of the Biplane 
Ancient but annoying biplanes pick away at your sleek jet. 
Destroy 56 of the nuisances plus 7 direct hits to the mother- 
ship and escape through the time warp. 


The Age of the Jet Plane a. 
You have met your match. Before you is the equipment you 
sit in. It’s now a matter of skill, not mechanics. It too has 
lethal homing missiles poised to prevent you from your 


A.D.1940 ultimate destiny. 


A.D. 20Uu!1 


The Age of the 
Monoplane 
Faster, more powerful 
monoplanes swoop down 
on your craft while mid- 
size bombers, that can 


The Age of the UFO 
You have passed through to the future. Strange ships, with 
weapons the likes of which human eyes have never seen, 
confront you. Your future is in their hands. 


a only be destroyed with 4 ADDITIONAL FLIGHT INSTRUCTIONS 
Pa OA direct hits, join the fray. ¢ Rescue parachuting pilots for additional points. 
oe Fifty-six downed planes, ¢ Destroy formations for bonus points. 
Plus destruction of the ¢ Additional planes for the first 10,000 and 60,000 points. 
mothership bring you Another for every 50,000 points thereafter. 
| _" closer to the present. ¢ Pass through all five stages, and start the journey over 
ree <a ae again (at a faster speed, of course). 


“Se — 3 AWESOME 
SER The only way to describe the speed, excitement and action 
of Time Pilot® 


Time Pilot® is 
manufactured under Pa 
license from Konami <i 
Industry Co.,Ltd. 4” 
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Stantly moves in one direction by itself 
either up, down, right, or left? The 
game can still be played, but the player 
must keep rolling the trakball in the 
opposite direction to compensate for 
the malfunction. I’ve tested some 
Centipedes and found a few cases 
where this was the reason the game 
was doing poorly. It is difficult to play 
in this condition. 

A shorted optic coupler should be 
checked first. If the coupler checks 
good (just switch couplers and see if 
the direction of the problem changes), 
next go over the wiring from the trak- 
ball to the CPU board. In some cases 
you'll find that a capacitor has shorted 
in the trakball circuitry. 

If everything checks out good, 
where do you look next? There is also a 
joystick circuit in Centipede that is not 
used. If one of the capacitors in this 
circuit shdrts to ground (in my case it 
was C67), this symptom will result. 


right side of the chasis board. This 
transistor goes bad frequently and 
should be carried as a spare part. 

To check this transistor, it must be 
taken out of the circuit. This is impor- 
tant. It’s also important that the high 
voltage be discharged before any work 
is done on the monitor components. 
To discharge a monitor (turn game 
off), just clip one end of a jumper wire 
to the metal shaft of an insulated 
screwdriver and the other end to 
ground while the monitor is still in the 
game. Then stick the screwdriver 
underneath the plastic suction cup of 
the high voltage cable where it con- 
nects to the picture tube. Upon con- 
tact, there will be sparks and the high 
voltage will be discharged. 


A Letter From The Field 
One of the letters I received goes... 
Dear Frank: I would like to have 
the opportunity of beating Frank “The 


It's great when operators and technicians 
take the time to share their solutions 
to problems that plague all of us. 


Just cut out the capacitor and the 
game is fixed! 

Electrohome 19” Color Monitors— 
When you come across a bad Electro- 
home monitor, don’t panic and rush 
the monitor in for service. There area 
few simple components to check that 
may enable you to repair the monitor 
on location. (See Figure 2.) 

First look to see if the 1.25 amp fuse 
(F901), located on the chasis board, is 
blown. This fuse can blow if there is a 
cold solder joint on the flyback trans- 
former (or a bad flyback transformer) 
or if X01, the horizontal output tran- 
sistor, is bad. The output voltage 
(emitter) of the low voltage power 
regulator at test point | will be much 
higher than 120 volts if there is a cold 
solder on the flyback. The circuit 
would see no load, and the power regu- 
lator output would increase. 

If you are satisfied that the flyback 
transformer connections are good and 
you hear no high voltage, next check 
the horizontal output transistor 
(2SCI1685 or 2SD870) located on the 


Crank” Seninsky to the draw in regard 
to Midway’s Tron game. 

I’m quite certain he will comment on 
the way Midway invites the destruction 
of the fancy plastic shield placed over 
the TV monitor without any protec- 
tion. A few cigarette burns and knife 
cuts, and your new game looks like 
junk. 

However, my simple solution will 
solve all this headache for the opera- 
tors: remove the tempered glass 
Midway placed over the TV and mount 
it in a vertical position in front of the 
fancy plastic using either wood strips 
or aluminum angle moulding to 
secure the glass. The glass will fit per- 
fectly. 

Sincerely, William S. Anthony 

It’s great when operators and tech- 
nicians take the time to share their 
solutions to problems that plague all 
of us and we thank Mr. Anthony. As 
you develop a hands-on solution, 
please share it with me at Alpha- 
Omega Amusements, and I will 
happily include it inthe column. 
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y ae ADVICE 


Look to 


Central 
Distributing Company 
for your game 
recommendations. 


We steer our customers 
right. For over 40 years, 
we've offered honest-to- 
goodness advice on which 
games are the best invest- 
ments. Our customers say 
that's what makes us 
special. 


Give us a call, 
see if we can help you. 


And ask us about 
these super buys: 
e ‘Super Pac-Man’ 
e ‘Pole Position’ 

e ‘Baby Pac-Man’ 
e ‘Time Pilot’ 


Representing 
all major lines 


CENTRAL 


Distributing Company 
3814 Farnam St. 
Omaha, Nebraska 68131 


402/353-5300 
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Technical Topics 


POWER SUPPLY DESIGN COURSE PSD-1 
Lesson 5: Full-Wave Bridge (FW/B) Rectifier Design 


PROGRAMMED TEST 


Editor's Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by Kurz 
Kasch of Dayton, Ohio, and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. This 
material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS : 


The purpose of this test is to guide you step-by-step thru actual circuit design problems. 


Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the material Covered in the text. The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


Derive a general formula for finding Es(rms) from Vovav) 
in one step. 


Espey = GO TO BLOCK 15 


2 


+ 1.6) _ 268V 


Did you get the same result? /f not, do not go on but 
recheck your math. 


What is N for the transformer? 


DY eee GO TO BLOCK 16 


3 


V 


Did you get the same resul/ts? 
YES NO 


Notice that when the effects of the diodes are removed 
from the formulae they become the same. 


What is the general formula for the HW rectifier when the 
diode is considered as ideal? 


Esirms) = GO TO BLOCK 17 
(HW) 3.14 x Vo/av) 
(FW/CT) 3.14 «x Vov/av) 
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(FW/B) 1.57 x Vo(av) 


Did you get the same results? 
YES NO 


If not, recheck your math. If you answered correctly, trans- 
fer your answers to the last row of the chart. The chart 
you have just completed will prove to be a most useful 
device for actual circuit design and cost analysis. 


Consider this...say you wish to make a cost analysis of a 
proposed power supply. By using the few simple formulae 
on the chart, you can in a few minutes establish the speci- 
fications on the diodes and transformer for all three con- 
figurations. All you need is the average load current and 
voltage. Both are usually given specifications. 


S. 


HW 1, FW/CT 2, FW/B 7 


Did you get the same results? If not, do not go on but refer 
to the text and then return to Block 29. 


If you answered correctly, transfer your answers to the 
second column in the chart. 


The general formula for the FW/CT rectifier is: 


14 


(HW) 
(FW) 


l(pk) = 3.14 x Ivay) 
1.57 x lav) 


l(pk) 
Did you get the same results? 


YES NO 
95 


If not, recheck your math. If you answered correctly, trans- 
fer your answers to the Ip) column of the chart. 


The formulae for finding VR(px) are: 


HW = Vo(av) = 7 


—— Vovav) 
0.378 0.378 
FW/CT = 2 (~2020 = 2 (4) Von 
0.636 0.636 
PWR ec OO ue, Tara) 
0.636 0.636 


Perform the indicated operations and simplify the formulae. 


(HW) VR(pk) = 
(FW/CT) VRi(pk) = 
(FW/B)  Vripk) = GO TO BLOCK 4 


IS 


Es(rms) = 0.707 (2) 


+ ave] 
Did you get the same results? 


YES NO 


The steps are shown in Block 27 in the FW/CT Test. If 
you had any trouble, you should review them. 


Design a FW/B rectifier which will develop 240 volts 
across a 24) load. 


What is |; ? 
AMPS 


IL = GO TO BLOCK 28 


16 


N = 268 = 2.33 step-up 


175 


The use of the general formulae will permit a comparison 
chart to be developed. (The format of the chart follows this 
test. The student is to fill in the chart as he completes 
this test. Do not write on the chart until instructed to 
do so.) 


How many diodes are used in each rectifier configuration? 
AW, FW/CT —..., FW/B.. 


17 


GO TO BLOCK 29 


Did you get the same results? 
YES NO 
Summarizing : 
fora FW: 


fora HW: 


II 


0.707 (Zou) 


Psiine) 0.318 


To simplify the formulae further it is a matter of arithmetic; 
divide 0.707 by 0.636 and then by 0.318. 


TRANSFORMER 


NUMBER OF 
DIODES 


NUMBER OF 
WINDINGS 


HALF—WAVE 


FULL—WAVE 
CENTER TAPPED 


FULL—WAVE 
BRIDGE 


RECTIFIER COMPARISON CHART 
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fora FW 
__ fora HW 


Es(rms) = 
Es(rms) = 


19 


Esirms) = 0.707 ( =20eu) = vr) 


GO TO BLOCK 27 


Did you get the same result? !f not, refer to Block 27 of 
the previous test and then return to Block 5. 


If the diode is considered as ideal, what happens to the 
above formula? 


Es(rms) = GO TO BLOCK 30 


2/ 


Fora HW, Esirms) = 2.22 x Vovav) 
Fora FW, Esirms) = 1.17 x Vo(av) 
Did you get the same results? 

YES NO 
If not, go back and recheck your arithmetic. 
lf you answered correctly, transfer your answer to the 
third column of the chart. At this stage by using the simple 
formulae, a fairly accurate approximation can be made of 
the transformer requirements. All that remains are the 


diode considerations. 


The formulae for finding the peak value of currents are: 


fora HW: 
/ 1 
lip) = 242. = x av) 
PK) 0.318 0.31 
fora FW: 
I(pk) = Mav) _ x lav) 
0.636 0.636 


Simplify the above by finding the reciprocals. 


(HW) 
(FW) 


28 


|, = 240V _ 04 


II 


l(pk) 


bake = GO TO BLOCK 14 


Z7 


HW 71, FW/CT 2, FW/B 4 


Did you get the same results? /f not, do not go on but refer 
to the text and then return to Block 16. If you answered 
Block 16 correctly, write on the chart in the column labeled 
‘‘Number of Diodes’’ the numbers. 


How many windings are there with each rectifier con- 
figuration? 


HW ; 


30 


Esirms) = 0.707 4) 


FW/CT___, FW/B_._F= »3=GO TO BLOCK 5 


The ideal diode has a zero voltage drop and, therefore, 
is removed from the formula. 


What is the general formula for the FW/B when the diodes 
are considered ideal? 


BREADBOARD PROJECT 


1. Wire up the circuit shown in the diagram. 

2. Be careful to observe proper polarity when connecting the meters into the circuit. 

3. This circuit is identical to the full-wave bridge rectifier designed in the text. The 
load is 50Q and is made up of the DC resistance (14.70) of the meter and the 
36Q resistor. 


4. Apply power. 


The voltmeter reads the average DC voltage, Vovay), 5.0V. 


6. There may be a variance between the meter value and the calculated value due to 
different line voltages and the tolerance of the parts used. 


vis The student would do well to read the actua/ circuit voltages and compare them 
against the calculated values. An oscilloscope can be used to read peak values 
and a VOM will read RMS values. 
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Pool your 
fun 


Quantum, manufactured by U.S. Billiards Inc., combines 
black relief mica and durable chrome for a classic com- 
bination. 

Its features include: 

@ push coin chute or two drop coin chutes 

@ all metal cash door and isolated cashbox for effective 

cash control 

® multiple pricing available (25 cents, 35 cents, 50 cents, 
up to $1) 
heavy duty frame moulding 
heavy duty aluminum rectangular slate supports 
positive action durable ball mechanism 
mechanism slides out for easy servicing 
stainless steel heavy duty rim around mechanism door 
traditional billiard green playfield 
anti-cheat, anti-jackpot features incorporated in ball 
mechanisms 
positive metering 
16th ball lock-in 
separate cue ball return 
genuine solid slate bed covered with professional 
wool/nylon billiard cloth 
indestructible all steel legs with steel mirror insert 
steel adjustable leg levelers 
bolt and nut cushion attachment 
triangle receiver in each table 
full accessory package includes one set Belgian balls, 
four cue sticks, triangle, bridge head, spots, tips, and 
chalk 


98 


Cue the 
lvories 


Probe International introduces the Lynx-pool and billiard 
table known in the USA as the Silhouette 2000. 

This new pool table was designed and developed by a 
new name in the designer field—Australian designer Aron 
James. 

The Lynx is intended for use as a billiard, pool, or 
snooker table and has provision for accepting as an 
accessory, or as standard equipment, a top enabling the 
Lynx to be used as a dining or board table. | 

The size of the playing area is 89 inches by 45 inches. 
Overall top dimensions are 99!4 inches by 5514 inches, and 
height from the floor to the top of the table is 32 inches. 

The construction includes a shell of glass-reinforced 
polyester with an integral steel tubular space frame. This 
construction method gives the table considerable strength, 
overcoming any tendency for vertical movement at the 
extremities of the top surface. 

The base of the table is formed of two separate mount- 
ings that are joined at a point mid-way up the pedestal by 
four vertical bolts. A stainless steel or brass surround of 
approximately 2 inches (5 cm) is fixed around the pedestal 
at the conjunction of the mouldings. 

In addition to its cosmetic function, this band contains 
the drawer which acts as a ball return receptacle. Affixed to 
the bottom of the space frame are four leveling devices 
offering up to 20mm of adjustment. 

The playing surface of English woolen cloth rests upona 
bed of Italian slate 19mm thick, milled both sides. The slate 
bed is fixed in eight places to the steel space frame. 

A third moulding of polyester forms the top surround. 
This surround is bonded to the body of the table. Within 
the surround, provision is made for the acceptance of 
electronic calculators. The calculators chosen to comple- 
ment the table may be either of straight mathematical 
function type or have other desirable functions, e.g. time 
keeping. 
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‘Q*bert’ 
qausing 
qgommotion 


The new coin video game introduced 
by D. Gottlieb & Co, QO*bert, is caus- 
ing quite a commotion. 

Q*bert begins play atop a 3-dimen- 
sional pyramid of vividly colored 
blocks. He must hop onto the top of 
each block in the pyramid, and change 
its color to the object color that is 
always displayed at the side of the 
screen. 

Q*bert’s task is complicated by 
several sinister-characters known as 
Slick, Sam, Ugg, Wrong-Way, and the 
most sinister of all, Coily. All other 
characters begin on the top block and 
bounce their way down and off the 
bottom of the pyramid. Coily, how- 
ever, pauses at the bottom of the pyra- 
mid and then begins to chase Q*bert, 
who can only escape Coily by luring 
him to the edge of the pyramid and 
leaping onto one of several flying disks 
that take Q*bert back to the top block. 
Coily attempts to follow Q*bert and 
jumps off the edge of the pyramid and 
off the bottom of the screen, earning 
bonus points. 


Subsequent levels require Q*bert 
first to change each block to an inter- 
mediate color and then to the object 
color, making him hop on each cube 
twice. 

There are nine levels in all, with each 
level having four rounds, making a 
total of 36 separate screens. Players 
maneuver Q*bert with a single 4-way 
joystick, and one or two persons can 
play. 

At the discretion of the operator, 
players can begin with from three to 
five Q*berts and earn additional 
Q*berts at scores from 6,000 to 11,000 
points. Operator flexibility is further 
enhanced by setting the game at either 
a moderate or fast speed level and 
through the extensive coin credit com- 
binations available. 

Gil Pollock, Gottlieb’s vice presi- 
dent of Sales and Merchandising, said, 
“The reception Q*bert has received in 
the field has been overwhelming and 
has proved Q*bert is one of the top 
games now available. We feel O*bert’s 
success is due to his appeal to players 
of all ages and sexes and to the truly 
innovative and fresh play action and 
game concepts it employs.” 
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Picture this: You’re in a supermarket 
parking lot setting up your dominoes 
and minding your own business. All of 
a sudden a “bag lady” (or a little boy 
with a shopping cart or a bully) comes 
and threatens to knock all your 
dominoes down so you push them out 
of the way. 

Of course you have to jump on the 
bully’s head first and oh, did we men- 
tion the bee? If he stings you, you lose a 
base. If you can avoid all of the above 
and can set up all your dominoes, you 
are a true Domino Man and can move 
on to the golf course and the construc- 
tion site. 


The Sapphire 7 phonograph and the 
Golden 7 phonograph are two models 
in production in the Rowe R-87 series. 

The 200-selection Sapphire 7 pho- 
nograph is one of the latest from 
Rowe—with the look of the ’80s and 
the sound to go with it. This black pho- 
nograph has contrasting electric blue 
and chrome trim. 

Sapphire 7 reproduces tonal quality 
and total musical fidelity through large 
lower bass speakers and matching 
upper mid-range-high speakers. A 
sophisticated central control com- 
puter, easy-to-change pricing, 
expanded credit levels, built in Auto- 
play and Memorec units, plus an 
optional $1 and $5 bill acceptor are 
some of the many reasons Sapphire 7 
can be sound advice for anyone look- 
ing for consistent performance. 

Golden 7, a 200-selection phono- 
graph features a rich candlelit hickory 
finish trimmed with orange and gold. 
Tonal quality and true musical fidelity 
emanate from its large, lower bass and 
matching upper mid-range-high 
speakers. 

Golden 7 is a masterpiece of 
Advanced Tech, with a central control 
computer, easy-to-change pricing, 
expanded credit levels, built in Auto- 
play and Memorec, plus an optional 
$1 and $5 bill acceptor. 
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Norton's 
newest 


High Ball, a target bowling alley from 
The Norton Company Inc. features 
ball detectors, electronic win and scor- 
ing sounds, running lights on score 
screen, and adjustable winning score 
levels. 

Selectable six or nine-ball play, one 
or two-coin play, and a two-year war- 
ranty on electronic components are 
also available with High Ball. 

Operators can request custom score 
screens, running lights on the score 
screen, a special four-digit score read- 
out, and a 1,000 point ringboard. 

High Ball measures 11 feet or 13 feet 
by 31 inches. A standard model is also 
available. 


* * * * * 


Ten Pins by The Norton Company 
offers the excitement of real bowling, 
which can make the game fun for all 
ages. 

The dimensions of Ten Pins are 11 
feet by 31 inches. It features light, 
sound, color, and ticket dispensers for 
top earnings. 
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We. THE FALCON - 8" 


Video Simulator 


IMMEDIATE ON THE 
SPOT TROUBLE 
SHOOTING - IN THE SHOP 
OR IN THE FIELD. 
POWERFUL YET 
PORTABLE 


EASY TO CONNECT AND 
EASY TO USE 


COMPATIBLE WITH 
VIDEO POKER GAMES: 
A COMPLETE TEST JIG 


— FEATURES — 

FALCON-8 CONTROL KEYBOARD” 
DIGITAL MULTIMETER 
UNIVERSAL HARNESS 

VOLTAGE CONTROL KNOB 
POWER INDICATOR LAMP 

COIN METER CHECK LAMP 


e COLOR MINI-MONITOR 
e UNIVERSAL POWER SUPPLY 


e AUDIO AMPLIFIER/STEREO COMPATIBLE 
e CARTRIDGE INTERFACE” 
e INDICATOR LAMPS FOR FUSE 

AND VOLTAGE MONITORING 


The FALCON-8" is a self-contained portable universal test jig, designed in such a way that checking any 
video game PCB is quick and simple. 

The FALCON-8” convenient CARTRIDGE INTERFACE” module enables the jig to be connected to any 
type of PCB, including draw poker and all video card games. 

The exclusive FALCON-8 CONTROL KEYBOARD” provides instant game simulation — an exciting 
concept which allows immediate on-the-spot checking at shop-level quality. 

Built-in volt meter and ammeter measure the PCB rated current for+5 VDC and+12 VDC on easy-to-read 
digital gauges. Indicator lamps detect shorting of output voltages (+5, +12, +22). The +5 VDC supply can be 
easily adjusted by the turn of a knob. 

The FALCON-8” can emit game sounds from all PC boards which do not have a built-in power amplifier. 
Stereo effect sounds are also possible through a self-contained dual sound circuit. 

All coin operations can be checked, including PC boards of which 1/0 is coin-in only. With power on rest 
function, the FALCON-8” incorporates two types of coin circuits. 

The FALCON-8” is an exciting and efficient answer for the progressive technician seeking an efficient 
shop jig for fast answers to video problems. The FALCON-8" also offers a new dimension for in-field repair. 
Portable and complete, it is a micro-shop for on-the-spot service. 


~q FALCON INTERNATIONAL 


1127 CONVEYOR LANE, SUITE 100 @ DALLAS, TEXAS 75247 
(214) 630-2627 @ TLX 732561 (TELESERV DAL) 


Burble and Yamato, 
two of the latest in an 
exciting line of original 
games, are now avail- 
able from Falcon Interna- 
tional in upright, cocktail, 
or cabaret style cabinets. 


Falcon International 
is proud to be the sole 
exclusive representative 
in the Americas of test 
equipment and games 
licensed by Falcon Co., 
Japan. Falcon has estab- 
lished a reputation for 
building quality hard- 
ware. Advanced engineer- 
ing refinements in PCB 
design make Falcon 


games extremely depen- 
dable. 


Falcon International 
supplies PCB or conver- 
sion kits for your game 
renovation or can con- 
vert your games for you 
in its own tech shop. 


Contact us today. 


‘e FALCON INTERNATIONAL 
1127 CONVEYOR LANE, SUITE 100 e DALLAS, TEXAS 75247 
(214) 630-2627 e TLX 732561 (TELESERV DAL) 


_ ATTEND 
THE INDUSTRY EVENT 
OF THE YEAR! 


AMUSEMENT OPERATORS EXPO’83 


| March 25 - 27,1983 
O'Hare Exoo Center 
Hyatt Regency O'Hare, Chicago, Illinois 


Sponsored by 
PLAY METER MAGAZINE 


‘WELCOME 


Now is the time to make plans to attend the 1983 Amusement Operators 
Exposition (AOE). In three short years, the AOE has become the industry event 
of the year. The AOE’s new location, the O'Hare Exposition Center at the Hyatt 
Regency O'Hare, will provide a spacious, modern facility and will be more 
accessible than ever. 


A distinguished and dynamic faculty awaits you. Professionals from across the 
country have been chosen to present innovative ideas and new trends in the 
industry. This year’s seminar program has been expanded to include not only 
the best sessions of last year but a number of new seminar topics that are highly 
pertinent fo today’s fast changing industry. Whether you re just starting | in the 
business or your company is truly ‘‘on the move,” AOE has a unique educational 
experience waiting for you. 


In addition, AOE ‘83 will offer one of the most comprehensive exhibitions of 
amusement machine manufacturers and suppliers. Every major manufacturer 
will be represented along with a full complement of industry related services. 
And exhibition hours will not conflict with educational sessions, allowing you alll 
the time you need to make those important contacts, and discover the newest 
innovations in the coin-operated entertainment industry. 


Read this brochure carefully. Select those seminar sessions that are especially 
suited to your company’s needs and anticipated growth. Don’t delay, as many 
of the sessions offered fill quickly. And be sure to take advantage of the 
pre-registration savings that are designed to save you time, and make the 
program as economically attractive as itis educational. 


Join us in Chicago for the industry event of the year. You'll be glad you did. 


Cordially, 


Ralph C. Lally 


Editor/Publisher 
Play Meter Magazine 


If You Only Attend 


One Show This Year Make It 


And now it’s bigger, brasher more bustling than ever. 
The 4th Annual Amusement Operator’s Exposition at 
Chicago's famed, O'Hare Expo Center is the major 
industry event of the year. More reasons to attend! 
More exhibits to visit! More manufacturers to see! More 
suppliers to talk fo! More newer, hotter products to 
examine! And more colleagues and competitors to 
buttonhole! 

Whether you're an arcade owner or operator... 
distributor or technician ... 
industry analyst or seminar panelist... you'll find bursts 
of excitement and blasts of new information at the 
place to be... AOE in ‘83. 


SO MUCH TO DO AND SEE! 


e Latest Equipment — Including sizzling electronic 
marvels 


° Spectacular New Location — Bigger, more beautiful 
O'Hare Expo Center 


All The Top Manufacturers Will Attend 
e New Products, New Services, New Equipment 


e New and Expanded Seminars/Workshops — 54 to 
choose from 


Exciting, Up-To-The-Minute Free Bonus Session on 
Legislation/ Community Awareness 


e Double Last Year’s Booths — Over 500 Exhibit Booths 
e Free Early-Bird Session — The night before opening 
e Acres of Convenient Parking 

e Huge Attendance — Over 7,000 expected 

e And much, much more! 


Conference & Exposition Sponsors 


Sponsored by: 


PLAY METER 


@eeeeeeeeeeeeeeeeeeeeeeeeeeeeene 
MAGAZINE 


PLAY METER Magazine is the leading publication in the 
coin-operated amusement industry with a circulation 
of over 13,000. Published twice monthly, it is the best 
source of information in the amusement field today, 

To contact PLAY METER Magazine, call (504) 838-8025. 


manufacturer or supplier... 


EXHIBIT HALL 


AOE ‘83 will feature the largest Exhibit Hall in the indus- 
try! Key suppliers will demonstrate the latest equipment, 
services, aNd products available. Hours are as follows: 
Friday, and Sunday, 10:30 am to 4:00 om, Saturday 
10:30 am - 6:30 pm. Yes, it’s true — our Expo family will 
include virtually every major manufacturer. Admission 
is free to all qualified attendees. 

Note: Children under 18 will not be admitted. 


SEMINAR/ WORKSHOPS 


You can attend as many as six seminar/workshops dur- 
ing EXPO’s three days. Special attention has been 
given to securing the best courses, and selecting the 
most articulate and knowledgeable seminar faculty 
members, including nationally recognized leaders in 
the amusement industry as well as experts on finances, 
taxes and marketing. 


SEMINAR REGISTRATION FEES 


For advanced registration (postmarked by March 4 
with payment in full), the cost is $25 per session. This 
includes seminar registration and admission to the 
Exhibit Hall. 


Registrations postmarked after March 4, or made at 
the door, cost $35 per session. These will be accepted 
ona space available basis. 


SEMINAR TIMES 


Morning sessions will be from 9:00 - 11:00. 
Afternoon sessions will be from 3:30 to 5:30. 


NON-SMOKING SECTIONS 


Special non-smoking sections will be set aside in all 
meeting rooms. 


Managed by: 


CONGERENCE 
CORPORATION 


CONFERENCE MANAGEMENT CORPORATION, a leader 
in the field of industrial trade show management, with 
overall responsibility for the successful staging of over 
30 trade shows each year in 12 different industries. 

For more information on Conference Management 
Corporation, call (203) 852-0500. 


REDUCED HOTEL ROOM RATES 


The Hyatt Regency O'Hare is located on River Road at 
Kennedy Expressway at O'Hare International Airport. A 
block of sleeping rooms at preferred rates has been set 
aside for registrants. Make reservations directly with the 
Hotel by using the form on page A20. 


PLAY METER AWARDS PRESENTATION 


Since 1980, the Play Meter Awards have become more 


ifs IN DUSTRY EVE NT and more important to the industry, and now, for the 


T 


———— first time will be presented at Amusement Operators 


Expo. The awards are given in recognition of excel- 
lence in the industry and are designed to promote and 
encourage the state of the art. 


DISTRIBUTORS PREVIEW 


AMUSEMENT OPERATORS EXPO will feature a special dis- 
tributors only exhibit preview from 9:00 - 10:30 am on 
March 26 and 27. Join us for Complimentary Bloody 
Marys on Saturday, and coffee and danish on Sunday. 


Cc is {oe AGO That exciting, envigorating, hospitable, outgoing town 
aes Wwherethe spirit of ‘let's go” is positively contagious — 
there’s practically no limit fo the things you can do! 


“YOUR KIND 
What does Chicago have to offer? 
: F T WN 59 Just about everything! There are hundreds of restau- 


rants and dozens of night spots with a wide variety of 
entertainment. To help you pick the ones that suit you, 
ask at the hotel's concierge desk for a restaurant 
guide; stop in at the Water Tower Visitor Information 
Center at Chicago and Michigan Avenues (open 

9-5 seven days a week), when you get to Chicago; 

or phone ahead fo the Visitor Information Center 

at (3412) 225-5000 and ask to have one mailed to you. 

For those who like museums, Chicago offers many. 
Among them are: Field Museum of Natural History, 
Roosevelt Road & Lake Shore Drive, open daily, 

(312) 922-9410; Telephone Museum, 225 W. Randolph, 
open daily, (312) 727-2994; Museum of Science and 
Industry, 57th St. & S. Lake Shore Drive, open daily, 
(312) 648-1414; Ripley's Believe If or Not Museum, 

1500 N. Wells, open daily (312) 337-6077. 

For art lovers, there are the Art Institute of Chicago, 
Michigan & Adams, open daily, (312) 443-3500; The 
Museum of Contemporary Art, 237 E. Ontario, open 
daily except Monday, (312) 280-2660; and many, 
many more. 

Among the hundreds of other tourist attractions are 
the Adler Planetarium, the John G. Snedd Aquarium, 
the Sears Tower (the world’s tallest building) and the 
Chicago Historical Society. For more information on all 
these attractions, write, phone or visit the Water Tower 
Visitor Information Center located at Chicago and 
Michigan Avenues, or telephone (312) 225-5000. 

If you’re looking for fun, Chicago is... your kind of 
town! 


Early Bird General Session 
Thursday, March 24, 6 p.m. 


The Manufacturers Face the Firing Line: What’s on Your 
Mind? ... Here’s Your Chance to Question our 
Industry's Leading Manufacturers 


A FREE early-bird General Session has been arranged 
to kick off AMUSEMENT OPERATORS EXPO. Now’s your 
chance to ask your hard-hitting questions and get 
some answers in this important open forum available 
to all AOE attendees. Ask these representatives of five 
leading manufacturers where this industry is headed 
— what's in store for tomorrow. 


Moderator: Stephen Goot, President, Total Vending 
Services, INC. 3 

Panelists: Joseph Dillon, Director of Sales, Williams 
Electronics, Inc., Jack Gordon, Director of Sales, 
Gremlin Industries, Inc., Stan Jarocki, Vice President, 
Midway Manufacturing Corp., Donald Osborne, 
Vice President, Sales and Marketing, Atari Coin 
Operated Game Division, Gary Stern, President, 
Stern/Seeburg Electronics, Inc. 


Raloh C. Lally, Publisher, PLAY METER magazine, 
will introduce the panel and make an opening 
statement. 


Preceding this session, a cash bar will be available 
starting at 5 om. 


FREE BONUS SESSION 
saturday, March 26, 6:30 p.m. 


LIVING WITH LEGISLATION: HOW IT AFFECTS 

THE OPERATOR 

Faculty: Donald Osborne, Vice President Sales & 
Marketing, Atari Coin Operated Game Division, and a 
panel of other executives from the Amusement Game 
Industry, 


This seminar covers local ordinances and taxes and 
how they have come fo the forefront in communities 
around the nation. Mr. Osborne and the panel will go 
into detail about the restrictions being imposed on the 
number of games in a location, the hours a location 
may operate and limiting ordinances that tend to ban 
the amusement game machines. Some guidelines and 
model ordinances will be discussed. 


Please note that the seminar is FREE to all registrants. 
Also, it is important that you make note on the Registra- 
tion Form (page A23) if you plan to attend. 


CALENDAR OF EVENTS 


EARLY BIRD GENERAL SESSION 
Thursday, March 24 

Cash Bar 5:00 - 6:00 pm 
seminar at 6:00 pm 


PLAY METER AWARDS PRESENTATION 
Friday, March 25 
Presentation at 5:45 pm 


BONUS SESSION 
Saturday, March 26 
Seminar at 6:30 pom 


SEMINAR/WORKSHOPS 
Friday, Saturday and Sunday 
Marcn 25; 26,and 27 

Morning sessions: 9:00 - 14:00 am 
Afternoon sessions: 3:30 - 5:30 pm 


EXHIBIT HALL 


Friday, Saturday and Sunday 

March 25, 26, and 27 

Hours: Friday and Sunday 10:30 am - 4:00 pm 
saturday 10:30 am - 6:30 pom 

Special Distributors-only hours: 

Saturday, March 26 

and Sunday, March 27 

9:00 - 10:30 am 

Note: Children under 18 will not be admitted. 

EXHIBIT HALL ADMISSION 

IS OPEN TO ALL EXPO REGISTRANTS 

AT NO ADDITIONAL CHARGE 
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SEMINARS/WORKSHOPS 
FRIDAY, MARCH 25 


9:00 - 11;00 a.m. 


Session 101 

SOLDERING: TIPS AND TECHNIQUES 

Faculty: Randy Fromm, Randy Fromm’s Arcade 
Schools 


The vast majority of the components in a video 
game or electronic pinball machine are soldered 
in place on a “printed circuit board.” When a 
defective part has been identified, if must be 
installed and soldered in place. 

This session covers techniques for quick and 
easy removal and replacement of individual 
components and integrated circuits. Various 
methods of soldering and de-soldering will be 
presented along with the tools and equipment 
necessary for performing repairs both in the field 
and in the shop. 

This session is a must for anyone that repairs 
games but is at all unsure about soldering 
techniques. 


Session 102 

INSURANCE FOR ARCADES AND ROUTE OPERATORS: 
WHAT YOU SHOULD KNOW! 

Faculty: Jon H. Eisen, Broker, Eisen Insurance 
Agency 

This seminar can save you money and time — a 
valuable combination. This nationally recognized 
insurance specialist in the coin-operated industry 
will show you how to save money on your present 
insurance costs and explain which coverages 
are absolutely necessary. Through examination 
of actual losses, participants will also explore 
methods of prevention, as well as the ins and outs 
of liability in case of loss or lawsuit. 


Session 103 

SIGNATURE ANALYSIS/MICROPROCESSOR 
TROUBLESHOOTING SIMPLIFIED — PART 4 

Faculty: Jim Sneed, General Manager, Kurz-Kasch 
Electronics 


Through signature analysis, microprocessor 
troubleshooting down to the component level, can 
be accomplished using a few simple rules. The four 
sessions will fake you from microprocessor structure 
through practical fault isolation. 

(Note: this is the first of a four part series 
designed for the technician. An individual must 
register for all 4 parts of this program and a 
separate registration fee is required for each part.) 


SEE REGISTRATION FORM ON PAGE A23. 


session 104 

TROUBLESHOOTING FOR THE CONVENTIONAL VIDEO 
GAME SYSTEM 

Faculty: Robert Norton, Assistant Service Manager 

& Field Technician, Bally/Midway Manufacturing Co. 


Most video game problems are easy to diagnose 
and repair once you know what to look for! Typical 
problems such as loss of picture or sound, or a 
screen full of “garbage,” can often be isolated 
and repaired on location using basic trouble- 
shooting procedures. This session is primarily 
geared for those with little or no knowledge of 
electronics — we all have to start somewhere! 


Session 105 

STARTING AND MANAGING THE ARCADE 

Faculty: Steven Bodenstein, President, The Game 
Exchange 


Starting and managing an arcade on the surface 
is viewed as merely a process of using sound 
business sense. While this is true to some extent, the 
arcade operation has other factors which should 
be examined. Mr. Bodenstein will discuss topics 
such as determining locations, construction, 
licensing, purchasing, hiring, management, game 
mix, traffic flow and promotion. 


Session 106 

TROUBLESHOOTING TECHNIQUES FOR THE PINBALL 
MACHINE 

Faculty: Lou Rudolph, Director of Field Services and 
Technical Publications, Stern/Seeburg Electronics, 
Inc. 


This seminar explains basic pinball troubleshoot- 
ing techniques for those with little or no electronic 
background. Mr. Rudolph will show the serviceman 
how to determine the difference between play 
features and logic problems and if there is a logic 
problem, in which module. Module level repair for 
the street or arcade serviceman, using only a volt 
meter and jumper wires will also be discussed. 

(This session will be repeated as session 408. ) 


Session 107 

ARCADE & STREET LOCATION PROFIT ANALYSIS 
Faculty: Charles Ross, Partner, Innovative 
Management Consultants 


In the face of increasing competition and rising 
cost, extreme care must be taken in analyzing 
arcade and street location. You will learn how to 
evaluate arcades and street location to make 
sure you are truly making a profit. Learn how to 
evaluate every machine in terms of profit, not 
revenues. Get proven formulas that will enable you 
to evaluate every location, be if an arcade ora 
street location, and each piece of equipment at 
each location. Also learn how to calculate what 
revenues are needed to make a profit from a new 
location before you invest in the equipment. You 
will also learn when to remove your equipment 
from locations that are not making a profit. 

(This session will be repeated as session 504.) 


Session 108 

MOTIVATING AND DIRECTING EMPLOYEES: YOUR 
BUSINESS DEPENDS ON IT! 

Faculty: Jonn W. Lee, Il, Vice President, Retail 
Division, MOHR Development 


How do your employees handle the customers who 
come into your amusement center? Your profit 
margin is linked directly to your customer relations 
and service. Can you train your employees so that 
profit can increase? This session will highlight a 
five-step process which has proven successful in 
both increasing profits and improving customer 
satisfaction. With the aid of videotapes and other 
materials, you will learn how to correct and 
improve the performance of your employees. 


SEMINARS/WORKSHOPS 
FRIDAY, MARCH 25 
3:30 - 5:30 p.m. 


Session 109 

HOW TO EFFECTIVELY MANAGE AND MARKET YOUR 
AMUSEMENT BUSINESS 

Faculty: lra Bettelman, Vice President, C.A. 
Robinson & Co. 


The amusement business has undergone drastic 
changes over the last 20 years. Are you in touch? 
Have you kept pace? If not, this session is a must! 
Your survival in this rapidly moving industry relies 

on your ability to be flexible and responsive to 
trends. Learn how to market your business to take 
advantage of the changing products and technol- 
ogy as well as the demands of your customers. 


_erts. 
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‘,.. an experience that any game 


owner/operator should attend.”’ 


Session 204 

HOW TO READ SCHEMATICS 

Faculty: Russ MacDonald, Regional Service 
Manager, Atari Coin Operated Game Division 


Mr. MacDonald will instruct on how to read and 
interpret electronic schematics for any manu- 
facturer’s pinball or video game. He will stress 

the basic component symbols used for analogue 
and digital circuitry. Functional block diagrams 
and systems flowcharts will also be covered. The 
seminar is geared for operators and technicians 
who want to isolate and troubleshoot their game 
faster and more accurately. Also, how to correctly 
substitute components. Materials will be provided. 


SEMINARS FILL UP QUICKLY — 
REGISTRATION FORM IS ON PAGE A23. 


Session 202 

THE DIGITAL MULTIMETER 

Faculty: Randy Fromm, Randy Fromm’s Arcade 
Schools 


Successful electronic game repair does not always 
require the use of costly and complicated test 
equipment. The Digital Multimeter is a relatively 
inexpensive and highly portable unit that can be 
used to diagnose the majority of those failures 
commonly encountered in games. 

Various types of Digital Multimeters will be 
introduced along with a complete and easy to 
understand lesson on using the meter to isolate 
problems, test components, locate short circuits 
and more. 

This session is geared for those who plan on 
repairing games, but have little or no previous 
experience with electronic repair. Arcade 
managers will also find this session informative 
as if will allow them to isolate and repair many 
common failures without having to call for an 
experienced technician. 

This session is a suggested prerequisite for 
session 302, 402, 502, and 602. 


Session 203 

SIGNATURE ANALYSIS/MICROPROCESSOR 
TROUBLESHOOTING SIMPLIFIED — PART 2 

Faculty: Jim Sneed, General Manager, Kurz-Kasch 
Electronics 


Through signature analysis, microprocessor 
troubleshooting down to the component level, can 
be accomplished using a few simple rules. The four 
sessions will take you from microprocessor structure 
through practical fault isolation. 

(Note: this is the second of a four part series 
designed for the technician. See session 103. An 
individual must register for all 4 parts of this 
program and a separate registration fee is 
required for each part.) 


Session 204 

ARCADE DESIGN & CONSTRUCTION 

Faculty: Steven J. Bodenstein, President, The Game 
Exchange 


An overview of arcade size selection, room layout 
for maximum profits, materials selections and 
installation techniques for ease of maintenance, 
and how to avoid the pitfalls of building regula- 
tions and dealing with contractors. Arcade 
operations as pertains to room function and 
design will also be discussed. 


Session 205 

RETURN ON INVESTMENT ANALYSIS 

FOR AMUSEMENT OPERATORS 

Faculty: Charles Ross, Partner, Innovative 
Management Consultants 


Are you getting adequate return on your 
investment? You will learn to calculate return 
on investment for the firm, each location, and 
each piece of equipment. Learn when to rotate 
equipment, when to discard equipment and when 
to add more equipment to good locations. 

(This session will be repeated as session 603.) 


Session 206 

EFFECTIVE MANAGEMENT: HOW TO EVALUATE YOUR 
CURRENT BUSINESS & PLAN FOR FUTURE GROWTH 
Faculty: Richard Priesmeyer, Partner, Innovative 
Management Consultants 


This seminar lets you evaluate your business as a 
management consultant would. Using a carefully 
designed checklist, you will be able to evaluate 
the strengths and weaknesses of your business. 
Attention will then be directed toward identifying 
various opportunities for company growth while at 
the same time reducing business risks. 


Session 207 

ADVERTISING AND PROMOTION 

FOR TODAY’S AMUSEMENT BUSINESS 

Faculty: Carol Kantor, President, Business Builders 
Promotion & Marketing Services 


Advertising and promotion is a vital element in 
business development. Ms. Kantor will review the 
key factors of advertising and promotion as they 
pertain to the coin-amusement market. She 

will describe effective advertising campaigns, 
media selection, contests and other promotions 
for game centers. The attendee will gain a better 
understanding of how to maximize their investment 
in promotion and advertising. 


Session 208 | 
NEGOTIATING COMMISSIONS WITH LOCATIONS 
Faculty: Stephen Goot, President, Total Vending 
Services, INC. 


Inflation affects amusement operators as much as 
it does anyone else and in a lot of cases, even 
more. Learn how to explain your situation to your 
locations in a logical and straightforward manner. 
Establishing weekly minimums and assessing 
service Charges will be discussed in detail. In 
addition, Mr. Goot will get heavily involved in the 
use of contracts in effecting the appropriate 
Commission structure. 


Session 209 

TOKENS: CHANGING THE WAY AMERICA PLAYS 
Faculty: Virgil Vance, President, Van Brook of 
Lexington, Inc. 


Will tokens play a more and more important role in 
the coin-operated amusement industry? Will you 
be ready to move to tokens if your competitors 
introduce them first? This seminar will helo you 
make the first jump... show you how to convert 
your operation into a token system. The soeaker 
will discuss the ways in which both street location 
and arcade operators can increase their profits 
on amusement games by moving into the use of 
tokens. Mr. Vance has a wide knowledge of suc- 
cessful operations that have utilized tokens, and 
he will cover the entire area of token operations, 
including the proper use of record keeping. 

(This session will be repeated as session 404.) 


SEMINARS/ WORKSHOPS 


SATURDAY, MARCH 26 


9:00 - 11:00 am. 


Session 301 

DEPRECIATION AND ITS IMPACT ON THE AMUSEMENT 
OPERATOR 

Faculty: Charles Ross, Partner, Innovative 
Management Consultants 


This seminar will examine depreciation and its 
impact on business profitability. Comparisons of 
the old method of depreciation and the new 
accelerated cost recovery system will be shown. 
Depreciation misconceptions will be explored. 

The attendees will have an understanding of the 
proper method of depreciation and its true impact 
on profit. 


Session 302 

SEMICONDUCTORS 

Faculty: Randy Fromm, Randy Fromm’s Arcade 
Schools 


The electronic circuits in today’s video games and 
electronic pinball machines are based primarily 
on the use of “semiconductors.” If you have an 
electronics failure ina game, chances are quite 
good that one or more semiconductors has failed. 

Semiconductors are components such as 
diodes and transistors. They're easy to understand 
and easy to test to see if they’re working properly 
or not. All of the different tyoes of semiconduc- 
tors commonly encountered in games will be 
discussed along with their operation, testing, 
specifications and easy ways to obtain working 
substitutions when an exact replacement is not 
readily available. 

This session is geared for those with little or no 
experience in electronic repair. Session 202, “The 
Digital Multimeter” is a suggested prerequisite. 


Session 303 

SIGNATURE ANALYSIS/MICROPROCESSOR 
TROUBLESHOOTING SIMPLIFIED — PART 3 

Faculty: Jim Sneed, General Manager, Kurz-Kasch 
Electronics 


Through signature analysis, microprocessor 
troubleshooting down to the component level, can 
be accomplished using a few simple rules. The four 
sessions will take you from microprocessor structure 
through practical fault isolation. 

(Note: this is the third of a four part series 


designed for the technician. See sessions 103 & 203. 


An individual must register for all 4 parts of this 
program and a separate registration fee is 
required for each part.) 


Session 304 

ARCADE ECONOMICS: A BLUEPRINT FOR SURVIVAL 
Faculty: Stephen A. Isaacson, Vice-President, 
London Distributing Corp. (Former General 
Manager, Sega Centers, a California based 
operator of shopping mall arcades.) 

Arcade operators in today’s environment had 
better know and understand their numbers. This 
seminar is designed to focus on the quantitative 
aspects of managing the arcade. Subjects to be 
discussed include the break-even point — how 

to determine it; the need to establish a data 
base, and how to use it for analysis; a format for 
determining a return on investment for both the 
arcade and the game components within it, and 
the token ‘float’ — are your employees killing you? 


session 305 

THE POOL TABLE — ‘““CASH COW” OF THE COIN 
INDUSTRY 

Faculty: Charles P. Milhem, President, The Valley 
Company 

Pool tables, one of the industry’s lowest cost 
investments require very little attention and 
provide the coin operator with much of the funds 
needed to finance the growth of his business. 
Milhem will discuss the financial benefits of Pool 
Table ownership, the Valley Eight Ball League 
Association, and other income generating 
promotions. 


Session 306 
NEW EQUIPMENT PURCHASING IN TODAY’S MARKET 
Faculty: Jerry Marcus, President, Bally Midwest, Inc. 


Faced with the stark realities of rising costs the 
owner/operator must become familiar with the 
various factors leading to a wise purchasing 
decision. Mr. Marcus will examine these factors 
with an eye toward selectivity, reliability, and 
supplier analysis. 


Session 307 

STRESS & YOU: HOW TO LIVE WITH AN OPERATOR 
Faculty: Lynn Bodenstein, BS, MA, Psychotherapist 
The spouse of an individual in today’s fast paced 
coin industry with its late hours and weekend 

and holiday interruptions can often feel stressful, 
uptight and abandoned. Learn how to cope with 
this stress using deep relaxation and communi- 
cation techniques. Turn your stress into a more 
meaningful relationship. 


VISIT THE SPECTACULAR 
EXHIBIT HALL — 

ALL IMPORTANT 
SUPPLIERS WILL BE THERE. 


Session 308 
WHEN CONSIDERING THE USE OF A COMPUTER — 
WHAT DO YOU DO NEXT? 
Faculty: Tom McCarthy, Vice President, and 
Joel Kabe, Atlanta Branch Manager; 
PDA Inc., (Data Processing Consultants 
and Software Services) 
If you are considering the use of your own in- 
house computer or, if this kind of consideration Is 
in the not too distant future, then this session will be 
of value to you. Topics include: 
— abrief introduction to data processing and Its 
terminology 
— typical uses for an amusement operator 
— evaluation of the appropriate time for 
implementation 
— who should and should not have their own 
computer 
— howto select the appropriate hardware and 
software once the decision is made 
— amethod of determining justification for such 
a decision 
Ample time will be available for questions and 
Answe'’s. 
(This session will be repeated as session 405. ) 


SEMINARS /WORKSHOPS 


SATURDAY, MARCH 26 


3:30 - 5:30 Pm. 


Session 309 
BUSINESS FORMS AND RECORD KEEPING FOR THE 
ARCADE AND THE OPERATOR 
Faculty: Steohen Goot, President, Total Vending 
Services, INC. 
Robert Burnstein, CPA, Burnstein, Cohen 
& Landis 
In any organization internal work flow is the key 
to success. Accurate record keeping of all the 
important documents and actions is of absolute 
necessity. Messrs. Goot and Burnstein will explain 
how to organize routes to enhance record 
keeping abilities. Learn what information you need 
and what you don’t need. Efficient use of forms 
and records will be demonstrated along with tips 
on using and evaluating the process of information 
gathering. Proper record keeping for a token 
oriented arcade will also be discussed. 
(This session will be repeated as session 406. ) 


Session 401 

PURCHASING PARTS AND SUPPLIES: HOW TO 
MAXIMIZE YOUR PROFITS 

Faculty: Frank Nickerson, National Sales Manager, 
WICO Corp. 


Purchasing parts and supplies ... if sounds so 
simple. Not really. Like everything in business, 
it requires a carefully planned professional 
approach. Doing it the right way can make a big 
difference in your profit picture. 

From exploring basics like when and where 
to buy, to tackling more complex problems like 
purchasing for multiple locations with a variety of 
equipment, this seminar is designed to provide 
valuable, how-to information. 


Session 402 

THE POWER SUPPLY 

Faculty: Randy Fromm, Randy Fromm’s Arcade 
Schools 


As the name implies, the power supply in a video 
game or electronic pinball machine provides the 
current to operate the various electronic circuits in 
the game. 

Since power supply failures are quite common 
in electronic games and it is not at all unusual for a 
single game to have several individual supplies, a 
good working knowledge of power supplies is 
essential. 

This session covers the construction, operation, 
typical failures and troubleshooting of fhe power 
supplies used in electronic games. This session 
is geared for those with little or no experience 
in electronic repair. Session 202 “The Digital 
Multimeter’ and session 302 “Semiconductors” 
are suggested prerequisites. 


Session 403 

SIGNATURE ANALYSIS/MICROPROCESSOR 
TROUBLESHOOTING SIMPLIFIED — PART 4 

Faculty: Jim Sneed, General Manager, Kurz-Kasch 
Electronics 


Through signature analysis, microprocessor 
troubleshooting down to the component level, can 
be accomplished using a few simple rules. The four 
sessions will fake you from microprocessor structure 
through practical fault isolation. 

(Note: this is the fourth of a four part series 
designed for the technician. See sessions 103, 203 & 
303. An individual must register for all 4 parts of this 
program and a separate registration fee is 
required for each part.) 


Session 404 

TOKENS: CHANGING THE WAY AMERICA PLAYS 
Faculty: Virgil Vance, President, Van Brook of 
Lexington, Inc. 


Will tokens play a more and more important role in 
the coin-operated amusement industry? Will you 
be ready to move fo tokens if your competitors 
introduce them first? This seminar will help you 
make the first jump ... Show you how to convert 
your operation into a token system. The speaker 
will discuss the ways in which both street location 
and arcade operators can increase their profits 
on amusement games by moving into the use of 
tokens. Mr. Vance has a wide knowledge of suc- 
cessful operations that have utilized tokens, and 
he will cover the entire area of token operations, 
including the proper use of record keeping. 

(This session is a repeat of session 209.) 


Session 405 

WHEN CONSIDERING THE USE OF A COMPUTER — 

WHAT DO YOU DO NEXT? 

Faculty: Tom McCarthy, Vice President, and 
Joel Kabe, Atlanta Branch Manager; 
PDA Inc., (Data Processing Consultants 
and Software Services) 


If you are considering the use of your own in- 
house computer or, if this kind of consideration is 
in the not too distant future, then this session will be 
of value to you. Topics include: 
— abrief introduction to data processing and its 
terminology 
— typical uses for an amusement operator 
— evaluation of the appropriate time for 
implementation 
— who should and should not have their own 
computer 
— how fo select the appropriate hardware and 
software once the decision is made 
— amethod of determining justification for suci 
a decision 
Ample time will be available for questions and 
answers. 
(This session is a repeat of session 308.) 


Session 406 
BUSINESS FORMS AND RECORD KEEPING FOR THE 
ARCADE AND THE OPERATOR 
Faculty: Stephen Goot, President, Total Vending 
Services, INC. 
Robert Burnstein, CPA, Burnstein, Cohen 
& Landis 
In any organization internal work flow is the key 
to success, Accurate record keeping of all the 
important documents and actions Is of absolute 
necessity. Messrs. Goot and Burnstein will explain 
how to organize routes to enhance record 
keeping abilities. Learn what information you need 
and what you don’t need. Efficient use of forms 
and records will be demonstrated along with tips 
on using and evaluating the process of information 
gathering. Proper record keeping for a token 
oriented arcade will also be discussed. 
(This session is a repeat of session 309.) 


Session 407 

HOW MUCH DOES YOUR BANKER REALLY NEED 

TO KNOW? 

Faculty: Charles Ross, Partner, Innovative 
Management Consultants 

This seminar is designed to aid you in getting a 
bank loan. Learn what industry information to tell 
your banker, and what not to tell him. Learn what to 
tell him about your business, and yourself. The use 
of the 3 C’s of credit, and how to present your 
financial plan to increase your chances of 
receiving a bank loan will also be discussed. 


AFTER READING 

THE SEMINAR DESCRIPTIONS 
CAREFULLY, TURN TO 

PAGE A23 TO REGISTER. 


Session 408 

TROUBLESHOOTING TECHNIQUES FOR THE PINBALL 
MACHINE 

Faculty: Ed Schmidt, Marketing Services Manager, 
Bally Manufacturing Corp. 


This seminar explains basic pinball troubleshooting 
techniques for those with little or no electronic 
background. Mr. Schmidt will show the serviceman 
how to determine the difference between play 
features and logic problems and if there is a logic 
problem, in which module. Module level repair for 
the street or arcade serviceman, using only a volt 
meter and jumper wires will also be discussed. 

(This session is a repeat of session 106.) 


Session 409 

SHOPPING CENTERS AND ARCADE LEASING 
Faculty: Robert Stone, Attorney, Partner, Grutman, 
Miller, Greenspoon & Hendler 

The shopping center is recognized as one of the 
prime factors in the growth of the amusement 
machine industry. Mr. Stone will discuss the factors 
in finding and selecting locations within a shop- 
ping center, negotiating the lease and analyzing 
the costs involved. 


SEMINARS/WORKSHOPS 
SUNDAY, MARCH 27 
9:00 - 11:00 am. 


Session 501 

CASH FLOW MANAGEMENT AND HOW IT EFFECTS 
THE OPERATOR 

Faculty: John Gatens, President, Southwest 
Vending Sales Co. 


Are you unsure of your financial status from one 
day to the next? Wouldn't you like to know if 

you have enough cash on-hand to make your 
payments this month? If you can purchase new 
machines without financing? How you can 
effectively budget and forecast for the future? If 


so, this seminar will help you “balance the budget” 


as you learn to answer these too-often asked 
questions. Mr. Gatens will discuss these and many 
other topics in the vital area of cash management. 


AFTER READING 

THE SEMINAR DESCRIPTIONS 
CAREFULLY, TURN TO 

PAGE A23 TO REGISTER. 


Session 502 

RASTER SCAN MONITORS 

Faculty: Randy Fromm, Randy Fromm’s Arcade 
Schools 
Darrell Burton, Design Engineer, and 
Harry McComb, Manager of Service; 
Wells Gardner Electronics Corp. 


Even the most sophisticated video game won't 
make a cent when the monitor fails. Fortunately, 
the video monitors used in today’s games are easy 
to troubleshoot and repair. 

This session covers the type of monitor most 
commonly found in video games, the “raster scan” 
monitor. Topics covered will include: monitor 
construction and operation, typical failures, 
troubleshooting and repair. Safety consideration 
will also be discussed. 

General monitor operation will be presented 
along with a more detailed look at the two types of 
monitors found most often in contemporary video 
games. 

This session is geared for those with some 
background in electronics or those who have 
attended session 202 “The Digital Multimeter,” 
session 302 “Semiconductors” and session 402 
“The Power Supply.’ 


Session 503 

AMERICAN SELF-PROTECTION (ASP) — FOR MEN 
Faculty: Dr. Evan S. Baltazzi, President, American 
Self-Protection Association, Inc. 


Dr. Baltazzi will introduce a basic course for men in 
the art of self-protection using the ASP technique. 
ASP is a holistic approach to self-protection which 
comprises self-defense physical fitness and body/ 
mind coordination. Its systematic approach to 
training makes use of few versatile elements of 
motion, which by repetition become conditioned 
reflexes. The ASP system is applicable to all 
combative arts and sports and is nationally and 
internationally known. Participants should wear 
loose fitting clothing. 


Session 504 

ARCADE & STREET LOCATION PROFIT ANALYSIS 
Faculty: Charles Ross, Partner, Innovative 
Management Consultants 


In the face of increasing competition and rising 
cost, extreme care must be taken in analyzing 
arcade and street location. You will learn how to 
evaluate arcades and street location to make 
sure you are truly making a profit. Learn how to 
evaluate every machine in terms of profit, not 
revenues. Get proven formulas that will enable you 
to evaluate every location, be if an arcade or a 
street location, and each piece of equipment at 
each location. Also learn how to calculate what 
revenues are needed to make a profit from a new 
location before you invest in the equipment. You 
will also learn when to remove your equipment 
from locations that are not making a profit. 

(This session is a repeat of session 107.) 


session 505 

THE TECHNICAL SIDE OF THE BUSINESS: WHERE WE’RE 
COMING FROM AND WHERE WE’RE HEADED IN 
ELECTRONICS 

Faculty: Lou Rudolph, Director of Field Services and 
Technical Publications, Stern/Seeburg Electronics, 
INC. 


This seminar will cover the new types of logic 
systems and how these new systems could change 
the nature of video games. Also to be discussed 
are new types of troubleshooting equipment 
available for these systems. 


Session 506 

THE PERIPHERAL AMUSEMENT DEVICE: CAN IT BEA 
PROFIT CENTER? 

Faculty: Bruce Grod, Midwest District Manager, 
Mall Entertainment, U.S.A., 

Sam Hye, President, Skee Balll, Inc., 

Melvin W. LaForce, Marketing Director, Kiddie Rides 
U.S.A, 


Messrs. Hye and LaForce will discuss children’s 
rides, redemption merchandising, and alternative 
games and how you mix them with conventional 
video games and pinballs to maximize your profits. 
Mr. Grod, a user of these types of equipment, will 
lend his views. 


Session 507 

TROUBLESHOOTING MICROPROCESSOR CIRCUITS 
Faculty: Russ MacDonald, Regional Service 
Manager, Atari Coin Operated Game Division 


This is a technician level course on troubleshooting 
the microprocessor circuits. These will include the 
ram, rom, address decoder and interrupt circuits. 
The information obtained from this course can be 
applied to any of today’s amusement game 
devices. 


Session 508 

WHY A DISTRIBUTOR? WHAT A DISTRIBUTOR CAN DO 
FOR THE OPERATOR 

Faculty: Rubin Franco, President, Franco 
Distributing Co., Inc. 


Mr. Franco will discuss all facets of the relationship 
between the operator and his distributor. The 
topics to be discussed will include: sales, warran- 
tees, equipment financing, used equipment and 
legislative matters. 


Session 509 

MAINTAINING AND MANAGING THE ARCADE — 
WHERE DO WE GO FROM HERE? 

Faculty: Stephen A. Isaacson, Vice-President, 
London Distributing Corp. (Former General 
Manager, Sega Centers, a California based 
operator of shopping mall arcades.) 

This seminar is designed for the existing arcade 
operator who is trying to maintain profitability 

ina rapidly changing and competitive business 
environment. Subjects to be discussed are: “token 
wars’ and the point of diminishing returns; the 
critical importance of cash and token controls; 
some promotional ideas that work; equipment 
strategy at a time when there is no “used” market- 
place. 


SEMINARS FILL UP QUICKLY — 
REGISTRATION FORM IS ON PAGE A23. 


SEMINARS/ WORKSHOPS 
SUNDAY, MARCH 27 
3:30 - 5:30 p.m. 


Session 6014 

THE USED GAME: IS THERE LIFE AFTER DEATH? 
Faculty: Robert Rothman, President, The Game 
Exchange 


Mr. Rothman, whose business is the used game 
market, will give us the alternatives for disposing 
of used games. He will discuss trade-ins, trade 
exchanges and home sales. Also, auctions, rental 
programs and conversions will be discussed. 


Session 602 

X-Y MONITORS 

Faculty: Randy Fromm, Randy Fromm’s Arcade 
Schools 


The X-Y monitor can provide a video game display 
with greater resolution and detail than a raster 
scan monitor. Although there are many similarities 
between the two types of monitor systems, the X-Y 
monitor uses a different means of displaying an 
image on the face of the picture and is in fact, 
easier to repair than the raster scan monitor. 

This session covers the construction and oper- 
ation, typical failures and troubleshooting of 
the X-Y monitor. 

For those without previous experience 
in electronic repair, sessions 202, 302, 402 and 
902 are suggested as prerequisites. 


Session 603 

RETURN ON INVESTMENT ANALYSIS 

FOR AMUSEMENT OPERATORS 

Faculty: Charles Ross, Partner, Innovative 
Management Consultants 


Are you getting adequate return on your 
investment? You will learn to calculate return on 
investment for the firm, each location, and each 
piece of equipment. Learn when to rotate 
equipment, when to discard equipment and when 
to add more equipment to good locations. 

(This session is a repeat of session 205.) 


Session 604 

INTRODUCTION TO FIELD TROUBLESHOOTING OF 
VIDEO GAMES 

Faculty: Philipp Lieberman, Pacific Novelty 
Manufacturing, Inc., Instructor, UCLA Engineering 
Extension 


Did you know that almost all the tools for repairing 
video games were already built into your games? 
Mr. Lieberman will show you how to get to them. In 
fact, if you have a second game of the same type 
at the location, you can even find the bad part. 
Trying to find that part can be difficult... and 
expensive — you will be shown how to get those 
parts FAST and CHEAP 

The goal in offering this session is to get your 
game from “Out of Order” to “Insert Coins” fast. 


Session 605 

HOW TO SOLICIT TOP LOCATIONS 

Faculty: Bill Cravens, Sales Manager, Pacific 
Novelty Manufacturing, Inc. 


Top locations mean top dollars! Finding, getting 
and keeping the best location possible, however, 
is another story. This session will show you how to 
compete successfully to secure the best site. Learn 
how to give a professional presentation. Discover 
ways to control the location to receive profitable 
return on investment. And, most importantly, 
acquire the techniques which will insure the best 
locations remain yours! 


SEE REGISTRATION FORM ON PAGE A23. 


“irs necessary that peels inc an industry meet at 
_ conventions and exchange ideas.” na 


Session 606 

AMERICAN SELF-PROTECTION (ASP) — FOR WOMEN 
Faculty: Dr. Evan S. Baltazzi, President, American 
Self-Protection Association, Inc. 


Dr. Baltazzi will present a basic Course for women 
(including rape prevention tactics). Introduction 
and scope: ASP is a holistic approach fo self- 
protection which comprises self-defense physical 
fitness and body/mind coordination. Its systematic 
approach to training makes use of few versatile 
elements of motion, which by repetition become 
conditioned reflexes. The ASP system is applicable 
to all combative arts and sports and is nationally 
and internationally known. Participants should 
wear loose fitting clothing; women should wear 
SIACKS. 


Session 607 

FIVE EASY PROMOTIONS FOR AMUSEMENT CENTERS 
— AND DETAILS TO MAKE YOUR PROMOTIONS MORE 
EFFECTIVE 

Faculty: Carol Kantor, President, Business Builders 
Promotion & Marketing Services 

This seminar includes a step-by-step guide to 
planning and implementing five different promo- 
tions for your amusement center. Promotions 

are designed to attract new players, build 
collections, add to positive image and increase 
long run profits. Ms. Kantor will give specific How-To 
details from planning and budgeting to getting 
players to participate in dynamic promotional 
events. Plus a guide to finding needed resources 
and extra tips fo make all your promotions more 
effective. 
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Session 608 

COMPUTER APPLICATIONS FOR THE AMUSEMENT 
OPERATOR 

Faculty: Richard Priesmeyer, Partner, Innovative 
Management Consultants 


You don't need to be a computer “whiz-kid” to take 
advantage of the many applications of micro/mini 
computer equipment and programs. This session 
will offer ‘straight talk” about data processing: 

how to evaluate the amusement operators process- 
ing needs and what products are available fo fill 
those needs. 


Session 609 
ARE YOU MAKING THE IRS RICH: WHAT THE 
AMUSEMENT OPERATOR NEEDS TO KNOW 
ABOUT TAXES 
Faculty: James L. Harfield and 
Gerald Sauve, 
Blackman, Kallick & Company, Ltd. 
One of the objectives of the independent 
businessman should be fo retain the maximum 
after-tax income possible under the law. 
This seminar will explain to the operator in 
layman’ terms how you can take advantage 
of such sophisticated tax planning techniques as: 
— increasing your allowable depreciation and 
investment credit on your equipment 
— decreasing current taxes by deferred 
compensation plans 
— increasing your non-taxable profits through 
proper accounting techniques 
— decrease your high-bracket tax rate by creating 
low bracket taxable entities 
.. and many, many more — this session is vital to 
all independent operators, 
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Wells Gardner Electronics Corp. 
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Director of Sales 
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President 

Franco Distributing Company, Inc. 
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Randy Fromm 
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San Diego, CA 92115 


John Gatens 

President 
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Stephen Goot 
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President 

Skee Ball, Inc. 
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Vice President 
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Joel Kabe 

Atlanta Branch Manager 
PDA, Inc. 

1785 The Exchange 
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Carol Kantor 

President 

Business Builders Promotion & 
Marketing Services 

PO. Box 209 
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Marketing Director 
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604 Main St. 
Davenport, IA 52803 


Jonn W. Lee Il 
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Vice President 

Pacific Novelty Manufacturing, Inc. 
4094 Glencoe Ave. 

Marina Del Rey, CA 90121 


Russ MacDonald 
Regional Service Manager 


Atari Coin Operated Game Division 


1405 N. Fairoaks 
Sunnyvale, CA 94086 


Jerry Marcus 
President 

Bally Midwest, Inc. 
2828 North Paulina St. 
Chicago, IL 60657 


Tom McCarthy 
Vice President 

PDA, Inc. 

1785 The Exchange 
Suite 140 

Atlanta, GA 30339 


Harry McComb 

Manager of Service 

Wells Gardner Electronics Corp. 
2704 North Kildare Ave. 
Chicago, IL 60639 


Charles P Milhem 
President 

The Valley Company 
333 Morton St. 

Bay City, MI 48707 


Frank Nickerson 
National Sales Manager 
WICO Corporation 
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Assistant Field Manager 

& Field Technician 

Bally Midway Manufacturing Co. 
10750 West Grand Ave. 

Franklin Park, IL 60131 


Donald Osborne 

Vice President Sales & Marketing 
Atari Coin Operated Game Division 
790 Sycamore Dr. 

Milpitas, CA 95035 


Richard Priesmeyer 

Partner 

Innovative Management Consultants 
2040 Lisa Lane 

Fayetteville, AR 72701 


Charles C. Ross 

Partner 

Innovative Management Consultants 
742 Morgan Blvd. 

Harlingen, TX 78550 


Robert Rothman 
President 

The Game Exchange 
313 Nellston St. 
Columbus, OH 43215 


Lou Rudolph 

Director of Field Services 

& Technical Publications 
Stern/Seeburg Electronics, Inc. 
700 Chase Ave. 

Elk Grove Village, IL 60007 


Gerald Sauve 

Blackman, Kallick & Company, Ltd. 
180 North LaSalle St. 

Chicago, IL 60601 


Ed Schmidt 

Marketing Services Manager 
Bally Manufacturing Corp. 
Pinball Division 

90 O'Leary Dr. 

Bensonville, IL 60106 


Jim Sneed 

General Manager 
Kurz-Kasch Electronics, Inc. 
2271 Arbor Bivd. 

Dayton, OH 45439 


Gary Stern 

President 

Stern/Seeburg Electronics 
700 Chase Ave. 

Elk Grove Village, IL 60007 


Robert Stone, Attorney 

Partner 

Grutman, Miller, Greenspoon & Hendler 
505 Park Avenue 

New York, NY 10022 


Virgil Vance 

President 

Van Brook of Lexington, Inc. 
PO. Box 5044 

Lexington, KY 40555 


VISIT THE EXHIBIT HALL 


Visit over 150 exhibitors in more than 500 booths featuring the latest 
amusement games, products, and services available to the Amusement 
industry. See coin-operated amusements, new games, coin-operated 
equipment, video, pinball, and much, much more. 

The Exhibit Hall at fhe O’Hare Expo Center is the perfect place in 
Chicago for this showcase of exhibits ... don’t miss it! 


ABC WAREHOUSE HAPPY SIGNS 
DIVISION 

7024 Burnet Road 

Austin, TX 7875/7 


ATW, INC. 
PO. Box 640 
Winchester, MA 01890 


ALL-WEATHER AMUSEMENTS, INC. 
131 Avenue B 
West Hampton Beach, NY 11978 


ALTER ENTERPRISES 
Road #3, Route 15 South 
Wharton, NJ 07885 


AMERICADE AMUSEMENT, INC. 
2009 Old Cuthbert Road 
Cherry Hill, NJ 08034 


AMERICAN SUN-TRONICS, INC. 
1865 Wickham Road 
Melbourne, FL 32935 


AMES SUPPLY COMPANY 
2537 Curtiss Street 
Downers Grove, IL 60515 


AMUSEMENT MARKETING 
CONCEPTS LTD. 

PO, Box 3002 

springfield, MA 01101 


ANALOGUE ELECTRONICS 
INTERNATIONAL, INC. 
1200 City Center Square 
Kansas City, MO 64105 


ARACHNID, INC. 


~ 208 North Madison Street 


Rockford, IL 61104 


ARDAC, INC. 
34000 Vokes Drive 
Eastlake, OH 44094 


ATARI, INC. 
790 Sycamore Drive 
Milpitas, CA 95035 


BALLY MANUFACTURING/MIDWAY 
MANUFACTURING CORPORATION 
2640 West Belmont Avenue 
Chicago, IL 60618 


R.H. BELAM COMPANY, INC. 
4 Delaware Drive 
Lake Success, NY 11042 


BHUZAC INTERNATIONAL TRADING 
552 Fathom Drive 
San Mateo, CA 94404 


BOB’S SPACE RACERS, INC 
427 15th Street 
Daytona Beach, FL 32017 


BUMBER TUBE, INC. 
PO. Box 95 
Goodrich, MI 48438 


BUSINESS BUILDERS 
10381 South De 

Anza Boulevard Suite 209 
Cupertino, CA 95014 


CANADIAN COIN BOX MAGAZINE 
833 2nd Avenue East 
Ontario, CN N4K 5P4 


CAREX, INC. 
907 Hollywood Way 
Burbank, CA 91505 


CAROUSEL INTERNATIONAL 
CORPORATION 

P.O. Box 307 

Eldon, MO 65026 


CENTURI, INC. 
245 West 74th Place 
Hialeah, FL 33014 


CINEMATRONICS, INC. 
1844 Friendship Drive 
El Cajon, CA 92020 


COIN ACCEPTORS, INC. 
4946 Daggett Avenue 
St. Louis, MO 63110 


COIN CONTROLS, INC. 
2609 Greenleaf Avenue 
Elk Grove, IL 60007 


THE COIN SLOT 
PO. Box 612 
Wheat Ridge, CO 80034 


COMPUTRAN INDUSTRIES, INC. 
3 Broadway, RO. Box 1872 
Point Pleasant Beach, NJ 08742 


D & RINDUSTRIES, INC. 
7114 North Capitol Drive 
Lincolnwood, IL 60645 


D.N.C. USA INDUSTRIAL CORPORATION 
42300 East Washington, Suite J 
Whittier, CA 90606 


DATA EAST, INC. 
470 Gianni Street 
Santa Clara, CA 95050 


DESTRON/GDI INC. 
4801 West Peterson Avenue 
Chicago, IL 60646 


DIGITAL CONTROLS, INC. 
6576-A |-85 Interstate Court 
Atlanta, GA 30093 


DON KERSTEN INDUSTRIES, INC. 
1714 East Corry Road 
Tempe, AZ 85281 


DUFFERIN, INC. 
318 Holbrook Drive 
Wheeling, IL 60090 


DYNAMO CORPORATION 
4805 South Great Southwest 
Parkway 

Grand Prairie, TX 75051 


EASTERN MICRO ELECTRONICS, 
INC. 

42 D World’s Fair Drive 

Somerset, NJ 08873 


E.T. MARKETING, INC. 
825 South Hohokam 
Tempe, AZ 85281 


EISEN INSURANCE AGENCY 
4930 South Alma School Rd #C-210 
Mesa, AZ 85202 


ELECTRO SPORT, INC. 
3170 Airway Avenue 
Costa Mesa, CA 92626 


ELECTROHOME LTD. 
806 Wellington Street North 
Kitchener-Ontario CN N2G4J6 


ELECTRONIC GAME MAGAZINE 
235 Park Avenue South 6th Floor 
New York, NY 40003 


EMPIRE MANUFACTURING 
COMPANY 

4221 Utica Avenue 
Brooklyn, NY 11203 
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‘““AOE’82 was the most professionally organized and best 
attended convention we’ve ever taken part in!”’ 


— AOE’82 Exhibitor 


ENTERTAINMENT ENTERPRISES LTD. 
485 Brown Court 
Oceanside, NY 11572 


EXIDY, INC. 
390 Java Drive 
Sunnyvale, CA 94086 


FAST BALL, INC. 
PO. Box 184 
Boone, IA 50036 


RANDY FROMM’S ARCADE 
SCHOOL 

6123 El Cajon Boulevard 
San Diego, CA 92115 


GAME-A-TRON CORPORATION 
45 Osgood Avenue 
New Britain, CT 06053 


THE GAME EXCHANGE, INC. 
313 Neilston Street 
Columbus, OH 43215 


\ AB EXHIBITOR RECISTRATION 


GAME PLAN, INC. 
1515 West Fullerton Avenue 
Addison, IL 601014 


GAMES GALORE 
400341 Monroe Drive #306 
Dallas, TX 75229 


GAMETECNIKS DIVISION OF 
CASINO TECHNOLOGY 
CORPORATION 

10501 Delta Parkway 
Schiller Park, IL 60176 


GOLD MEDAL PRODUCTS 
COMPANY 

1825 Freeman Avenue 
Cincinnati, OH 45214 


D. GOTTLIEB & COMPANY 
165 West Lake Street 
Northlake, IL 60164 


THE GREAT AMUSEMENT 
EMPORIUM 

6880 South Emporia Street 
Englewood, CO 80112 


GREEN DUCK CORPORATION 
255 South Elm Street 
Hernando, MS 36832 
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HOUSE OF CARDS, INC. 
4641 Roswell Road North East 
Atlanta, GA 30341 


ICE MARKETING 
4280 Main Street 
Buffalo, NY 14209 


INTERLOGIC, INC. 
9806 West Farragut Avenue 
Rosemont, IL 60018 


INTERNATIONAL TOTALIZING 
SYSTEMS, INC. 

4244 Chestnut Street 

Newton Upper Falls, MA 02164 


J-S SALES COMPANY, INC. 
24 South Third Avenue 
Mount Vernon, NY 10550 


JOHNSTON PRODUCTS COMPANY 
627 15th Avenue 
East Moline, IL 61244 


JOYSTIK™ MAGAZINE 


3844 West Oakton Street 


Skokie, IL 60076 


K.C. COIN SPORTS DISTRIBUTORS, 
INC. 

3929 Broadway 

Kansas City, MO 64111 


KIDDIE RIDES U.S.A. 
604 Main Street 
Davenport, IA 52803 


KONAMI INDUSTRY COMPANY LTD. 
4215 11-4 1 Chome Umeda Kita-Ku 
Osaka City, Japan 530 


M. KRAMER MANUFACTURING 
COMPANY, INC. 

4400 Towbin Avenue 
Lakewood, NJ 08701 


KURZ-KASCH, INC. ELECTRONICS 
DIVISION 

227% Arbor Boulevard 

Dayton, OH 45439 


LASER PRODUCTIONS, INC. 
1392 King Avenue 
Columbus, OH 43212 


LOEWEN-AMERICA, INC. 
9213 Park Lane 
Franklin Park, IL 60134 


MAMA TOP CORPORATION 
3-4-3 Kitaando 
Shizuoka, Japan 420 


MARANTZ PIANO COMPANY, INC. 
Highway 64-70 East, RO. Box 460 
Morganton, NC 28655 


MELTEC, INC. 
290 Commercial Street 
Sunnyvale, CA 94086 


MERIT INDUSTRIES, INC. 
630 Woodland Avenue 
Cheltenham, PA 19012 


MICRO-MAGNETIC INDUSTRIES, 
INC. 

4083 Transport Street 

Palo Alto, CA 94303 


MIDWEST KABLE, INC. LIGHTING & 
SOUND 

25058 West 6 Mile Road 

Redford, MI 48219 


MIRACLE RECREATION EQUIPMENT 
PO. Box 275 
Grinnell, IA 50112 


NAMCO-AMERICA, INC. 
343 Gibraltar Drive 
Sunnyvale, CA 94086 


NEVADA GAMING SCHOOLS, INC. 
3100 Sirius Avenue 
Las Vegas, NV 89102 


NICHIBUTSU U.S.A. CORPORATION 
45407 South Broadway 
Gardena, CA 90248 


NINTENDO OF AMERICA, INC. 
18340 South Center Parkway 
seattle, WA 98188 


NO-MAC LTD. 
2141 Berg Street 
Algonquin, IL 60402 


NORTH AMERICAN AMUSEMENT 
3416 Blackhawk Road 
Rock Island, IL 61201 


THE NORTON COMPANY, INC. 
4910 West Linebaugh Avenue 
Tampa, FL 33624 


OMEGA PRODUCTS 
6241-A Yarrow Drive 
Carlsbad, CA 92008 


PACIFIC NOVELTY 
MANUFACTURING CORPORATION 
4094 Glencoe Avenue 

Marina Del Rey, CA 90291 


PRO TECH MARKETING 
PO. Box 444 
Corsicana, IX 75110 


PRODUCTS INTERNATIONAL 
8605 Second Avenue 
Silver Spring, MD 20910 


R & D AMUSEMENTS 
2/741 East Fourth Avenue 
Columbus, OH 43219 


THE ROBOT FACTORY 
PO, Box 112 
Cascade, CO 80809 


ROCK-OLA MANUFACTURING 
CORPORATION 

800 North Kedzie Avenue 
Chicago, IL 60651 


ROWE INTERNATIONAL, INC. 
795 Troy Hills Road 
Whippany, NJ 07981 


SAMPO CORPORATION OF 
AMERICA 

1050 Arthur Avenue 

Elk Grove Village, IL 60007 


SCAN COIN, INC. 
201 Elden Street 
Herndon, VA 22070 


SEGA/GREMLIN INDUSTRIES, INC. 
16250 Technology Drive 
san Diego, CA 92127 


SHINE ELECTRONICS 
CORPORATION/HANDWELL 
CORPORATION 

4290 B Hammerwood Avenue 
sunnyvale, CA 94086 


SKEE BALL, INC. 
8th & Maple Streets 
Lansdale, PA 19446 


SOUTHERN SYSTEMS & ASSEMBLY, 
INC. 

297 Industrial Park Drive 
Lawrenceville, GA 30245 
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“This i is the Bane Sanvention we've ever shown at. 
It must be the largest show under one roof ever!”’ 
— AOE’82 Exhibitor 


STANDARD CHANGE-MAKERS, 
INC. 

422 East New York Street 
Indianapolis, IN 46202 


STERN ELECTRONICS, INC. 
700 Chase Avenue 
Elk Grove Village, IL 60007 


SUPER BALL, INC. 
4 Vanderbilt Avenue 
Pleasantville, NY 10570 


TAITO AMERICA CORPORATION 
4256 Estes Avenue 
Elk Grove Village, IL 60007 


TECHSTAR, INC. 
8651 North West 56th Street 
Miami, FL 33166 


TOMMY LIFT GATE 
MANUFACTURING COMPANY 
Bus Brown Drive, PO. Box 8 
Woodbine, |A 51579 


TOTAL VENDING SERVICES 
750 Ponce de Leon Place 
Atlanta, GA 30306 


TORNADO TABLE SOCCER, INC. 
5204 Airoort Freeway 
Fort Worth, TX 76117 


TRIPLE N ENTERPRISES 
PO. Box 2346 
Spring, TX 77379 


TSK ELECTRONICS CORPORATION 
1524 Highland Avenue 
Duarte, CA 91010 


U.S. BILLIARDS, INC. 
243 Dixon Avenue 
Amityville, NY 114704 


UTEC, INC. 

2/70 Highland Avenue, 
PO. Box 12530 
Cincinnati, OA 46242 


VALIDATA COMPUTER & RESEARCH 
CORPORATION 

428 South Perry Street 

Montgomery, AL 36104 


VAN BROOK OF LEXINGTON, INC. 
PO, Box 5044 
Lexington, KY 40555 


VENDING INTERNATIONAL 
CORPORATION 

33157 Camino Capistrano-Suite #C 
San Juan Capistrano, CA 92675 


VENTURE LINE, INC. 
3731 East LaSalle 
Phoenix, AZ 85040 


VIDEO OPTICS, INC. 
2/01 Grassland Drive 
Louisville, KY 40299 


WELLS GARDNER ELECTRONICS 
2/041 North Kildare 
Chicago, IL 60639 


WICO CORPORATION 
6400 West Gross Point Road 
Niles, IL 60648 


WILDCAT CHEMICAL COMPANY/ 
BIG STATE SUPPLY 

1349 East Seminary Drive 

Fort Worth, TX 76115 


WILLIAMS ELECTRONICS, INC. 
3401 North California Avenue 
Chicago, IL 60618 


ROGER WILLIAMS MINT 
79 Walton Street 
Attleboro, MA 02703 


WILLIS INDUSTRIES 
4900 Dobbin Drive 
San Jose, CA 95133 


WIZ KIDS, INC. 
161 Everest Drive 
North Huntington, PA 15642 


WORLD GAMING DEVICES, INC. 
14300 Howard Street 
Elk Grove Village, IL 60007 


ZYTRONICS, INC. 
8823 South West 129th Terrace 
Miami, FL 33176 


Interested in exhibiting? 
Call 203 852-0500 
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HOTEL 
RESERVATION 
FORM 


Rooms at the special rates shown below have been set 
aside at the Hyatt Regency O’Hare and Holiday Inn 
O’Hare/Kennedy for those attending AOE ’83. To 
obtain these preferred room rates, you must use this 
form (or a photocopy of this form). Phone requests 
not accepted. 

Hotels are subject to availability, so please make 
your reservation request as early as possible. Rooms 
will be assigned based on availability at time of 
request. 


To: Housing Bureau 
Rosemont Conv. Bureau 
9291 W. Bryn Mawr 
Rosemont IL 60018 


Please make reservations for __. persons. 
Name(s) Room Type 
Room Type a 
Room Type ee 
Room Type — 
Address __ — 
City State Zip 
Arrive: Date at a.m. . p.m. 


Departure Date 


CHECK IN TIME IS 3:00 P.M. AND 
CHECK OUT TIME IS 12:00 NOON. 
ALL RATES SUBJECT TO APPLICABLE TAXES. 


PLEASE CIRCLE ACCOMMODATIONS AND HOTEL 
DESIRED. MAIL PROMPTLY TO THE HOUSING BUREAU. 


HYATT REGENCY HDQ. HOLIDAY INN 
Singles: $ 75 $ 62 
Doubles: $ 85 $ 72 
Club Level: $115-130 — 


Reservations must be received no later than March 4, 1983. 
RESERVATIONS ARE HELD TILL 6 P.M. YOU MAY | 
GUARANTEE YOUR RESERVATIONS BY ONE OF 
THE FOLLOWING METHODS. 

(A) ASSURED RESERVATIONS — USE YOUR 
AMERICAN EXPRESS, CARTE BLANCHE, OR 
DINERS CLUB TO GUARANTEE YOUR RESER- 
VATION. . 

(B) ADVANCE DEPOSIT FOR THE FIRST NIGHT 
TO BE ENCLOSED WHEN MAILING YOUR 
RESERVATION. PAYABLE TO HOTEL OF YOUR 
CHOICE. 


CONFIRMATIONS WILL BE MADE BY EACH HOTEL 


AMEX DINERS CLUB 


(PLEASE CIRCLE) 


CARTE BLANCHE 


CREDIT CARD # 


EXPIRATION DATE 


Be 


SPECIAL 
DISCOUNTED AIRFARES 


Conference Management Corporation has ap- 
pointed Robustelli World Travel and American 
Airlines as travel coordinators to assist you in making 
your airline reservations. 

To take advantage of our low rates, call American 
Airlines Soecial Meeting Service Desk: 


800 433-1790 


In Texas call: 800 792-1160 


Just call the above number and give this code to the 
answering agent: STAR #5201, 

The agent will know immediately you're bound for 
AMUSEMENT OPERATORS EXPO ‘83 in Chicago, 
and will be set to give you the very lowest airfares 
available. 


SAMPLE AIRFARES 
Regular Your Special 
Coach Fare* Non-restricted Fare" 

San Francisco $788.00 $399.00 
Dallas/Ft. Worth 394.00 200.00 
Los Angeles 724.00 399.00 
Washington 388.00 297 OO 
New York 432.00 299.00 
Detroit 206.00 108.00 


(Allfaresround trip) 


*All rates subject to change without notice and 
subject to availability. This is a legal clause, but you 
should have every.real expectation of finding the 
above fares in effect when you call. Buf call soon! 


Robustelli World Travel has TWO GIFTS FOR YOU! 
When you book with us you'll receive two nice little 
extras when we mail you your tickets: 


4. Two Official AMUSEMENT OPERATORS EXPO ‘83 
Laminated Luggage Tags with your name and 
official AOE ‘83 logo. 


2. Acertificate good for one free beverage of your 
choice, coming and going, with each roundtrip 
ticket! 


American Airlines 


EXTRA! EXTRA! NEW THIS YEAR! 


AMUSEMENT OPERATORS EXPO 
USED EQUIPMENT EXCHANGE 


Are you looking for an easy, cost-free way to sell your 
used equipment? Or, are you in the market to buy used 
equipment? If so, AOE is providing attendees with a 
special service, THE Used Equipment Exchange Board. 
It will be located right on the Exhibit Hall floor. Here you 
may post information about equipment you need to 
sell or equipment you want to purchase. 


A great way to advertise and research available mer- 
chandise! To participate, fill out either form below, and 
bring it with you to post at the show. 


NOTE: You must use these forms in order to post your 
listing! 


EQUIPMENT WANTED 


Description 


EQUIPMENT FOR SALE 


Description 


Name Name 


OO errr 


Company Company 


Address Adaress 


City 


Zip 


Phone 


HOW TO REGISTER 


Save money by registering in ad- 
vance. Attendance in many sessions 
in limited; early registration will in- 
sure admittance to sessions of your 
choice. 


To register, use form on opposite 
page. (Photocopy for additional reg- 
istrants. Please use a separate form 
for each registration.) 


ADVANCE REGISTRATION PRIOR TO 
MARCH 4, 1983 

$25 for each session. 

To qualify for this rate, registrations 
(with payment in full) must be post- 
marked by March 4, 1983. 


REGULAR REGISTRATION AFTER 
MARCH 4, 1983 
$35 for each session. 


CONFIRMATION 

All registrations postmarked prior to 
March 4 will be acknowledged by 
mail. All tickets can be picked up at 
the Pre-Registration Desk located in 
the convention registration area of 
the O'Hare Expo Center, on Thursday, 
March 24, from 4 p.m. to6p.m., and 
on March 25 starting at 7:30 a.m. 


ADMITTANCE TO EXHIBIT HALL IS FREE 
Registrants for sessions will automati- 
cally receive Exhibit Hall admission 
badges with their tickets. Please note 
children will not be admitted into 
Exhibit Hall. 


TIME SCHEDULE FOR SESSIONS 
Sessions take place in the morning 
and afternoon of each day of the 
Conference and Exposition. Sessions 
last approximately 2 hours. Morning 
sessions start at 9:00 and end at 
44:00. Afternoon sessions start at 3:30 


IF YOU WOULD LIKE FOR ONE OF YOUR ASSOCIATES 
TO RECEIVE A COPY OF THIS BROCHURE, PLEASE 
COMPLETE THE INFORMATION BELOW AND SEND TO: 


Conference Management Corporation 


47 Washington Street 
PO. Box 4990 
Norwalk, CT 06856 


Please send a copy of the AMUSEMENT OPERATORS EXPO 


brochure to: 
Name 


Adaress 
City 
State 


Zip 


and end at 5:30. The FREE “Early Bird 
General Session” will take place at 
6:00 p.m. with a Cash Bar at 5:00 
f.m. on Thursday, March 24. Also, the 
FREE Bonus Session, “Living with Legis- 
lation: How it Affects the Operator will 
be held at 6:30 p.m. on March 26. 


LOCATION OF SESSIONS 

All sessions will fake place at the 
Hyatt Regency O'Hare, located on 
the River Road at Kennedy Express- 
way, in Chicago. 


CANCELLATIONS 

Cancellations with full refunds will be 
accepted if received in writing by 
March 4, 1983. After March 4,a $5 
per session service charge will be 
deducted from all refunds. No re- 
funds will be given for cancellations 
received after 5 p.m., March 18, 
1983. 


HOTEL ACCOMMODATIONS 
Please note page 20 for information 
regarding hotel room reservations. 


AIRLINE RESERVATIONS 

Conference Management Corpora- 
tion has appointed Robustelli World 
Travel as the travel coordinator for 
Amusement Operators Expo. See 
page 20 for details. 


TAX DEDUCTION OF EXPENSES 
Treasury regulation 1.162-5 permits 
an income tax deduction for educa- 
tion expenses (registration fees, and 
cost of travel, meals, and lodging) 
undertaken to: (1) Maintain or 
improve skills required in one’s 
employment, or (2) Meet express re- 
quirements of an employer. 


PLEASE FOLLOW 

THESE INSTRUCTIONS 

Fill out the Seminar Registration Form 
on the opposite page according to 
the instructions given below. Please 
fill out a separate form for each reg- 
istrant. (The form may be photo- 
copied for additional registrants.) 


4. Fillin yourname, title, company, wy 
address, and telephone number (in- 
cluding area code). 


2. Please check box if you plan to at- 
tend the FREE “Early Bird General Ses- 
sion”. i 
3. Please check box if you plan to at- 
tend the FREE “Bonus Session”. 


4. Circle the sessions you wish to at- 
tend. Note: Circle all parts of multi- 

part sessions. Make sure you only 

select one session per time period. ie 
Also, check the listing of seminar titles 

on pages 6-15. Make sure you have 
circled the correct numbers. 


5. Check off the appropriate cate- & 
gory boxes. 


6. Total up the number of seminars 
and multiply by $25 for each (for ad- 
vance registrations) or by $35 (for 
regular registrations). Make checks 
payable to Conference Manage- 
ment Corporation and mail along 
with your Seminar Registration Form 
to: Amusement Operators Expo, Reg- 
istration Dept., Conference Manage- 
ment Corporation, 17 Washington 
Street, RO. Box 4990, Norwalk, CT 
06856. Checks must be payable in 
U.S. dollars. 


7. Are you requesting additional ie 
forms to the Exhibit Hall? 


SEMINAR REGISTRATION FORM 


To register, please circle the workshops you plan to attend. Workshops are 
grouped by the day and time each is offered. Registration fees and complete 
registration information appear on the opposite page. 
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March 25-27, 1983 
O’Hare Expo Center 
Chicago, Illinois 


State 


Zip 


Area Code Number 


L} 1 plan to attend the FREE “Early-Bird General Session” on Thursday, March 25, 
até p.m. Cash bar at 5 p.m. 

LJ | plan to attend the FREE Bonus Session “Living with Legislation: How it Affects 
the Operator’, on Saturday, March 26, at 6:30 p.m. 


NOTE: Select only one session per time period. 


Friday, March 25 Saturday, March 26 Sunday, March 27 
9:00-11:00 a.m. 9:00-411:00 a.m. 9:00-11:00 a.m. 
104 102 103 Part’ 3804 302 303 Part3 501 502 503 
104 105 106 304 305 306 504 505 506 
107. 108 ‘109 307 308 309 507 508 509 


3°30-5:30 D.m. 3:30-5:30 p.m. dio ou O.IT. 
201 202 203 Part2 401 402 403 Part4 601 602 603 
204 205 206 404 405 406 604 605 606 
207 208 209 407 408 409 | 607 608 609 


IMPORTANT: Please check appropriate boxes. 


| have been The number of ENCLOSE 
inthe amusement machines TOTAL Heresy 
lam currently involved in: industry: | operate are: WITH THIS FORM 
_] Distributor sales L] Distributor management () Under 4 year L] Less than 30 PAYMENT IN FULL 
L] Arcade ownership L] Arcade management L] 1-3 years L) 34-75 MUST BE RECEIVED 
LJ Technician L] Design & development | 3-5 years L) 76-150 BY MARCH 18 
L] Route owner operator (] Manufacturing [] 5-10 years L} 151-300 
[] Other (please specify) L] Over 300 


SEMINAR/WORKSHOPS 
For advance registration (postmarked with payment prior to March 4) 


For Office Use Only 


|have selected___ Sessions at $25 each $ 
For regular registration (postmarked with payment after March 4) 


| have selected ___ Sessions at $35 each $ 


TOTAL AMOUNT ENCLOSED $ 
Make checks payable (in U.S. dollars) to Conference Management Corporation. 


Mail this form with your check to Amusement Operators Expo, Registration 
Department, Conference Management Corporation, 17 Washington Street, 
PO. Box 4990, Norwalk, CT 06856. 


Please sendme___————seexhiibit hall forms. 


TURN BACK 
| AND REGISTER NOW! 
SESSIONS 

FILL QUICKLY. 


AMUSEMENT OPERATORS EXPO’83 


March 25 - 27, 1983 
O'Hare Expo Center 
Hyatt Regency O'Hare, Chicago, Illinois 


ARE 

YOU 
READING 
SOMEONE 
ELSE’S 
COPY? 


Subscription Line: 


504/837-7987 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


O Payment enclosed 0 Bill my company 0 Bill me 


United States & 
Canada 0 1 year (24 issues) $ 50 O 2 years (48 issues) $90 3 years (72 issues) $120 
Foreign (via air) O 1 year (24 issues) $150 


Mr. O 
Ms. O Name 

Signature Date 
Steet Title 
City Company == 
Wiig. * "2 8 ae ee =, Zip Check One 


O Arcade Operator 
O Support & Supply 
O Technician 


O Manufacturer 
O Distributor 


$M CS) «Route Operator 
Card No. Card Expire Date A Orher 


MAGAZINE 


Charge my O Visa O MasterCard 


This offer effective through 
December 1983. 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


O Payment enclosed O Bill my company O Bill me 


United States & 


Canada 0 1 year (24 issues) $ 50 O 2 years (48 issues) $90 O 3 years (72 issues) $120 
Foreign (via air) O 1 year (24 issues) $150 


Mr. 0 
Ms. O Name 
Signature Date 
Street Title 
City Company 
State Zip Check One 


O Manufacturer 
O Distributor 


$$ _ 2 Route Operator 
Card No. Card Expire Date O Other 


PLAY MEVER 


©0000 0080C0O00HHOHH8HHHHHH8EEEEES 
MAGAZINE 


O Arcade Operator 
O Support & Supply 
O Technician 


Charge my 0 Visa O MasterCard 


This offer effective through 
December 1983. 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


O Payment enclosed O Bill my company 0 Bill me 


United States & 
Canada O 1 year (24 issues) $ 50 O 2 years (48 issues) $90 O 3 years (72 issues) $120 
Foreign (via air) O 1 year (24 issues) $150 


Mr. 0 
Ms. O Name 
Signature Date 
Street Title 
City Company 
State Zip Check One 


Charge my O Visa O MasterCard 


Card No. Card Expire Date 


This offer effective through 
December 1983. 


PLAY MEVER 


O Manufacturer 
O Distributor 

C) Route Operator 
O Other 


O Arcade Operator 
O Support & Supply 
O Technician 


MAGAZINE 


BUSINESS REPLY CARD 


FIRST-CLASS PERMIT NO. 954 NEW ORLEANS, LA 


POSTAGE WILL BE PAID BY ADDRESSEE 


PLAY MEER 


Pp 0. BOX 24970 
NEW ORLEANS, LA 70184-9988 


BUSINESS REPLY CARD 


FIRST-CLASS PERMIT NO. 954 NEW ORLEANS, LA 
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BUSINESS REPLY CARD 


FIRST-CLASS PERMIT NO. 954 NEW ORLEANS, LA 
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PLAY METER 


P.O. BOX 24970 
NEW ORLEANS, LA 70184-9988 


_ NO POSTAGE 
NECESSARY 
IF MAILED 


IN THE 
UNITED STATES 


NO POSTAGE 
NECESSARY 


IF MAILED 
IN THE 
UNITED STATES 


NO POSTAGE 
NECESSARY 


IF MAILED 


IN THE 
UNITED STATES 


ARE 

YOU 
READING 
SOMEONE 
ELSE’S 
COPY? 


Subscription Line: 


504/837-7987 


Aids to the Trade 


Clear count 


Plastic coin wrappers—a whole new 
concept in handling coins—are being 
introduced by Nadex Industries Inc. 
These pliable preformed coin con- 
tainers are called Quick Wraps for 
obvious reasons. 

You simply fill one container with 
coins, overlap the other, and seal by 
pressing several molded tabs together. 
That’s it! No need to count coins. See- 
through walls provide instant identi- 
fication of contents and value. 

Pull open to remove coins. Store 
partial rolls. Add or remove coins as 
you like. Quick Wraps serve as a reus- 
able coin dispenser. 

Use Quick Wraps to protect coin 
collections, or dispense coins for pay 
phones, vending machines, etc. 

In business, use them for handling 
petty cash and daily receipts. Save 
valuable time closing-the-till, pre- 
paring floats, and making bank 
deposits. 

Conveniently packaged in Variety 
Packs (200 wrappers, 50 each for 1, 5, 
10, and 25 cent coins) or Bulk Packs 
(500 of one denomination). Cost varies 
from 2.5 to 5 cents each, depending on 
quantity ordered. 

For free samples, brochures, or dis- 
tributor information, contact Nadex 
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Industries Inc., 220 Delaware Ave.., 
Buffalo, NY 14202. In Canada, con- 
tact Nadex Industries Ltd., Box 307, 
Grimsby, Ontario, L3M 4GS. 


The Excuse Booth 


The Excuse Booth, a complete envi- 
ronment, sound-proof telephone 
booth, is now available for worldwide 
distribution from The Alpha Group 
Ltd., Chicago, Illinois. 

The Excuse Booth isa fully carpeted 
32 by 42 by 84 inch telephone booth 
designed to be used with a standard 
pay telephone and equipped with a 
choice of 15 authentic sound effects. 
These sound effects range from traffic 
jams to riots. Additional sound effects 
will be made available on a continuing 
basis. 

To operate The Excuse Booth, the 
customer simply enters the booth, 
chooses a selection from the excuse 
list, and deposits his money. (The time 
limit on the excuses and the price per 
play are operator adjustable. The aver- 
age price is $1, with 30-second units 
available for additional coins.) The 
telephone call is then placed in a nor- 
mal fashion, and the ‘start’ button is 
pressed. 

The Excuse Booth will be available 
in two models designed to fit any loca- 
tion. The deluxe version features a 
beautiful rosewood exterior, while the 
standard model has a brightly screened 
finish. 

Both models are constructed of 
wood cabinetry and equipped with an 
exhaust fan/light assembly, fully car- 
peted interiors, micro-processor con- 
trolled electronics, membrane switch 
control panels, lexon overlays, LED 
displays, two double-paned plexiglass 
door windows, and tempered glass 
everywhere else. 

The Excuse Booth has received 
widespread publicity on such television 
shows as “Good Morning America,” 
“The Merv Griffin Show,” other major 
network news and variety shows, and 
in articles in the Wall Street Journal, 


People, Entrepreneur, and US maga- 
zines. 

Ross B. Scheer, president of The 
Alpha Group Ltd., stated: “The Excuse 
Booth is a perfect marriage of function 
and entertainment. I’ve been involved 
in the leisure-time entertainment field 
for years, and never before have I seen 
such a practical application of coin- 
operated entertainment as a means to 
tremendous revenues.” 

For further information contact: 
Ross B. Scheer, president, The Alpha 
Group Ltd., 4250 North Marine Drive, 
Suite 2422, Chicago, IL 60613. Tele- 
phone: 312/528-5484. 


“Beezer”’ 
Encore Retro-kit 


A revolutionary concept and new 
game is being introduced by Intrepid 
Marketing. Encore Retro-kits are 
designed to convert a formerly popular 
game into a new hit. 


127 


From this 


to this. 


The Encore Retro-kit includes a 
complete new PC board, control 
panel, coin door, and a full graphics 
package to allow an operator to change 
an old game into a new one in less than 
an hour. The new game uses only the 
cabinet and monitor electronics from 
the former game. 

The Encore Retro-kit will give an 
operator a new game at one-third the 
cost and will eliminate any trade-in 
problems, the company claims. Beezer 
is the first Encore Retro-kit from 
Intrepid Marketing. With the kit, 
Galaxian and Pac-Man games can 
easily be converted to Beezer. 

Beezer is an action game that intro- 
duces a new play strategy. Beezer is 
controlled with a quick response 
trackball to maneuver through gates 
of honeycomb and trap dangerous 
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killer bees. Players must lure the bees 
into the hexagon traps and avoid being 
stung or caught in the honeycomb. 
The queen bee attacks at random to 
add to the challenge. Eating the queen’s 
eggs before they hatch gives Beezer 
extra powers. 

Many other features progress in 10 
levels of difficulty with up to 12 bees in 
pursuit. The game becomes even more 
involved with “The Flight of the 
Bumblebee” and other action sounds 
to intensify the play progression. 

For more information, contact: 
Brian Warkentin, Intrepid Marketing, 
4984 El Camino Real, Suite 217, Los 
Altos, CA 94022. Telephone: 415/964- 
0943, 800/872-7200 (outside Cali- 
fornia). 


Stop spills 


Prevent machine damage by using the 
Crown Video Caddy now available 
from Crown Plastics Inc. 

This new product eliminates machine 
damage caused by cigarette burns and 
spills. Crown Video Caddys are sturdy 
units made of virtually indestructible 
clear polycarbonate and will attach to 
most any surface, the company claims. 

Units are lightweight, easy to install, 
and are specially designed to reduce 
damage and encourage longer play 
time. 

Video Caddys are available in single, 
double, and triple compartment units 
and are very competitively priced. 

Quantity discounts are offered and 
dealer inquiries are invited. 


For more information, contact: 


Crown Plastics Inc., 9835 W. 69th St., 
Eden Prairie, MN 55344. Phone 
orders: 612/941-9000. 


Portable gold 
plating system 


The Pace PEP-220 Gold Plating 
System is a compact, portable system 
suited for quick and safe replating of 
edge connectors or any gold plated 
surface. 

The Pace Gold Plating System is 
completely self-contained and includes 
everything needed for high quality 
plating: non-contaminating electrode 
assemblies, gold plating solution, 
electro-clean solution, nickel plating 
solution, conductive and platers tape, 
power cord, case, stand, and tray. 

The unit includes a PPS-76 Power 
Source that provides precise DC out- 
puts for each solution used. 

The complete Gold Plating System 
is available through Pace represen- 
tatives worldwide. For more infor- 
mation, contact: Marc Siegel, Pace 
Incorporated, 9893 Brewers Court, 
Laurel, MD 20707. Telephone: 301/ 
490-9860. 


Back to school 
promotion 


Blu-tack, a general-purpose solid reus- 
able adhesive from Emhart Corpora- 
tion’s Bostik Consumer Division, will 
be featured in a “back to school” pro- 
motion beginning February | and 
ending April 30, 1983. 

Marketed in England for years, Blu- 
tack gained popularity because of its 
versatility, reusability, and safety as an 
alternative to tacks, nails, and adhesive 
tape. 

Blu-tack is packaged in a colorful 
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hanging wallet and weighs two ounces. 
Here’s how it works: 

Tear off a piece of the blue slab and 
knead it between your fingers until it 
becomes pliable. Then apply a small 
amount to the wall, tabletop, black- 
board, or whatever else you intend to 
use. Press the object to be positioned 
against the Blu-tack, and presto...it’s 
done. 

Blu-tack can be used to hang pos- 
ters and party decorations. 

Blu-tack is non-toxic and safe for 
small children, and it’s reusable. Roll it 
into a ball and put it back in the pack- 
age for the next use. Blu-tack won't 
tear paper or damage painted surfaces. 
It can be used on stone, plaster, paper, 
fabric, wallpaper, metal, glass, plastic, 
wood, and dozens of other surfaces 
without leaving holes as would tacks 
and nails. 

For more information on Blu-tack, 
contact your Bostik representative or 
Bostik Consumer Division, P.O. Box 
3716, Reading, PA 19605. Telephone: 
215/921-2791. 


Semiconductor 
master guide 


Publication of an expanded ECG 
Semiconductor Master Replacement 
Guide listing approximately 3,100 
individual ECG solid-state replace- 
ment devices, used as substitutes for 
domestic and foreign types in enter- 
tainment, commercial, and industrial 
equipment, plus industrial mainte- 
nance, repair and operation (MRO), 
has been announced by the Distribu- 
tor & Special Markets Division of 
Philips ECG Inc. 

The 545 page all-new ECG semi- 
conductor master guide is bigger, 
better, and more comprehensive than 
ever, according to L. Randall Brophy, 
product manager. 

“The ECG line includes the largest 
selection of semiconductor replace- 
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ment devices and remains the most 
inclusive in the industry,” Brophy said. 
“This latest edition of the guide has 
new and expanded product additions 
in practically every category. There are 
even several brand new product 
sections.” 

Since the publication of its last ECG 
Master Guide, Philips ECG has added 
approximately 700 new types includ- 
ing, for the first time, 1 percent zener 
diodes, surge clamping diodes, analog 
to digital converters, solid state and 
miniature Reed relays, crystal sockets, 
power heat sinks, and thermal cut- 
offs. 

There are also additions to existing 
lines of transistors, high voltage 
triplers, tuning diodes, industrial 
rectifiers, thyristors, special purpose 
devices, metal oxide varistors, crystals, 
microprocessors, opto-electronic 
devices, industrial linear IC’s, digital 
IC’s, linear and digital entertainment 
Ic’s, peripherals and memories. 

The technical section of the guide 
includes an expanded alphabetical 
index to allow easier access to each 
product category, plus selector charts 
for voltage regulators and TV tuner 
transistors and diodes. Also incorpo- 
rated is a definition of terms and 
symbols section and a flameproof 
resistor section covering specifications 
on all mechanical, electrical, and ther- 
mal parameters on 1,039 values avail- 
able. And for easy user reference, all 
new ECG type additions are clearly 
identified in the product index. 

Copies of the ECG Semiconductor 
Replacement Guide (ECG212L) may 
be obtained from Philips ECG distrib- 
utors. For the name of your nearest 
distributor, look in the Yellow Pages 
directory under “Television & Radio 
Supplies & Parts—Wholesale & Man- 
ufacturers” or “Electronic Equipment 
& Supplies.” Or call toll-free 800 /225- 
8326 (in Massachusetts, call 617/890- 
6107). 


* ROGETS II # 


ENCYCLOPAEDIA BRITANNICA | 
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Coil cables 


Philatron International, a _ leading 
manufacturer of electronic wire, cable, 
and accessories, introduces a new line 
of low cost, lightweight, custom retrac- 
tile coil cables designated as the Phila- 
coil Series. 

The Philacoil line of cables feature: 
lighter weight (33 percent lighter than 
coil cords now available), lifetime 
memory, anti-sagging, low tempera- 
ture flexibility to -70 degrees F., 
resistant to most chemicals and oil, 
ozone resistant (will not crack), and 
abrasion resistant. These cables are 
available in any custom color desired. 
They are constructed of Philatron 
material developed specifically for 
high quality coil cords—a base of 
polyolefin rubber, EPDM rubber, and 
ethylene—ethyl acrylate copolymer. 


Philatron cables can be used in the 
following applications: computers, 
automated equipment, test leads, 
transportation, video, musical instru- 
ments, electrical power equipment, 
test and measuring instruments, etc. 

These cables are offered with a 
choice of two memory options—one 
with a strong memory where quick 
retracting is desired such as in auto- 
matic machinery, and the other with a 
soft memory where lesser manual 
exertion is desired. 

Delivery is two to four weeks. Pric- 
ing is approximately 30 percent lower 
than cables available in the market due 
to Philacoil’s construction, the com- 
pany claims. Philatron International 
also supplies connectors, tools, and 
custom assembly on wire, cable, and 
cords. 

For additional information, 
contact: Phil Ramos, Philatron Inter- 
national, 15315 Cornet Avenue, Santa 
Fe Springs, CA 90670. Telephone: 
213/802-2570 or toll-free outside of 
California 800/421-3547. 
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CLASSIFIED © 
ADVERTISING __ 


SERVICE-SERVICE-SERVICE 


why pay more? 


$ | 3] 5 = 
‘ Repairs on most eS USE NATIONAL TICKETS & 
p4 game boards & monitors. > = Custom Printing for your machines = 
entipede 4 REASONABLE RATES > 4 2 NATIONAL TICKET &% 
efender 3 UNI-VEND CO. i S 1650 Bwayat 51st St.NYC  § 
@ 708 Barataria Bivd., Marrero, LA 70072 r4 << (212) 757-1426 my 
3 504/348-8363 ® Jack Conway, President 


WANTED: Midway RALLY-X cocktail, Stern TUTANKHAM For Sale: Three 
mini, or upright at current prices. months old. Excellent condition. Price 
SUNSHINE VIDEO (209)431-2400 Negotiable. (919)692-7273 


3-H} tt it 
2 SUPER OFFER 
inew) Donkey Kong Jr 4 SIF IT'S NEW IN THE CRATE—WE PAY THE FREIGHT 
318/462 0225 CALL FOR LOW PRICES ON THE HOTTEST NEW GAMES 
EXPERTLY SHOPPED SPECIALS BY FRANK “THE CRANK” 


——_ 
Fd 
HIGH FINANCIAL REWARDS for PLAY METER’S FEATURED TECHNICAL WRITER rl 
highly experienced vending salesman _ Satan's Hollow ............ RYROGi Derdival. .. =... faced eee $795. aye 
needed to sell Automatic Products, "moon Patrol ..........----- PU ee pty ale ake 895. 
Moyer-Diebel, and Rowe changers. New OEE Sovccle ss sce Cee Ee em on Re 2050. Space invaders 295. 
distributorship in Baton Rouge, LA. , ai Sl Ss a meer i mi 
Contact: Harry Williamson, COIN ar Dig Dug........-.0:e eee. ey, Sees Uae 7 
MACHINE DISTRIBUTORS SOUTH, Donkey Kong Jr..........--- 1950. Space Duel................ 995. 
INC. (504)346-8918 Jungle Hunt .............-- 4007.) Phneale ... o.oo oi cn 895. 
Pac-Man ..........-+2-eee- Raeee ORSUUIGIG oo conceive caw os 395. c 
TASKED Cn bys Ke Nae CR Ew 1495. Stargate TE” | ees eens wearer 995. 
ALL TOP VIDEO GAME BurgerTime <6 @ sk Relees Ve ee 2095. eGen Wh CUBSS.. «cic < déwc c's 795. ae 
@ UPRIGHTS TONG ites Kes epee 2395. $495 each oso 
s COCKTAIL Haunted House ...........-- 995. Astro Fighter -—— 
s P.C. BOARD fm Pac-Man (mini) ............-- 1195. Moon Cresta 
a 1.C. SPARE PARTS - Ms. Pac-Man (mini).......... 1695. Super Cobra 
2 SMOMMIGULE Cid 6 0 Reade aes 1495. The End 
QUICK FOLLOW-UP Stargate en ee oe a ee 1295. Astro Invader 
& Defender.........cccceeeee 895. Black Hole ................ 695. 
PROMPT DELIVERY Missile Command ........... 595. Mr. & Mrs. Pac-Man......... 1295. 
Contact us for lower price and list. Tempest .........----+-+5> 895. Flash Gordon .............. 795. = 
Rowe BC-25 changer........-- Rie Pema. 2 ier ed te 995. «© 
NASA TRADING NEW TORNADO FOOSBALL TABLES (TOP EARNING SOCCER TABLES)-“x- 
Coin-Op.............- $795.°° Free Play.............. $645.°° ~— 


CO.,LTD. 


2-9-8 Higashi Shibuya-ku, 
Tokyo, Japan. 

TEL:(03)4079603, 4079639 

TLX : NASAT J 32243 

Bank : 

The Dai-Ichi Kangyo Bank 

Nakameguro Branch. 

A/C No. 0111451 


-ALPHA OMEGA SALES COMPANY 


3 Coral Street, Edison, New Jersey 08837 


(201)738-1800 


WE SHIP ANYWHERE—IMMEDIATELY!! 
30 Day Guarantee on Logic, TV, & P.S. 


4b} 4 HAH na = 
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i eee re rt ee rene call Ceaniad)). scl esis Bek Bicwes ae 895. 
POCORN. bic Se dn cee ne ses es 1875. Donkey Kong Jr. (new) .......... 2575. 
Frogger... 11... se eee eee eee 1875. Lady Bug (new).............--- 1495. 
ee ee Ot ee eer as a 2050. Space Duel (new) ............--- 1495. 
Alpine Ski (new) ............... 1750. Dart oe ae wd Vee 1450. 
Bosconian...... ign «en Soe Daa 1250. US CIE. Ook ik on oe eS 1295. 
Super Cobra .............--05- 750. Centipede (new) .............--. 1995. 
i ee ee re Cele eee 1500. CY Ree cee ie ee ee en 2025. 
Tempest (new) ..............--. 1545. WaNBONtG Sis ties cc te ete bu ees 895. 
Jump Bug (mew) ............... 1295. Blueprint (new) .............--- 2575. 
RORWOR (ROW) 6k ace ti wales 2175. Black Knight .............-+--- 675. 
Naughty Boy (new) ............. 1495. FireneWer:.. 5 ois ee boos ee 625. 
Lock 'n Chase................. 895. Space Invader pinball ..... Stiee oe 795. 


POPE AMUSEMENT 
919/227-0416 


BOOST STARGATE REVENUES!!! 


New tested & proven game program uses unique revision 
of operator adjustments to create new play appeal 
& increase revenues. NO CHIPS TO BUY OR REPLACE. 
100% LEGAL! Complete instructions: $50. 
New Program Limits Experts But Encourages Average Players 
Steve Kirk, Box 496, Park Ridge, ILL 60068 


FULLY RECONDITIONED VIDEOS 


Omega Race ...... 


| rs a ey 1895. Phoenix ........... 1295.  Battlezone......... 695. 
Galaga............ 2095. Pot 'OGold ........ aes. Gate. ieee 2495. 
Kangaroo.......... PRRs 2A Saxe dint aan 1295. = Tri-Pool (ct)........ 1395 
Ms. Pac-Man ....... 2095. Robotron .......... 1895. Frogger BNE Caen aa, S yey 's 1495. 
Pepper il.......... 1295. Space Duel ........ 1295. Frogger (ct)........ 1295. 
Centipede ......... 1595. Stargate........... 1695. Challenger 21....... 2195. 
he to ee sn 1495. Tempest .......... 1295. Challenger Wild Poker 2195. 
Of... 6... eee ee, WOOO? TMR CS yen sed ese 1495. Bandito ........... 1295. 
J ee ere WOGG. STrlie ee ices 1895. Wild Western....... 1995. 
a6 WR Rn - Warp Warp ........1295. Wizard of Wor ......1095. 
Asteroids (ct) ...... woe: SPreny 26s is eee es 1495. 


Grand Champion..... 


oeeeoeeeeee eee @ 


NEW VIDEOS, POOL TABLES, COIN COUNTERS, 
CHANGE MAKERS/CALL FOR PRICES 


821 N. 2nd, P.O. Box 1487, Seminole, OK 74868 
(405)382-1000 
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YOU CAN'T TRADE THE GAMES, 


ALL PCB's WORK!!! 


SO HOW ABOUT THESE DEALS! 


4 (2) Stern Super Cobra (w/PS) .. 200. 


(1) Rock-Ola Warp Warp...... 150. 
(1) 8tari Asteroids (1st version) 125. 


q (2) 19V2000 (Wells Gardner XY monitor .. 120. 
+ (1) GO05805 13” teiectrohome XY monitor) . 79. 


Mm Front Glasses............... 17. 


ANY OR ALL PLEASE CALL! 


UPSTATE VENDING SERVICE 
331 Main St., Lake Placid, NY 12946 


(518)523-3555 


(1) Zaccaria Quasar (w/PS).... 
i 


Tired of 
dialing the 
wrong 
number? 


Get it right 
in the 
March 1 
Directory 
issue. 


COIN OPERATED VIDEO GAMES 
(LEVERAGE FOR CASH) 
A total cash outlay of 10% will deliver any 
of the highest earning arcade games 
of your choice. Balance on 24 or 36 month 


lease/purchase plan. Excellent tax 
advantages. Minimum amount: 30K. | 
You pick the games & distributor or we 
handle the whole package. 
Dealer inquiries invited. 
ARROW LEASING ASSOCIATES 
(215)335-4794 


??7WHY PAY MORE?? 


(all original f , 
suisia Lee ABC COIN SORTING-COUNTING MFG. CO. 


2353-PM Claridge Circle, Plano TX 75075 
214/596-1212 


Penny Scaggs S.L. Ehrle 
Coin Specialist Repair Specialist 


Bs 


and many more! SYMPTOMS: Too many coins to count—too much time & energy used 
coh iw Gor latatoner Gat. ENN) 1 eee ee ae 


Cr er rr rr i i ee | 


ee ye 
amusement company 


6260 Commerce Rd., W. Bloomfield, Mi 48033 


1 -2 
313/363-2325 214/596-1212 


ALL WEATHER VIDEO GAME TIME IS MONEV..... 


COVER 
Adjustable to fit any upright game. 


Quality material and excellent 
workmanship. $89.95 each. DON’S Sorter 


AMUSEMENTS, P.O. Box 504, Bunker Counter/Wrapper 
Hill, IND 46914. (317)689-7579. Dealer Sorts tokens from quarters 
Inquiries Invited. , Count, wrap, or bag your coins 


MIRRORED CYLINDERS 


MIRRORED PYRAMIDS 


ROTO-LITES 


Twin 60,000 Candle Power Seal Beams. 
Revolves at 90 sweeps per minute. 
Available in red, blue, green, 


clear and amber : | Rope Lites 


Lights are flexible 16’ long plastic tubes containing 84 lamps 
individually wired to four separate channels. When a Rope Light is 
connected to a 4 channel Chaser/Sequencer unit the lights 
appear to follow each other along the tubes, producing some of 
the most spectacular visual effects. Up to 25 individual Ropes can 
be interconnected for an infinite variety of applications. Power 
consumption 18 watts @ 120 vac 


Available in Red, Green, Blue, Yellow, Clear and Multi. 
SAS-401A and RC-404 compatible controllers 


PIN SPOT FOR MIRRORED EFFECTS 


4 aS rs The Light Energy Of The 21st Century Now ) 
Available From — LIGHT & SOUND FANTASTIC tro {> S 


sass 2229 *‘O”’ Street 
Lient & SOUNDS FANTASTIC Neer mn 68510 hie Sy hia ha Ss 
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MINI GOLF COURSE **VIDEO & PINBALL PACKAGE DEAL** 
. We are willing to sell top-quality video & electronic 
indoor/ outdoor pins at a really low price, when purchased as a 

FOR SALE “nackage-deal.” These are working, and clean, late 


model machines! All are major brands, no imports or 
off-brand games. Call for a list of the games included in 
the package. We are open to any serious, 
reasonable offer for these machines. 
—CALL (504)447-4713 DELTA MUSIC CO.— 


— Thibodaux, Louisiana 70301— 
OOOO OO OOO O90 OOOOO0OO5009O05O95O00OOOOOO4OO0 


10 holes/5 obstacles 
used only few months indoors 
complete--ready to set up anywhere 

Will sacrifice/Half price 


301/565-0158 
22909000000900030000099099 


AD DADDAAAAAAAAAAA AS 


> ial lin ah a at 


— 
é Call or Write: 


Locations through- 
out the United ® Shelley Smilen 
States. Videos and Malibu Grand Prix Corp 


21300 Califa Street 
Woodland Hills, CA 
91367 

(213) 703-0022 
(800) 423-5487 


Pinballs always avail- 
able at good prices 
from our chain of 
game rooms! 


MALIBU FUN CENTERS. 


Quality. Longevity. 
Versatility. 


economical video game cabinet. 


Buchert Marketing Inc. presents the quality cabinet that was uniquely 
developed and engineered for versatile design and longevity. Over 40 years of 
experience in fine cabinet-making explain why our durable furniture grade 
cabinet outlasts any cabinet on the market today. Our cabinet is so versatile, it 
adapts quickly to any monitor/screen, control panel, and wiring harness 
configuration. Our quality engineered cabinet includes everything but P.C.B. 
Because our cabinet is designed to be re-used year after year, you will multiply 
your savings each time you convert to a new game. 


Cabinet Features: 


e Durable %” 7 ply solid core plywood construction with walnut grain 
formica outside, black formica inside 


e Quick changeover — All universal wiring 


e Easy to service with 3 independent front doors for convenient P.C.B. 
access, coin receiver and cashbox. 


e Highest rated 19” color monitor 
e + 5 volt and + 12 volt switching power supply 


e Joystick/Pushbutton or pushbutton panel configuration, 
= | interchangeable 


Plain or custom silk screen on marque and screen 


Buchert Call about our quality cabinet today — (215) 675-5800. 
MARKETING Nc. 450 Caredean Drive ¢ Horsham, PA 19044 ® (215) 675-5800 
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CRT MONITORS 
for Video Games 
High Quality & Low Price 


* Color Monitors 
* Black & White 
* X-¥ Monitors 


* Green Monitor 


Also carry computer grade monitors 


HANDWELL CORP. 
4962 El Camino Real, #119 
Los Altos, Calif. 94022 


415/962-9265 


DAADAAAAAAAAAAAAAALLLLS 


USED LOGIC 
BOARDS 


$150-up 
ALL TYPES 


(all legal) 


B & A ELECTRONICS 
Box 306, Taylor. MICH 48180 


(313)675-8541 


9999900000000 O00000000006 


S 


VIZCTTSSOCOSTOOOOS? 


99990 0000000000000006 


OO® 


MOSCANT 35255. § a6 Bioie ooracats $1495 
Armored Car............. 1495 
BOSCORISB). <6) 6.5.856.0%.05.0% 1495 
Bisa PriNtis 6 os 6s loeike ccs 1995 
Emigmma leis. 6 cose so cies 995 
Frisky TOM) <6... 0c. ccc ee 1295 
Jack the Giant Killer....... 1495 
MOON Wal oic.5 S icies os Fhe, 995 
WazOTlAW cate esses eka cele cee 1495 
Pioneer Balloon.......... . 1495 
Roby Roto.............. . 1295 
SRODUECK cero 6 kice Se se 995 
Space Dwell... o.c.< che ocss oe oc 995 
GS MRMM IM eo 555c55 och Sis Heston 1595 
Tunnel Hunt.............. 1495 
RC RONY) ore c lance save! oleic a S-<:5.406 1395 
ENS C) Teh eae a 1795 
NEW COCKTAIL & MINI 
Tempestsscocc bl ica. es $1295 
UCT LCT | oe i eee 1595 
IMO Pre 5)s,0. oe stoloins eke 1895 
Space Bueli 2.6 s53~6 os eh oe 895 
BOSCOMlANys.0. <.6id66)-.S.o0.dnae 1295 
Omega Race ............... 895 


PLEASE CALL FOR LATEST PRICES 
ON NEW VIDEO: SUPER PAC-MAN; 
BABY PAC-MAN (NOW IN STOCK) 


* OPEN 7 DAYS 9-5 

* Over 2000 new & used games in stock 

* LIMITED WARRANTY on new & 
shopped games 

* Ship anywhere next day 


SEGA 


SD 
ve FROGGER 


COCKTAIL TABLE 


$1295. 


(quantity discounts available) 


<1 — 


inter 


E M FOR SALE IN SPARTANBURG, S.C. 
(reprogramable) IN SHOPPING CENTER/EXCELLENT LOCATION 
BEST BUYS—WE HAVE THEM LATEST GAMES 
Ask for Mr. Anthony MUST SELL/$60,000 


45 
op "se ee ee ee e’e ee es e"e e"s oe e’s "es ee ee es - s "s ss se ° 


44 Call (nights): 704/724-9612 


eee 


NEW & USED VIDEO UPRIGHT SALE 


(We have the largest selection in the area) 


USED UPRIGHTS PINS 
Completely Shopped/Location Ready AS 1S/COMPLETE; add $100 
AstereldsS: 63.4 ccna clea $395 for shopped merchandise 
Astro Fighter ............. 450 YOUR CHOICE: $150 
Astro Invader ............. 395 Cleopatra 
Armor Attack ............. 400 Joker Poker 
Battlezoie ss. osc si :5 acsieiale syctane 395 Solar Ride 
Berzerer sc. 65c 6 cictoaisioah 600 Close Encounters 
Crazy Climber ............. 500 Strikes & Spares 
Delon el, a: i656) 8 o's teancierd ie sie 950 Wild Fyre 
Elimnatel 5 i605 30 .ecdicrereevs 350 Sharpshooter 
GOs 5.0 % hicrneies ore Sicketest 995 Time Warp 
Killer Comet .............. 600 Evel Knievel 
Lock N’ Chase............. 995 Magic 
Make Vax. 6630 sms Sewses 995 Dragon 
Omega Race .............. 800 Countdown 
DER eikeie chav ey'si or eile Seiedoroelent 900 Sinbad 
Space Invaders ............ 350 SuperSonic 
Space Dal 5 3b.66 56550 hs -00Ke wes 400 Kiss 
Space Firebird............. 700 Hot Hand 
SpaACO FURY 0.05 66.0 5 sai ees: 450 Totam 
Space Odyssey ............ 450 Globetrotters 
Star Castle: 6 ossiscc sssce ceva 350 Pinball Pool 
VG rs oe eee Srelelo we a elen 300 
Starhighter = «occ s were 3 sees 450 YOUR CHOICE: $300 
VOMRUTO:. 550.60 hid or oss Rees 495 Spiderman 
Stargate: hoc soe he hoes 1600 Flight 2000 
ZOD 5-0 0.0 Sexe Cows Oa ates 300 Future Spa 
SOa WOE. se -eeo ae bak 295 Paragon 

Silver Ball Mania 
NEW SUPER SPECIALS pape 
Cominede:.c.. 6555855 = $1495 peapee 
Dig Dug (u/r)............. 1895 
Kangaroo (u/r)............ 1595 


OVER 500 PINS FOR SALE! 
HOME AMUSEMENT COMPANY BETTER PRICING FOR 20 OR MORE 
11910 Parklawn Dr., Rockville, MD 20852 


(301)468-0070 
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pbaions nat i PRICE CONVERSION 
Rapes coos BREAKTHROUGH!! 
LONG LIST ROWE CIGARETTE MACHINES 
Fabco International Inc. ee vend Up to Shite In 
104 Applewood Dr., Suite ‘A’ et increments of S¢. 
Longwood, Florida 32750 , © Same mechanical depen- 
305/831-0399 dability using your pre- 
sent totalizer. No elec- 
tronic components. 
SESEEECECEEELEE ELE SEE EEE EES ® Accepts any combina- 
SPECIAL NOTICE <* or tion of nickels, dimes 
; ‘d mammal and quarters. 
purchase your used equipment from d | ont a focal aneg eae 
« SAAHHNSS -minute installation on 
NEW ORLEANS NOVELTY CO. : a De 
In business for 50 years e 
International reputation for selling . ® Send us your totalizer 
the finest used videos; flippers; & ; we will slat it ($5.00 
amusement games available anywhere. : service charge). + 4 
Each & every game beautifully 4 
refinished like new by experts {J 
All games authentic legal factory models : 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS ORCALL ( 
Rose, Eddie, or Jean for latest prices : 
3030 No. Arnoult Road : TELEPHONE: Coin Up-Date Industries, Inc. 
Metairie, LA 70002 * 14 Hulse Road 
Tei: 504/888-3500 : o1 6-928-6868 E. Setauket, N.Y. 11733 


= ~ 
Ce oe Me Me MoM Me MM MMe Me Me Meee 


WANA ANA AN ANA 


ss 


— a 


IMMEDIATE DELIVERY 
DISCOUNT PRICES! 
NEW & RECONDITIONED VIDEO GAMES 


VIDEO (NEW) Jungle King............ call 
JOUSE scan $2490 BENE ok 6 60 erm lo cui ae 1495 
TUE shins tee ee ee 2495 Data East BurgerTime...... 2395 Spectar (min) ........... 350 
Moon Patrol ..... sas 2490 MBIOTONNG 65 ik esd cee 295 
Donkey Kong Jr. ....... 2395 VIDEO (USED) DOTOOUUE oo eb he ees 995 
Dig Bile 3.65 Se ean 1595 Teminest ook es cee es $1000 
Cantinene- 25 i454 cies 1895 Space Duel ............ 900 PINBALLS (USED) 
Laxxehc cic 1595 Pac-Man ..........6.5. 00s 5S VENER $695 
Robotron (new & demo). .... 1695 Space Invaders (min) ..... 250 8-Ball Deluxe........... 895 
Ms. Pac-Man.......... 2395 NE ot ek Bes iar oe 695 Black Knight ........... 395 
BurgerTime........... 2495 UniWars tc) ...........- 450 We tA 2 ks ss bia es 425 
Kick <3... coGe eee 1095 Armored Car.......... GGG aia plus many more, CALL! 
OO ae a rarer 1000 


IRONHOUSE AMUSEMENTS 


Rockville, Maryland 20852 


(301)984-8177 
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PSPSPS SNPS SIel el elel1el1eIeIe10 
8 NEW OR CHECKED & 


LAKESIDE ELECTRONICS 


& AMUSEMENT COMPANY 
310 Covington St., P.O. Box 176 
Madisonville, LA 70447 


SETAC CCITT OU CRITUCOn One 
= LIKE NEW CONDITION = 
ad = 
= WILL TRADE FOR ANY CENTURIOR = 
=  GREMLIN/SEGA WITH RASTER = 
= COLOR MONITOR = 
Ps Pac-Man................... $1500. = 
zs ee 1000. = 
I 900.'S 
= Missile Command/Attack......... 800. = 
oe 700. = 
= Asteroids Deluxe............... 600. om 
“gop sho A 500. = 
@ Space Invaders Deluxe .......... 500. = 
ES 500. a= 
= Space Encounters.............. 400. = 
0 400. = 
= PINBALLS - 
= Space Invaders............... $600. = 
ae ee ree 600. = 
UNM le cas oc ivnn ss ea nee 600. = 
Oe 500. an 
= MONTE CARLO AMUSEMENTS = 
as 67 Birch Hill Rd., N. Conway, NH 03860 = 
J - = 
Sanna sgeshioer oatr eden aane 


* 

LOCATION READY * 
Centurl 2001 Jukebox.......... @ 
siden call for low price! ©@ 
BS call © 
Super Pac-Man .............. call : 
BurgerTime costs cost converte)... . 2395. és 
Mission X wate cast convertible). «+ eo 0 oe 2395. e 
ough re 2195. § 
rar re 1695. @ 
Donkey Kong .............. 1649. @ 
NT 6 45k 5 vs nooo oc 3695. @ 
CO) A) 900. @ 
Bosconian................. 995. © 
ee 900. © 
Lady Bug Dynamo........... 1295, @ 
Tunnel Hunt ............... 1495. © 
En 1395. © 
"ee 1395. © 
rr 995. § 
ge ae 1995. § 
8 rrr 1295. 6 
oo ar 995. @ 
ES ee 1195. @ 
0 995. @ 
A 1295. @ 
Omega Race............... 795. @ 
Red Baron ................ 695. © 
Moon Cresta............... 795. © 
gg 0S re 795. 4 
MUNIOEOND cic ccc w scence 495. 3 
0) Ea 495. 5 
Armor Attack .............. 495. § 
ES ee 895. § 
Vidor Pinball............... 695. 6 
rane 1295. @ 
SS) ne 795. @ 
e 
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e 
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Mike Cannon 504/845-7146 
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Cid 


For complete information and a free mini booklet, mail us this coupon TODAY. 


DISTRIBUTORS RESEARCH ASSOCIATES 


6595 N.W. 36th Street, Suite 109B, Miami, FL 33166 
Telephone: (305) 871-4980 


Name 
Address 
City 


quan neee 


Need key people in: Sou 
Mid Atlantic, 


Send replies to Dept. NB c/o: 
PLAY METER MAGAZINE, P.O. Box 24170, New Orleans, LA 70184 
SD © GD © GD © GD © GD 0 GD 0 GD 6 GED 0 GD 0 GD 0 GD 0 GD 0 GD 0 GD 0 aD 0 GD 0 aD oa 


Asteroids Deluxe 
Shark Attack 
Space Panic 
Berzerk 
Scramble 


MAKE US AN OFFER WE CAN'T REFUSE! 
THE GAME COMPANY 
(504)467-1336 


SALES PERSONS 


Wanted with coin industry experience willing to call on operators fulltime. 
MUST BE AMBITIOUS 
Technical knowledge a plus. Excellent return for hard work. 


th, Southeast, Southwest, Midwest, 
A & New England states. Must have own car. 


HAVE INTEGRITY 


epoepeeseamemoal 


AFTER CHRISTMAS WAREHOUSE SALE 
Omega Race 
Star Castle 
Armor Attack 
Kickman 


Gorf 

Lunar Lander 

Oix 

Missile Command 
Radarscope 


HOW DO YOU DEAL WITH > 
THESE PROBLEMS? 


INSURANCE 


Insurance Companies require strong proof of value 
before paying any claim for loss. 


FINANCING 


Many banks and finance companies use the DRA 
Price Guide as a reliable, established source of 
information for extending credit. 


TAXATION 


Our subscription list contains a large number of 
personal property assessors all over the country 
who use the DRA guidelines for assessments. 


BUYING-SELLING-TRADING 
The people you deal with are probably subscribers. 
The DRA Price Guide keeps them up to date on 


equipment values. 


If you used the 


PRICE GUIDE you'd be as well informed © 


as they are. 


Company Name 


CT TTT Te PPP rPrerecPeeaehe re 1) 


State Zip 


Canmmeemen | 
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NOLO LeLOLOLE LENO LELELOLOL@LOLELeLeneeleLeleLeLeuele 
“Increase your location profits by using proven zZ 


fifty-cents per play games that are all winners.” 
—Bernie Powers 


SIT DOWN GAMES 
Midway: ® OMEGA RACE 
Gremlin: ¢ TURBO e MONACO GP 


(OOK ON OROKOKONOK 


These games, as well as many others, are on location 


YO MOKONOOMONONON 


and available throughout the United States. S 
For further details contact: yy 
© KEVIN HEINS = 
@ CBallys ® 
~ a (312)975-8989 nea 
= INS Monday-Friday/9am to 4pm mY 
CG ASTLE. 2828 No. Paulina St. > 
Se adi Chicago, ILL 60657 > 
Jk OROKOR TORO OC TOMOTONOHOMON ON HON OH ONORON ON 


OR SEND CHECK OR MONEY ORDER TO: ANSCOT INDUSTRIES 


15235 GD. RIVER 
DETROIT, MICH. 48227 
PLEASE SEND ME TRACK 
BALL ROLLER SETS AT EACH. NAME 
ENCLOSED IS MY CHECK OR 
ADDRESS 
MONEY ORDER FOR $ 
CITY STATE ZIP 
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Two-week course covers video and pins. _ 


ROUTE CLEARANCE SALE ( 73 > 
Donkey Kong......... $1450. Fo 
Pac-Man ........+.+.: | goge 
Omega Race .. 


Stargate 3.6.55 s eee 1400 

Make Trax ..s.426e5 88 900.5, 
ZANROW oss 6 dae eee 1695. |. ee 
Robotron....... were. 1650. 0:0 
Blueprint............. 1695. tc aa 
Monaco GP .......... 1250; 5 ae 
TIGA 6h eee 1950. 5 
Rowe R-83 (w/$1 acceptor) «+ + seo 1250. ae : 

Rowe CTI-1 tw/si acceptor) «22-2 - +s 1000. a 


B & B VENDING 
1560 Edison St., Dallas, TX 75207 


(214)747-0041 . ee 
OFFICES IN: Dallas; Midland/Odessa; ? 
Amarillo; El Paso; ae 


SCHOOL FOR 
ELECTRONIC GAMES 


By Schematics! Our Lith year! CAL’S | 


COIN COLLEGE, P.O. Box 810, 09m 
Nicoma Park, OK 73066. 405/769-5343 
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- GAMESALES § 
VIDEO EXPO of the 1982 World's} 
Fair is now offering top name 


video games, 3 to 6 months old’ 
at low wholesale prices. 
For more information please call¥ ie 
(412)261-1453 te a 

Ask for Dan Loughlin 


EMPIRE AMUSEMENT = 

CLEARANCE SALE eo ae 
Tempest’. ....s555 ae $895.55 
ee oe 


eoeeeeese#eenreeeeeee 
eeeeereseee*e#35reereee#e#eeee#se#eee 


oeeeee#eee##e#e#e@# 


Call or Write: 
(503)241-5373 


BELITA 


Lightweight portable 
COIN COUNTER 


BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 
Manual or Electric 
AUTOMATIC STOP 

INEXPENSIVE 
COIN TRAY SUPPORT 
BAG HOLDER 
FAST 
ONLY 9 POUNDS 
e LONG LASTING 


R.H. BELAM CO., INC. 


1 Delaware Dr., Lake Success, NY 11042 


916/488-5600 
800/645-6573 


(Visa or Mastercard welcome!) 


A MANY NEW KINDS OF 
P.C. BOARDS PROD- 
UCED BY MAMATOP. 


eo 


TELEPHONE 0542 ( 46)722 |(ONLY FOR OVERSEAS CALLS,) 


® Upright & 
Cocktail Models 


®@ Solid Wood 
Construction 


@ Heavy Duty Wiring 
& Power Supply 


@ 1 year warranty on 
Top Rated Monitor 


@ Double Lock 
Coin Box 


@ Rear Cabinet Wheels 


AVIDEO PARTS 


Semen 4 


<s. 


(Dealer Inquiries Invited) 
Leasing Plan Available 


CAN BE 
WHATEVER YOU 
WANT IT TO BE: 


LOOPING 
LADY BUG 
KNOCKOUT 
RED CLASH 
JUNGLER 

NAUGHTY BOY 


....& Many more 


copyright safe games. 


Complete change out 


Call: kits from $695 ‘ess trade-in) 


702/871-1555 


or write for Brochure: 


WIZARD 
MARKETING 


LIMITED TIME ONLY. 


Special factory expansion 


pricing from $1795. 
CALL NOWMm 


3140 Polaris, Suite #20, Las Vegas, Nevada 89102 


<PARTS LIST> 


[MODELNo! ARTICLE| 
he 


P C Boards 


1 10 


“Unit Power “Supply 
Power Supply.Fuse, 
aera. Counter 


In 110- 
127v& 


| 
j 
i ts 
| 
aol 
Power Supply = 


Main Goods 


Service SW.Nose Counter | 240v- pe ia dash 
Table fue: Simca. 1 Our Original 
cl wey 


Remark | [ ALLE OB 


' ~ > 
Various Kinds | Prices 


| 
| 
| 
| 
ao 
| 
| 
ao 3 terminals 


3 terminals 


[4 te rminals 


| elke able to 
2ways, 4ways and | 


Upright Type Pie “ian ays bye ead 


ChiP. te tor changing 
M- 10 _Joy Stck 


MT CP for « changing. ‘ Ac 


Joy tick 


-— il 
Harness & 
M-14 G-Connector 
M-15 | Push Button 


@®WE CAN GIVE YOU THE LATEST- 


INFORMATION FROM JAPAN. 
@®WE ARE LOOKING FOWARD TO 
YOUR CONTACT. 


4ways, 8ways 


| panel 


| Harness(36&44) 
} (without wirin 


GC onnector( 36844) ’ 


24mm 


With Micro Switch | Launchin Button 


Select Button 
Payment can be 
made in yen or 
in U.S. Dollar. 


@©WE HAVE MANY KINDS OF USED 


P.C. BOARDS A 
MACHINES, TOO 


Japanese Time. 
Business Hours 9:00AM-5:00PM 


CABLE ADRESS:MAMATOP-OFFICE AND FACTORY 3-|-3 KITAANDO SHIZUOKA CITY JAPAN 
TELEX: 3962-555TOPPU-J AND@TELEX:3962-556TOPPU-J 
@OUR- ACCOUNT NO, 1S_330-637139 WITH THE FUJI BANK SHIZUOKA BRANC. OFFICE. 
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TOP LINE BRASS TOKENS 


Approx: 10,000 (stock #.900) 
SOLD ONLY AS SINGLE LOT: $.05 ea. tstigntty useo 
ACCURATE ELECTRIC KLOPP COIN COUNTER 
Counts 25¢; 10¢; 5¢; & 1¢ plus tokens (used) 


212/734-7632 


08888 BBBBBB9B88889999999999990909090900000000000000930003009 


FOR SALE: Amusement games & 
vending operation in Colorado’s finest 
year round resort area. SKI COUNTRY 
U.S.A. 1 hour west of Denver. Fastest 
growing county in the US. Growth 
potential unlimited with peak season 
now. Business growning with 100-plus 
machines. For information call: (303)468- 
3817 or write: P.O. Box 9000, Suite #139, 
Dillon, COL 80435 


©) of of off of of of of off of of of of of of of ob-d 
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@ 
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SUPER PAC-MAN 
NOW IN STOCK 


CALL NOW FOR IMMEDIATE DELIVERY 


7051 Port West #150 


omen Houston, Texas 77024 


DISTRIBUTING CO., INC. 713/868-4145 


WOWDDDWDOHDWDOHDOHDODO@DO@] 


P.S. All other popular games also in stock! 
WODWODHBWDOH@DWDOGBOBOGWGDGDVDVOD16DOSDSODODGOSGHDOS OD OSD O 


WHOLESALE GAMES 
FROM COAST TO COAST 


I 


$2,395. 


BWODODODODOD 0D OD ©] 0 


+ One WE HAVE 


$6,995. «cco. (2oIRR2 


< eon All Prices F.0.B. Warehouse 
WE SELL THE FUTURE. ... FOLLOW US. 


Lomputer Earning Games, Inc. 


51 Monroe St. , 18th Floor, P.O. Box 1687 + Rockville, MD 20850 (301) 251-1200 


Tateavaveray LU UDOUUOOUUU TrlTTTiiT iid 

e oF COCKTAIL TABLE CLEARANCE — 
ANTED i] Asteroids ................... $225. 

ae Astro Blaster ................. 375. Eo 
| (A) Galaxians osccidig ds esc Hae yo. 3 OED ss T 
USED MW) Bhostits 2) oo oo. oc ot ears 

=. OGE ria sians anc Ca ists onl ek age 4 

Moon Cresta... ...0.6.8sccccne 205. 72 ANY ADVERTISED PRICE 


oan pron AN 
nic De rma 


/iDEO GAMES: 
SUNSHINE EXPORT < 
(213)343-3457 


SN 

porn ea a Pi gnneninny Rie LT a unt HT 
A We: MAN pe Toke AAMAS fe TT oe 
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i“ Originate your own awards system base 
hee labels. These adhesive back labels fit the 
above trophy base of your choice. An 
excellent way to advertise your location. 


OR 5¢ EA 
ONE SIZE ONLY 
ANY QUANTITY 


(817)860-4061 


+ 
sali 


PaceMah os vee taecder saa » N400. 
Donkey Kong..... .... 1400. 


B & B VENDING 
1560 Edison St., Dallas, TX 75207 
214/747-0041 
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VIDEO GAME TAGPAIES 2, weacr incentives 


Increase your profits with trophies specifically designed for the video game industry. 
People play to win and when they win they want recognition. Trophies provide the reward 
players want and profit rewards for you. Only from IMPACT INCENTIVES, the original 
video trophy incentive company. Helping arcades earn more worldwide. 


' 


Item T-30 


¢ 5% inches tall ® 6 inches tall © 101% inches tall © 12 inches tall 
¢ Marbled base ¢ Chrome base © Chrome base © Marbled base 

¢ Chrome figure ¢ Chrome figure ¢ Chrome figure 

¢ Blue Column © Satin silver column 
|_500-1000 530 {| 500-1000 830 [ 500-1000 9.50 __| 


All base labels shown above additional. Please refer to label information below. 


SHIPPING INFORMATION please allow 4 - 6 weeks delivery. 
whenever possible we ship U.P.S. 


Item T-40 


¢ Chrome figure 


U.P.S. Shipping Handling & Insurance to each address. 
6.25 for order $101. to $200. 7.25 for order $201. to $300. 7.75 for orders $301. and above. 
Foreign Order: We ship orders by air only. Please allow a minimum of Sixty Days for delivery 


(404) 325-9643 


Label Message | set up | 


eae © Polished Chrome Finish 
is in 22"’ x %"’ 


a _$7.5° one time set up charge for each different label. One dollar 
per label. Minimum order 25 each different label. 2 lines of copy 
maximum. Each label - 25 letters and spaces maximum each line. 


Send Check or money order to: Litem Quantity! 
Impact Incentives a 

2907 North Druid Hill Rd. SSS Se ee 
MMC TAT a Gis Se.) Ss 

Atlanta, Ga. 30329 SS 


Add sales tax where applicable. ae 
Shipping/Handling SSE 

GRAND TOTAL 

Please Print 


Name 

Co. Name 
Buyer Name 
Address 
City 

Zip 
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BEST SHAPE/BEST PRICES 


LOCATION READY FOR QUARTERS OR .900 TOKENS 


UPRIGHTS OR COCKTAILS AVAILABLE 
CALL OR WRITE FOR MORE DETAILS 


MALL ENTERTAINMENT U.S.A. 


4601 State Ave., Kansas City, Kansas 66104 


ee te“ @& BB YO BB BBB D* 


S000 480-4) S0-4S-0So-«8o-28o-o80 Go-fo-<fo-<to-? 


VIDEO GAMES 
UPRIGHT & COCKTAIL 
(NEW & USED) 


POWER SUPPLIES 
WHOLESALE PRICES 
Fast, Dependable Delivery 
SPACE COAST BROKERS 


P.0. Box 94, Melbourne, FL 32901 
(305)676- 3175 


o, 4, O. Oe Ve 1%, , O, eo 6, 
Sas O19, 0-a5o-aSo-80-<80-<8o-aho-oSo-fo 200 00-08 


1-913-596-2222 (Bruce Grod) 


& ws e ee & Be @ @ BODO 2 22D 


sew 2e272 22 & ee BeBe e VSoeoeoe 


Ad 


48 Farrand Street, Bloomfield, N.J. 07003 ~ (201) 429-0855 


SPECIAL ANNOUNCEMENT! 


BY POPULAR DEMAND, CHIPS PARTS PRICE LIST IS 
NOW AVAILABLE! SEND OR CALL FOR YOURS NOW! 
IF YOU PLACE AN ORDER* WHEN REQUESTING YOUR 
CATALOGUE, WE WILL SEND YOU THIS FREE GIFT: 


ws 526-1374 


ASK ABOUT 
OUR 
SPECIALS! 


TIME CAPSULE 
CALENDAR 
CLOCK 


GOBBLES UP 
HIGH PRICES!!! 


TRANSISTORS 
2N3716 
2N3792 
SE9302 


SOUND 
AY3-8910 
MEMORY AY3-8912 
2716 A-D converters 
2516 AD561J 
2732 DAC80 
2532 CPU TTL SCHOTTKY 
74LS245 
74LS393 


2708 Z80 
4116 Z80A 


& SO MUCH MORE ... 
WE CAN’T START TO LIST THEM! 


HOT LINE 


(800) 526-1374 
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Hey, Mom! I finally won a free game. 


Wel Ineing wera The Fulure Will Bring. 


“°° CeNTURL INOS! 245 West 74in, Pl, Hialeah, Fi 33014" Phone 306- 858 9200. TAS apes “ANSB Centuri + Cable: CENTURI 


~. ore 


A #1 EARNING GAME 


CONVERT YOUR ZAXXON TO 
SUPER ZAXXON WITH A 
SEGA CONVERSION KIT. . . 
OR PURCHASE THE COMPLETE 
UPRIGHT GAME. 


Either way — you are the 
Cash Box Winner! 

See your authorized SEGA 

distributor today. 


SEGA ENTERPRISES, INC. SEGA ELECTRONICS, INC. 


2029 Century Park East 16250 Technology Drive 
Los Angeles, CA 90067 San Diego, CA 92127 
(213) 557-1700 (619) 485-0910 

TWX 688433 TWX 910-335-1621 
SEGA ENTERPRISES, LTD. SEGA EUROPE, LTD. 
#2-12 Haneda, 1-Chome 15 Old Bond Street 
Ohta-ku, Tokyo Mayfair, London, 

Japan England 

TLX 781-22357 W1X 3DB 


TLX 851-25512 


©1983 SEGA Enterprises, Inc. 


